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RACTER 


SCHEUER 
FIXTURES 


SEGL IIT In Display Fixtures 


‘ 
The ultimate goal of display technique is to achieve CHARACTER. that 
intangible quality that distinguishes a good display and makes it leave a 
lasting impression. We recognized the possibilities of Lucite immediately 
Illustrated M-81 and with originality. artistry and functional design have developed a line 
An interesting Lucite ca iee ‘ ‘ ‘ ° 
/ of display units that have won the enthusiastic approval of the country’s 
displayer with many . : ’ 


display possibilities. leading displaymen. This creative work is being expanded and you may 
Priced at $19.50. a é eile , P 5 , . : , 
look to SCHEUER always for the best in Lucite and Plexiglas display 


fixtures. 


SCHEUER MFG. CO. 


307 WEST 38th ST., NEW YORK CITY 


























A FASHION HIT 
Mode Shadow Gor frame 








A half-round shadow box is centered in this deep, beveled wood frame, double 
edged in interesting scalloped design, fine cabinet construction. Opening at 
top permits effective lighting. Use to dramatically highlight merchandise in 
interesting situations. Available in either lacquer or flock finish, choice of off 
white or color you request. Outside dimensions: 45” high, 52” wide, 21” deep. 
Shadow box: 20” high, 26” wide, 12” deep. Available for prompt delivery. 
G-342—‘‘Display Shadow Box Frame’’___________-_- Each $40.00 Rear view illustrates how shadow 


(Flock finish $5.00 each, additional) box fits over frame in back, held 
in place with wood dowels. 


In quantities of 6 or more—Each $35.00 





Three of twelve such windows installed by Aubrey L. Maley, Display Director, The Broadway-Hollywood, Hollywood, Calif. 









W. L. Stensgaard & Associates, Inc. © 346 Justine St., Chicago 7, Ill. 
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WORLD when you share it with others. See 
that it reaches other executives of your organi- 
zation and the members of your department. 
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Pass This Issue Along 


You get the most value from DISPLAY Following up the special 


OUR NEXT ISSUE 


"Display 


THE COVER 


This is one of a group of windows with which Joe Vent, 





Fashion and Trends’ issue, the February 
15 number will present several articles 
especially timely in view of the rapid 
developments in the display field—in ad- 


dition to the regular features. 


The Rike-Kumler Company, Dayton, presented merchan- 
dise for the early days of spring. The background takes 
the form of a house exterior, complete with a large win- 
dow at the left rear. Forsythia and other spring plants 
are used for decoration, and a plaster bench is in the 
foreground. Patches of "'snow'' indicate the transition 
from winter to spring. 
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PRESENTATION completes the circle... 


The war has shown, experts agree. that America can make anything. The challenge of the future will 
be to get the fine things we can produce into the hands and homes of more people than ever before. 


Retailing will be an important liaison, with its knowledge of industry’s resources and people's needs. 





And high among retailers’ helpers will be See Power . . . the dramatic presentations conceived by Visual 





Merchandisers from New York to California, and from border to border. In peacetime as in wartime. 





these brilliant men and women will prove indispensable in merchandising new products and ideas. We, 





who have worked with them and served them, urge executives-in-charge-of-planning: count V M in for 





an important slice of future advertising and promotion budgets. 


PO Whiows bue 


498 SEVENTH AVENUE, NEW YORK 18 





CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS = CYRILLE STEINER FIXTURES 
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We can all be getting ready to help produce some of the needed 60 million “After Victory Jobs"’ by creating with Bishop Dis- 

















(VE45-2) "“LAUNDRY-KITCHEN" Victory Display 

Color Scheme:—Printed in photo-gelatin process in black, orange, blue- 
print blue, maroon. 

with photos in sepia. 


(VE45-2) or (VG45-1) each one 59" x 42" on Heavy Seasoned Cardboard 


HOME FREEZERS have already received much good publicity and nearly everybody 
retain this Public desire until they're obtainable, after Victory in Europe. 


} 
| 





delicious Meats, Poultry, Game, 


Pastry, Fruits, Vegetables 


% ..- always on hand when 
q you have a HOME FREEZER 


aioe — with 0 Wome ‘Preeser 


: , 9 doesnt replace the Refugerator 
Will pay for Itself in Food Savings 


Sewes an entirely diflertal purpose 


(VEW45-1) "HOME FREEZER" Victory 3-pc. set—each set consists of one Display, 59" x 42", printed 
in photo-gelatin process in dark green, maroon and dusty pink and two Displays, each one 2914" x 
42", printed in dark blue, sepia, light blue, red and dusty pink. 
Mounted on Heavy Seasoned Cardboard Price $15.75 per 3-pc. set, F. O. B. Chicago 
(Not Furnished Singly) 
Please order by above Codes—Detach Order Form Shown Below—or wire your order NOW. 


BISHOP PUBLISHING COMPANY 


427 WEST RANDOLPH STREET e CHICAGO 6, ILLINOIS 


(VG45-1) "No. | AGA KITCHEN AD" Victory Display. 
Gas Assoc. Kitchen and Theme appearing in many national magazines.) 
Color Scheme:—Screen processed in two Gas Flame blues, black and flesh 





plays like those shown below, Public desire for Coming Peace-time Home Benefits such as Modern Kitchens and Home Freezers. 





(Same American 
Kitchen picture in full 4-color printing. 
Price $6.45 each F. O. B. Chicago 


wants one so these Bishop Displays will help 
yp A508 Every pay! 


c 
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“GARDEN FRESH” 
Fruits, Vegetables and 
other Home Frozen 
Foods Retain all their 
Netritive Value— 


SUMMER TO WINTER 







“HOME FEELERS” ee ke “me of ein 


FOR STANDING 59" x 42" DIS- | 4] 
PLAYS, order (WS-45) 4-piece | 1H 
white woodstrip Stand with top | | 
and bottom supporting pieces i 
@ $1.20 ea. FOR STANDING 

2914" x 42" DISPLAYS, order 

(S-45) 4-piece white woodstrip | 

Stand @ 80c ea., F. O. B. bP~_ {IL 
Chicago. yp 


ORDER FORM FOR BISHOP DISPLAYS 


BISHOP PUBLISHING COMPANY, 427 W. Randolph St., Chicago 6, Illinois 
Please ship us ©. B. Chicago, via Express Prepaid, the following 
(VE4 LAUNDRY-KITCHEN” Victory Display @ $6.45 each. Printed in attractive colors on Heavy Seasoned Cardboard. (Size 59” x 42”.) 
(VG45-1) “Ne AGA KITCHEN AD” Victory Display @ $6.45 eacl (Same American Gas Association Kitchen and Theme appearing in many national 
magazines.) Screen processed in attractive colors—Kitchen picture in full 4-color printing—on Heavy Seasoned Cardboard (Size 59” x 42”. 
Set (VEW4 ‘HOME FREEZER” Victory Displays @ $15.75 per Set (each set consists of one Display (59” x 42”) and two Displays, each one 
9 x 42 n attractive colors in Heavy Seasoned Cardboard.) 
WS.-45 4-piece white woodstrip Stand, with top and bottom supporting pieces for standing on 59” x 42” Display @ $1.20 each 
S-45 4-piece white woodstrip Stand for standing one of 29%” x 42” Displays @ .80 each 
COMPANY CilTyY-& STATE ZONE Ne 
ADDRESS BY TLILE 
Sending Purchase Order Date 
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GIANT PORTRAITS OF MILITARY LEADERS 


oa] 


se 








| 
be . s +. . .* 4é . ’” 
- | To Patriotically Use Now and During Coming 7th War Loan --- Also When Our Enemies Are “Whipped” ! 
S. * 
, By displaying these giant size portraits you can give well deserved recognition to our Military Leaders who are directing our 
5 boys’ in the fight for our freedom throughout the world. Portraits with identifying name on each are dark sepia photo-gelatin 
reproductions of original oil paintings, each one 37" x 43" on white offset paper. You'll want both groups. 
(E45 Group) comprises set of 12 Portraits of Military Leaders principally in the “European Theater of War'—4 are shown here— 
’ 
) é yl ee MANGIA 
h . 
(E45 Group)—Price F. O. B. Chicago—$32.40 per 12 pc. set (not singly)—includes the following, 
‘ ‘ GENERAL GEORGE C. MARSHALL LT. GENERAL GEORGE S. PATTON LT. GENERAL JAMES H. DOOLITTLE 
GENERAL DWIGHT D. EISENHOWER LT. GENERAL IRA C. EAKER LT. GENERAL JOSEPH T. McNARNEY 
P GENERAL HENRY H. ARNOLD LT. GENERAL CARL SPAATZ MAJOR GENERAL MILLARD F. HARMON 
f LT. GENERAL MARK W. CLARK LT. GENERAL OMAR N. BRADLEY LT. GENERAL COURTNEY H. HODGES 


(B29 Group) comprises set of 10 Portraits of Military Leaders principally in the "Pacific Theater of War''—4 are shown here— 


PSPS eine anit 





(B29 Group)—Price F. O. B. Chicago—$27.00 per 10-pc. set (not singly)—includes the following: 


GENERAL DOUGLAS MacARTHUR ADMIRAL ERNEST J. KING GENERAL THOMAS HOLCOMB 
ADMIRAL WILLIAM F. HALSEY, JR. LT. GENERAL ALEXANDER A. VANDERGRIFT LT. GENERAL CLAIRE L. CHENNAULT 
ADMIRAL CHESTER W. NIMITZ VICE ADMIRAL RUSSELL R. WAESCHE LT. GENERAL JONATHAN H. WAINWRIGHT 


ADMIRAL WILLIAM D. LEAHY 
Special Quantity Prices—I to 9 Sets for either or both—prices as shown apply. 10 to 24 Sets for either or both of above—5% reduction. 25 Sets or 
more of either or both of above—l0% reduction. 


Please order by above Codes—Detach Order Form shown below, or wire or phone your order NOW. 


, PACIFIC EXHIBITS CO. OF ILLINOIS 
: 466 WEST SUPERIOR STREET DELAWARE 6950 CHICAGO 10, ILLINOIS 


FOR GIANT PORTRAITS OF MILITARY LEADERS 


I oh IFIC EXHIBITS CO. OF ILLINOIS, 466 W. Superior St., Chicago 10, Illinois. 
“ase ship us F. O. B. Chicago, via Express Prepaid, the following 
(E45 Group)—set of 12 Portraits of Military Leaders in “European Theater of War’ (each one 37” x 43” in dark sepia on white offset paper) @ $32.40 per set 
i (B29 Group)—set of 10 Portraits of Military Leaders in ‘Pacific Theater of War’ (each one 37” x 43” in dark sepia on white offset paper) @ $27.00 per set 
I mpany City & State Zone No 
idress By litle 


] Sending Purchase Order Date 
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] & 5 @ @ @ it ushers in another year of service to 


our many friends in display. We have planned in advance for the new 
year so we might be able to continue the fine record of our company for 


more than twenty-five years exclusively in display. 


For Spring . . . we are presenting an unusual array of original display 


properties of real merit. Your inquiries are invited. 


GIVE DISPLAY THE OPPORTUNITY IT DESERVES—WITH ONE-THIRD OF YOUR PROMOTIONAL DOLLAR 


JONES 


aun benenes COMPANY 


THE 


ADLER 


521 SOUTH WABASH AVENUE e¢ CHICAGO 5, ILLINOIS 
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In January. 1944. DISPLAY WORLD for the first time devoted 
much of the first issue of the year to a pictorial and editorial presentation 
of display materials and equipment which would be available during the 
months to follow. 


Such an issue seemed logical and timely. particularly so because of 
the uncertainties caused by wartime conditions. Apparently the display 
field thought so, too. because the response to the “Display Fashions and 
Trends” issue was one of wide acclaim on the part of displayman and 
display factor alike. 


And so for the second time DISPLAY WORLD brings this type of 
issue to the field with the knowledge that it will be of service as before. 
Pictured and discussed editorially are the various kinds of display prop- 
erties which make up the principal requirements of displaymen in 
carrying on their valuable work of visual presentation of merchandise. 


Naturally not all products are shown. nor are the wares of all manu- 
facturers of display materials and equipment presented here. Some did 
not have their early 1945 lines ready in time to meet the deadline for 
the issue. But we believe that a representative cross-section of the indus- 
try is covered sufficiently to acquaint the displayman with what he may 
expect in the way of materials available during the year. 


This means that the 1945 Display Fashions and Trends issue will 
render a very practical service by enabling the displayman to plan ahead 
along definite lines. with the assurance of display producers that given 
items will be obtainable. 


In presenting such an issue we would be remiss if we did not pay 
tribute to those in the display industry for the ingenious. never-tiring 
way in which they have met and overcome countless obstacles to keep the 
retail stores of America supplied with essential display equipment. Short- 
ages of help. a complete dearth of long-familiar items. scareity of raw 
materials of all sorts——all these have been taken well in stride. 


The publishers are grateful to all those who have assisted in any way 
with this worthwhile project and acknowledge with much appreciation 
their help in rendering this service to the entire field. 











—Upper left, by W. M. Zeppen-Field Studios, 

Hollywood. . . . Upper right, by The Greneker 

Corporation, New York City. . . . Lower left, by 

B. Williams, New York City. . 

Lower right, by Korrect-Way Display Products, 
St. Lovis— 


Jas. Inc., 


HIeN displavymen meet these days, 
it's ten to one that sooner or later 
the subject of mannequins bobs up 
The figures being produced currently are 
worthy conversation pieces in themselves, 


for despite wartime handicaps the manuta¢ 


turers are turning out mannequins of dis 


tinction, charm, and selling ability. Short 
ages of material are being met with substi 
tutions which in many cases have proved 
superior to those replaced 

One question which comes up invariably 


is that of deliveries, and the answer is that 


no set rule can be given The mannequin 


houses found that the banner year of 1943 


was only an indication of the flood of orders 


1944 would bring them; most of them are 
devoting much ot their production to wat 
materiel; add these two tacts to a shortage 
of help and it is easy to see why some firms 
are from nine months to a year behind in 


filling orders This situation 1s not general, 
and other companies in this branch 
still able 


shipments 


however 


of the industry are to make reason 


ably prompt 
The situation among mannequin producers 
in the following state 


is disc ussed clearly 


ments by several leading manufacturers 
That of Alvin Mendle, president of Amer 
ican Fixture & Manufacturing Company 


(Korrect-Way 
tollows 
“7 he 


pany 1s 


Display Products), St. Louis, 


labor situation insofar as our com 
quite serious and | 
think this is general in the whole picture of 
In the St. Louis labor market it is 
maintain an essential rating 
United States Employment 
Service, which consequently that a 
manufacturer is limited as to the number of 


concerned is 


display 
necessary to 
with the local 


means 


people he can assign to manufacture display 


products. In addition, we must always bear 


in mind our obligation to produce the war 
materiel which the government has request 
ed of our company. 

“This 


creasingly worse during the last sixty days. 


material situation has become in 


FS es 
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MANNEQUINS 


trend 
over-optimism to the realization that ammu- 
nition was short at the fighting front; this 


This has followed the general from 


feeling prevails throughout the country. To 
talk about specific materials, metals are still 
prohibited by War Production Board or- 
ders; wood is limited in its use both as to 
products and quantities by similar orders; 
paper and papier mache are allocated by the 
WPB; plaster unrestricted; true 
plastics are not yet available for general use, 
but have been released for experimental pur- 
The only change I can see in this 


remains 


poses. 


picture is that the uses of wood and paper 
will be further restricted for at least the 
first quarter of 1945. I think that the col- 
lapse of Germany will release all the mate- 
rials mentioned to a slight degree, but I 
don't feel that display will be given a full 
go-ahead until complete been 
won. 

“Shipping still remains a major problem, 


of course. 


victory has 


In some localities some carriers 
established temporary embargoes on 
the shipment of non-essential materials. This 
was true in New York City, for example, the 


have 








“r rst part of December, 1944. Couple this 
1e ith the difficulty in obtaining shipping ma- 
1- rial or cartons for shipping displays and 
= t is plain that the manufacturer is faced 
I ith an almost insurmountable problem. He 
ll unable to get preference ratings for any 
n ipping material and the suppliers are for- 

Iden to ship him without a rating. This 
n. ans that only used containers or seconds 
rs be used. Many of our customers are 
yn irming to us the containers in which we 
is 1 our merchandise and we are making 
1e allowance, plus paying the return freight, 





Are In The News 


for each container returned. Transportation 
delays are beyond the control of any manu- 
facturer goods get first 
priority. Transportation delays and frequent 
loss of shipments are not unusual. Avoid- 
ance of transportation difficulties will not 
be eliminated until the terrific burden of 
the carriers 1s reduced. 

“The entire problem facing mannequin 
is varied and can not be 
It is up 


inasmuch as war 


manufacturers is 
solved by the manufacturers alone. 


to the distributors and displaymen to co- 


operate on long range programs so that their 


—Upper left, by L. A. Darling Company, Bron- 
son, Mich. . 


. Upper right, by The Display 

Equipment Corporation, New York City. 

Lower left, by Durable Displays, Inc., Chicago. 
. . Lower right, by P. C. Mileo, New York— 


display needs will be anticipated over a 
longer period ot time This does not mean 
that each displayman should place unit or 
ders which will be excessive in size and will 
give him a hoard of display material; it 
simply means that his display needs should 
be anticipated tor a longer period ot time 
and his purchase orders should be mace out 
to schedule the shipment of this material 
from the manutacturer over the entire time 
In question Phis, | realize, is a ditheult 
thing to do, but I know it has worked satis 
factorily with the buyers of resale merchan 
dise and has proved successtul where the 
displayman has planned his promotion tat 


enough in advance 

Commenting on the situation, Edgar Ros 
enthal, president, The Greneker Corporation, 
New York City, has this to say 

“As far as we can judge, there is no trend 


toward any parti ular type of mannequin 
want the sophisticated, some want the 
We do know that there 
‘Fashion-Sketch’ 


mannequin, which is nearly flesh-like in tex 


Some 
more natural type 
is a big demand for the 
ture, and was created with the idea in mind 
of a mannequin singularly suitable for the 
display of high fashion. 

“Labor is tight, of course, and probably 
will so continue. should re- 
sult shortly after V 

“We foresee no immediate change in the 
raw materials situation. We 
various substitutions to comply with govern 
ment regulations, and in many these 
substitutions have actually worked out bet- 
For example, we have 


Improvement 
-E. day. 


have made 


cases 


ter than the original 
replaced the metal stands and rods formerly 
used on Greneker figures with shatter-proof 
glass bases and glass rods, and our clients 
tell us this is a distinct 

“As for shipping problems, we find that 


impre yvernent 


shipments generally are handled less care- 
fully than There little that 
anyone can do about this situation, how- 


before seems 


Containers are of course a problem, 
customers to return 


ever 
but we have asked out 
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—Pleasing body lines are stressed in the figures 
of National Art Studio, Chicago, as represented 
by the figure pictured below— 





shipping cases wherever possible, we paying 
return transportation charges, naturally; we 
find that they comply fairly well. 

“Display executives can help the situation 
in the mannequin field a lot by ordering as 
far ahead as possible. A factor to remembet 
in this connection is that most changes in 
mannequins are ‘surface’ quality or details 


wigs, hair-dos, finishes, ete. Therefore or 
ders can be placed well in advance and will 
have the latest developments when shipped 
Orders are not put in work immediately 


these days, and advance ordering enables 


J-1-8 





—Papier mache construction; composition hands 
for the duration; flexible waist... . By American 
Model Form Company, New York City— 


DISPLAY WORLD 





—Royal Display Company, St. Louis, believes 
fidelity to anatomical detail is necessary for 
mannequins to show apparel to best advantage— 


the manutacturer to plan his requirements 
Incidentally, it 
would be impossible to operate a business 


for labor and materials. 


like this on the seasonal basis that used to 
be the rule. The people who order now be- 
tween the big buying seasons enable the 
manufacturer in this business to hold his 
workers, plan for materials—in general, to 
level off the peaks and valleys of production. 

“Displaymen should try, as much as _ pos- 
sible, not to order special items; such orders 
break production routine, require special at- 


tention, and so on. The attitude of display- 


—Realism of appearance plus a dash of styliza- 
tion—the type of mannequin made well known 
to displaymen by P. C. Mileo, New York City— 





JANUARY, 1945 


—lllustrative of the line of Magnani Mannequin 
Company, New York City. . . . (Photograph 
courtesy of Fixture Mart, Inc., Chicago)— 





men in the current situation has been noth 
ing less than wonderful—understanding, rea 
sonable, and helpful. 

“As for display trends in general, there 
is an enormous upswing, a trend to greatly 
increase display budgets. Store executives 
other than displaymen seem to be coming 
more into the picture, taking greater inter 
est in the workings of display and in the 
ability and problems of displaymen. So, 
while there may be a minor display slump 
for a short period after victory comes, dis 
play has advanced so far that I believe any 


—Korrect-Way's new "Perma-Life’’ hair construc- 
tion for male figures; of combined horsehair and 
plastic, it offers permanence and realism— 
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‘wo of a number of children's figures in differ- 
age groups as created by the sculptors at 


the studio of P. C. Mileo, New York City— 





DISPLAY WORLD 





—The "“Doodlekins'’ boys and girls, about 30 
inches tall and of papier mache construction, 
of Jas. B. Williams, Inc., New York City— 





> 
| 
i 
i 
| 
{ 
I 
—Two more of the "Durable Dorables,'’ just in- 
{ troduced by Durable Displays, Inc., Chicago, 
showing their adaptability to group displays— 
: such slump will be purely temporary and be a help where this is possible, but freight requirements filled to meet promotion sched 
i that display will continue to progress in use, rates are very high and it is not only the — ules. 
in quality, and in the estimation of manage- lack of cases but the shortage of supplies “Mannequins, by the way, are being used 
: ment. of packing materials that causes a very real by displaymen to better advantage all the 
P. C. Mileo, head of the New York City problem. Here, again, we can not hope for time; they are assisting in the dramatizing 
mannequin firm of that name, comments : a change for the better until victory has of displays and in telling complete display 
“Our problems continue much as during been won. stories. No one given type of mannequin 
the past year or two. The labor situation “Displaymen have been most cooperative seems to hold the general tavor; some dis- 
remains unchanged, while the shortage of | in placing their orders well in advance so as — playmen prefer the sophisticated type, others 
raw materials is now reaching a crucial to allow for uncertain supplies of material the naive, some the natural type, still others 
point; so far as I can see, it can only change — and labor and for transportation difficulties ; the stylized; it is all a matter of individual 
, when this world conflict comes to an end. such advance ordering must continue if they preference, type of store, and so on 
“The reuse of shipping containers would are to be reasonably sure of getting thet [Continued on page &7) 
—Two of the ‘Fashion Sketch’ figures by The 
Greneker Corporation, New York City; the finish 
has a texture that is like that of skin— 
2 
z 





ch attention is given by Royal Display 
pany, St. Louis, to the modeling of the 
feet, desirable for open-toe footwear— 


—One of the men's figures in. a complete line 
by The Carrata Company, Los Angeles, espe- 
cially designed to show California merchandise— 











New York Display 


incomparable 
little sail 
distant horizon was cre 
Dultz at 
men’s 


\ tropical with its 
of sunshine, blue 
boats dotted on the 
ated by Director 
Bloomingdale’s for the 

resort clothes The 
of the men is attested by his pretended occu 
while he relaxes 


SCC 
joys skies and 
Display Joseph 
display of 
leisure hours of one 
pation with a fishing net 
on a dinghy, although his pleased companion 
is contented just to relax in a standing pose. 

Activity 
capricious little 


in the setting is observed in one 
monkey which has already 
nabbed a sports shirt from the 
while another monkey is endeavoring to get 
his performance 
(First 


wardrobe 


attention and applause by 
on the trunk of a curving palm tree. 
illustration.) 

“Preview, 
sportswear silhouette, slim, straight, figure- 
silhouette 


‘Slim as a reed!’ Our new 


hugging. We predict our new 
will be summer's smartest trend. It’s pre 
viewed here in our Southern collection, Chi 
nese inspired and designed,” was the fashion 
copy used by Display Director Henry Calla- 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


Lord & 
settings interestingly reflected the 


han in a series of Taylor windows 
when the 
Chinese influence; the display is seen at 
the upper right. 

Three mannequins, wearing striped shirts 
in pink, blue and brown with white, and 
combined with black skirts, were posed on 
a raised platform placed before a turquoise 
blue backwall. An elaborately carved panel 
employing the blue, gold and 
henna was placed just back of the window 
glass; from their elevation the three girls 
used slender bamboo poles to manipulate a 
puppets that were 


colors of 


collection of Chinese 
—At the left, above, is a men's wear display 
by Joseph Dultz, Bloomingdale's. Upper 
right, one of several outstanding Chinese in- 
fluence displays as used by Henry Callahan, 
Lord & Taylor. . . . Lower left, another of the 
Lord & Taylor Chinese settings. . . . Lower 
right, one of a series of "portrait-esque’ dis- 
plays by Winston Jones, Franklin Simon's. . . . 
(All photographs by courtesy of Virginia Roehl 
Studio, New York City) — 


ready tor a performance against the panel 
background. 

Continuing the Chinese influence, a second 
window (lower left) showed the mannequins 
posed in a garden, a charming garden, with 
the side and backwall finished in a weath- 
ered pink brick. The right wall included 
a typical Chinese window. A real 
pool of water, moss and pebble-covered floor, 
yellow chrysanthemums and _ potted plants 
made an enviable setting for the two figures, 
one wearing a bright pink, the other choos- 
ing aqua blue. The pot of a larger plant 
in the foreground was wrapped in a Chinese 
straw mat, a significant detail. 


moon 


A portrait-like quality executed with 
simple elegance characterized a _ series ot 
four windows at Franklin Simon’s when 


Display Director Winston Jones presented 
evening wear in rich materials and colors 
with the accompanying legend: “New York 
Nights—And again we hear the rustle ot 
long skirts;” this was lettered on a simu 
lated sheet of music and placed on a gold 
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—Immediately above is a display by Sidney tegrees of height through the display proper 
Ring, Saks-Fifth Avenue. . . . Upper center, (ireen and gold sparkle scattered on the 
paper sculpture wings dramatize the Fabulous” Hoor ot the window made fitting decoration 
theme; by Donal Angus for Jay Thorpe's. 
Upper right, a New Year setting by Franz 
Gobbi, for De Pinna. . . . Right center, a 
Lord & Taylor window in the Chinese motif; 
the window floor has been lowered so that the ; 
figures on the balcony appear to overlook a tills series, Display Director Franz 
courtyard. .. . Lower right, papier mache fig- <epicted through paper appliqued on panels 
ures gave a touch of realism to the New a number of different designs of time pieces 
Year's eve displays of Daniel Coffey, display such as French, Tyrolean, cuckoo an 

director for Martin's, Brooklyn— 


for the “Fabulous Enchantment.” 
(locks—-just ready to strike the hour ot 
midnight—made the display theme at Dk 
Pinna’s for the New Year windows eon 
( bh} 


ron! 


baroque In the display shown, the large 
rococo clock is a cutout of black marbleized 
paper combined with laurel leaves of gold 
finished music rack. The mannequin in this paper and appliqued against a two-panel 


display, wearing turquoise blue taffeta, ap screen finished in yellow-chartreuse which 
peared on a dais which was covered in with the clock motif, has been spattered in 
magenta velvet, this color of velvet con multi-colored confetti. Black flint paper fin 
, tinued in the draperies which frame the ished the floor platform and the copy card 
setting. (Fourth illustration.) outlined with the confetti used the head 

\ large potted palm placed partially to line: “Start the New Year Bright.” 
appear at the right heightened the effect \nother definitely Chinese-inspired — set 


and evening accessories were grouped on ting at Lord & Taylor's was the fourth dis 


magenta velvet pillows in the foreground play pictured on this page—where the man 
[he adjoining windows of the series wert nequins linger and gaze from a pale green 
similarly carried out with purple, green and and yellow Chinese balcony overhung by 
al blue used as a magenta velvet was in) bamboo awnings supported by bamboo poles 
; the illustrated display. intertwined with wisteria 

“Rafhettes go South for the Winter” was From their elevation the figures can look 
headline used by Display Director Sid down into a suggested courtyard where othe 
Ring in a Saks-Fifth Avenue window mannequins sun themselves in an atmos 
re large plastic rings were suspended at phere redolent with Oriental flowers, wicker 
: luated elevations from the ceiling by baskets, and figures of Chinese goddesses, 
ite grosgrain ribbons, as seen in the first all basking in their contributing warmth 
tration on page 13. A narrow platform This group of displays were of course in 
d od, painted white and inset in eacl stalled in the Lord & Taylor hydrauly 
2 *, held a pair of the colorful shoes. Thi windows which can be raised or lowered as 

, ume of the mannequin continued the re desired 
. theme—in bright green blouse, red and Daniel Coffey, display director of Martin's, 
‘s patterned print skirt, and a shoulder Brooklyn, went all-out for New Year's in 
woven bright red raffia depicting realistic scenes of this gala night 
‘ t Jay Thorpe’s, Display Director Donal The figures, also realistic in denoting the 
” s interpreted the “Fabulous” theme in ratio of two to one—two girls and a naval 
rance and new dinner fashions with the ofhfcer escort—are seen emerging from a 
h mythical angel wings sculptured of night club as the papier mache doorman, just 
‘ paper and spatterdashed in green, a bit gay as yet, is attempting to call a 
p nta and gold sparkle. The center area cab The canopy, designed of blue with 
_ wings, which were spaced on either white fringe, is supported with spiral poles 
‘ t the mannequin, was airily filled in and pots of papier mache shrubs appear 
y vhite spun glass. Green satin rib at the entrance. Confetti and the colorful 
‘ which matched the color of the per paper streamers were used in profusion to 
: boxes and of the dinner gown, sus add the New Year's eve touch. (Final pho 


the bottles of perfume at varying tograph.) 
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Arrangement: This arrangement consists of three 
manneauins | 


wm 


| 
ack costumes. The same hat 


used on each but the costumes are strikinaly differ 


ent 


in style. 


Properties: The display is a study in black and white 


contrast. The background is 


in b 


brok 


posi 


ick of the mannequins | 


en into 


different 
tion of the mannequins. 


levels 


black, while the panel 
painted white and is 
to contorm with the 


Arranaement of man 


neauins carries the eye trom the seated manneauin 


Over 


to the 


cop y 


cora. 


JANUARY, 1945 


{.ouis Gehring 


Display Designer and Consultant 
New York 


Arrangement: This window consists of four half-forms in a 
pleasing arrangement, appearing to break through a 
large paper panel. The display is a dramatization of 
gloves, which refuse to remain mere accessories. Gloves 
call for a show of hands and this display does a good job 
of accenting the early spring costume. 


Properties: Back panel of seamless paper in lettuce green. 
Edges of break-through paper are made to curve out- 
ward; the break in the paper should allow a full view of 
millinery, gloves and upper part of the costume. Each 
mannequin should portray a different costume suggestion 
with contrasting gloves for accent. 











Arrangement: This window is a special promotion 
on sister dresses. As a suggestion, it might also be 
used to carry out the theme | Meet me in St. Louis!'’ 
If the latter idea is preferred, use only one portrait 
on the back panel, that of Margaret O'Brien, who 
stars in the picture of the above-mentioned title. 


Properties: In this sketch two sister portraits are 
placed on the back panel. A wicker chair, off- 
white in color, is placed directly in front of the 
panel. Seated and standing children's mannequins 
wear identical dresses. If the ‘Meet me in St. 
Louis’ theme is carried out, show a variety of Mar 
garet O'Brien dresses throughout the display. 























ERR REET Mp 





i\ANUARY, 1945 DISPLAY WORLD 15 


COMING UP 










Arrangement: Although the Sixth War Loan ha 
been over for nearly a month, this sketch is shown 
because of the display ideas it suggests. Emphasi 
on the first two letters of the word ‘Victory’ gives 
us the Roman numeral VI. To the left of the win- 
dow, Liberty's arm bearing a torch is dramatically 
displayed. The sloping floor panel displays a copy 
card bearing further copy. 


OF THE 6TH WAR LOAN 
OFPENODS ON YouR 
EXTRA $100 INVESTMENT 


Arrangement: Here is a special promotion on men 
tweed top coats that can take any kind of weather 
They are arranged in simple formation, each ons 
attracting individual attention. 


Properties: The only property used is the highly 
effective display unit to the left. A three-dimen 
sional paper sculptured head representing Borea 
appears to blow its warnina on the copy sian board 
which reads Weather Or No ...Here's How T 

Cope With This Changeable Climate. A closed 
umbrella rest behind the head. 


Arrangement: Fashioned for Spring’ is the display 
theme for this men's general furnishings window. 
Note how the arrangement of merchandise in the 
sketch presents an opportunity to display a large 
and varied assortment without confusion or disorder. 


Properties: A back center panel with dry-brush 
sketch of a half-figure bears the copy ‘Fashioned 
for Spring.’ Spring foliage and dogwood can be 
used to decorate the panel. 








By HERB CROSS 
"Dick" Whittington Studio, Los Angeles 








Xeaders who do not live in Southern Cali 

nia and w » glance first at the displays 
pictured on these two pages may well think 
that local displayvmen have thei seasons 
badly mixed, or that the writer has taken 
photographs from various periods of last 
vear and is attempting to pass them off as 


current displays But neither supposition 


would be true 


The seeming] football at 
New 


all displays installed and 


odd mixture of 
mosphere, and a 
Year's 
on view within the past couple of weeks, and 


1 
they 


sportswear, prints 


setting are 


CrOss section of the 
Southern 


Califor 


represent just a 
make up 


words, as the 


which go to 
other 


nia Sportswear Guild phrases it in its advet 


1 
menomena 


| 
i 
California. In 


tisements: “California is not a location 


its a way of lite 


Hence we find the sportswear eminently 


timely—because Palm Springs and the othe: 
desert resorts are only a— short distance 
away and in full swing just now; the New 


Year's eve display needs no explanation, and 
football tie-in 
Bowl 


ot course the 


Was on account 


which 1s 


the Rose game held on 
the first day of each year; the print window 
is suitable at the present time for the sam« 
reason outlined above tor sportsweal 

This last-named merchandise was shown 
at I. Magnin’s in an intensely dramatic dis 
play dramatic chiefly because of its skillful 
use of light and darkness Nelson Dexter, 


display director, used the simple caption: 


“Palm 


shows ard 


Fashions” on the 


like a 


Resort 


tacked it 


Springs 


and sign-board 


to a wooden upright which was finished in 
pink. The upright rose from a clump of 
tumbleweeds which had been covered with 
pink flocking. Only one sportswear-clad 
mannequin appeared, and no accessories 
were displaved. One spotlight was focused 


sharply on the win 


central portion ot the 


black 


four 


dow, and the contrast with the stark 


background was intense. There were 


windows like this used in the Magnin group 


each showing either playclothes or prints 
and each set off with a simulated picture 
frame. 

The next photograph is of an attractive 








window Roy Stewart, Barker 
Brothers, showing the confetti, gala decora 
tions and serpentine of a New 
party. The card caption explained with this 
copy: “Celebrating? Make 
all the accessories!” The background was 
done in a deep blue, freely spangled witl 
large Ilumination 
means of spotlights—-a favored display light 
ing method here in Angeles. 
installed the display in the 
window of 


created by J. 
Year's ev 


sure you have 


silver stars. was by 


Los Stewart 
“sunken” cornet! 
Barker’s, and this fact undoubt 
added to the spectators’ attraction to 
the setting. 

\t the top of page 17 is seen a display b 
Helmbold, 
Nancy's, in 


edly 


Kenneth display director fo 


The 


featured was millinery, and the card copy 


Hollywood. merchandis« 


—Immediately above is a dramatic display for 
desert playclothes, simply done but very effec- 
tive; it is by Nelson Dexter, 1. Magnin's. 

At the left is a New Year's eve window by 
J. Roy which 


celebrants were reminded that festive occa- 


Stewart, Barker Brothers, in 
sions call for appropriate equipment. ; 
(Photographs by courtesy of "Dick'’ Whitting- 


ton, Los Angeles) — 


Lo Angeles Reporting 


prt He 
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—Natural grape trunks furnished the chief 
display interest in this display by Kenneth 
Helmbold, Nancy's, Hollywood. . . . Center, 
the mannequin is posed before a giant repro- 
duction of a florist's box; the display is by 
Tom Sweany, The May Company, Wilshire 
boulevard. ... Below, one of a series of sports- 
wear displays from Desmond's— 


read, appropriately : “Hats in Bloom.” Light- 
ing was general, bringing out the back- 
ground tint of light blue. The chief interest 
irom a display property standpoint lies in 
the fact that Helmbold used natural grape- 
vine trunks for his displayers, and clothed 
the central trunk in a gown so that two 
“arms” protruded from the sides and the 
main portion extended from the neckline. 
The result was a display with much drawing 
power and resembling in general a_ sur- 
realist painting by Salvatore Dali. 

Out on Wilshire boulevard, Tom Sweany, 





display director for The May Company, de 
signed the display seen in the second photo- 
graph on this page. The featured merchan- 
dise consisted of frocks, or—as the show- 
card had it—"First editions in print.” Light- 
ing was by a spot only. The background 
was in a shade ot dark gray. Gloves, bags 
and similar accessories were grouped ap 
propriately. The display ornamentation 
msisted of having the mannequin standing 
lirectly before a large florist’s box, lined 
vith wax paper and ferns. Slanting up at the 
ide was the box cover, the lower portion 


i it serving as an accessory displayer 


there were eight windows in this— series, 


ll promoting print frocks. 

\pparel for town and country appeared in 
| the digplay windows of Desmond's, and 
example of the large group of displays 
seen in the final illustration. Card copy 
is uniform: “For town and country, for 
tive and spectator sports.” Green paper 
ckgrounds were used, and against each 
ickwall was a figure done in paper sculp 
re; these figures were seen standing be- 


DETROIT PUBLIC LIBRARY 
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fore painted panels depicting various kinds 
of sports—in this particular case, the Rose 
Bowl game \ccessories appeared on cir 
cular wooden displayers. In the foreground 
of this window there was a figure of a 
child football player, his uniform and_ the 
football being made trom paper, too. The 
general theme for all these displays was 
“The winning combination.” The paper 
sculpture figures were different in each case 
some featuring golf, others tennis, horse 
racing, and so on. 


Not illustrated, but certainly worthy ot 
inclusion here, is “The Kitchen Cupboard” 
setting at the Broadway Department Store 
The merchandise consists of aprons, chef 
caps, men’s barbecue aprons, and similar 
items; the sizes and styles are kept separate, 
and customer selection is made easy by list 
ing pertinent data on wooden reproductions 
of flour sacks, jars and similar kitchen 
equipment. The effect is very attractive, and 
economical from the standpoint of the sales 
person's time as well 
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—At the left, a rose-laden manzanita trunk; by Decorative Plant Company, New York City. . . . Center, a rustic set piece by Doerr & Associates, 
Dayton. .. . Right, giant rose tree by Maharam Fabric Corporation, New York City— 


) (= 
; 
; 
i 
OWe rs "e ee % P* JDUCERS of artificial flowers and set 
pieces will be able to take care of dis- 
play requirements in 1945 if displaymen (j 


cooperate by ordering sufficiently early. As 


one manutacturer puts It: Displaymen 
should double the time they think sufficient 
‘ ”~ between the placing of their order and the 
time they believe it can be delivered—and 


then double that.” 
All during 1944 the manufacturers of 


e : these materials stressed oyer and over again 

the need for displaymen to get their orders 

e e e he Pictu fe in early, regardless of what season they 
were anticipating, and those who took the 


advice found it sound. Those who did not, 
found important promotion dates approach- 


I 4 ing with shipments unreceived and no possi- 
bility of getting them on time. 


The situation will be the same in 1945, 
except that still more time must be allowed 
when figuring flower and set piece require 
ments. Many such manufacturers had their 
1945 spring lines in production or in the 


One of the outstanding achievements of the producers of eidiclasoll- hasan: uabinn ale aes eecaaedk ule 

° ° . date at the end of last vear, simply to help 

flowers and set pieces has been the way in which they displayvmen plan their programs further 
, . ahead. 

continue to create new and novel developments in the ig ee een aon 


face of wartime handicaps. . . . Here is a discussion of sip hve 2 es en ee 
what can be anticipated during the months to come. sgh ee ee 

supply of help, we do not believe we will 
have any trouble meeting our production de 
mands, because we have now relocated the 
major amount of our production in a non- 


critical labor area where labor for our type 





ot work is adequate. Of course, labor is not 


as flexible as it was before the war, so we # 
have to plan our production with greater 
care and try to avoid peaks and valleys, but 
trom the labor standpoint we feel in good 
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—At left, by Botanical 

Company, Chicago. . . . Center, left, by 

James A. Cole Company, New York City. 

. . . Lower left, by L. J. Charrot Company, 
New York City— 


Decorative Supply 


shape—entirely because we have relocated 
in a spot that has been by-passed by war 
industry. 

“As to raw materials, we have 
all of our displayers into the ‘rustic’ mold 
to take advantage of the opportunity to use 


Our products are de- 


redesigned 


non-critical materials. 
signed with the idea of material availability 
in mind, and so we have no shortage at all 
of materials. As other materials 
available, our designers will use them. 
“We are wrestling with the shipping con 
The only 


become 


tainer problem as best we can. 
way displaymen can help solve it is by an- 
ticipating and ordering all their needs in 
one shipment. Transportation ‘delays’ are 
so frequent that they aren’t ‘delays’ any 
more—they are just a ‘reschedule. We find 
little trouble with the transportation com 
normal 


discount the delay 


panies once we 
that we 
nowadays. 


get on just about every shipment 
\nother thing that helps us here 
practically in the 
population in the United States, 
fact that our final production and 


is our central location, 
center of 
and the 
shipping is made from a non-critical labor 
area where prompt handling is given out 
shipments at the beginning 

“As for displaymen helping manutacturers 
in any way, this is ‘easy.’ All they have to 


do is to figure on twice as much time as 
they think they should need when they order 
that If they 


do this, they'll be agreably suprised with the 


the display then double 


service they get, and we'll even have time 
to give emergency service when it 1s needed 


“Regarding our own particular products, 


at present we are concentrating in the pro 


—Below, center, by House of Aladdin, Los 
Angeles. . . . Lower right, by General Display 
Corporation, Cincinnati— 
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duction of small specialty displavers because 
we think that the use of this type of display 
material will increase rapidly. As more and 
more displaymen discover the tremendous 
lift that these ready-to-use displayers give 
them (and the time and labor saved by buy 
ing displays that need only .tto be unpacked 
and set up) their use increases.” 

From the West coast 
Fred Blondell, 


geles 


comes a report by 
\laddin, Los An- 


House of 


“Regarding the labor situation, we have 
fortunate in able to do a 


lot of papier mache work, and in having ex 


been very being 
perienced help that has stuck to us through 
thick and thin. 


“We have enough raw materials on hand 


to take care of our wants tor the 
We have had a do a great deal of planning, 


materials and 


duration 


of course, to try to find new 
new ideas that were not 
mache. We taken 


tics, glass, yucca wood, and other items too 


made of papiet 


have straw, cane, plas 


numerous to mention and have tried to make 


display numbers out of them. So tar, we 


have been very gratified with the results 


“As tor the situation changing in either 


personally I believe it will get 
ditheult 
to get and the shipping problem still remains 
very hard to 
hand \s out 
all sizes and shapes, it 


more difficult to. find 


direction, 


worse ; materials are getting more 


serious. Packing cases are 


get, either new or second 
decorative pieces are 
makes it even boxes 
or packing cases in which to ship this type 
of merchandise Sometimes we have h: 
to take three o1 
all together to make one case big 
to handle This of 


takes time and is 


boxes and put them 


foul 
enough 


certain pireces course 


an additional cost 


ation However, we have been very 


nate in filling orders up to this time 


“There is no way of remedving these 


hardships that I can see, until conditions 


loosen up as far as material are concerned 


I do suggest that trom now on displaymen 


place their orders earlier, or tat 


1 
] 
I 


advance so that all manufacturers can plan 


Personally | 
difficult 


and ship their orders on time 


believe that materials will be more 
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during the next six months, but 
I still feel confident that 


ness can look forward to a very 


to obtain 
the display busi 
prosperous 
five vears after this is all over.” 


C. M. Dossing, Botanical Decorative Sup 
ply Company, Chicago, writes: 
“We have just passed through an excep 


Christmas season, and, while 
difficulties, filled ou 
exception. We are 


tionally heavy 


working under great 


orders without looking 


forward to doing a good job for spring. We 


do not anticipate any great handicaps in 


transportation, and if labor does not become 


more critical we can promise the usual 


SCTV1¢ e.” 


Describing the items pictured here, on 


page 18 the first unit is by Decorative Plant 
York City; it consists of a 
twisted manzanita tree trunk, six feet high, 


Company, New 


entwined with foliage and pink roses. 
At the 


“bridge” 


upper center, same page, 1s a 


unit by Doerr & Associates, Day- 
ton, of rustic design and intended for use as 
a center piece in window display, as a coun- 
spot 
shelving. 


ter or displayer, or for a ledge or 


This is followed by a giant rose tree, seven 


feet overall, with shaded green foliage, a 


pink-shaded base and either pink, Talisman 
or American Beauty roses. The unit is rep- 
flowers 
and floral settings being offered by Maharam 


resentative of an extensive line of 








JANUARY, 1945 ; 
—Immediately above, by Doerr & Associates, 
Dayton. .. . At left, by The Adler-Jones Com- 
pany, Chicago— 
5 


Fabric Corporation, New York City. 

At the top of page 19 is a “Panaranian” 
piece by Botanical Decorative Supply Com- 
pany, Chicago, consisting of coral flowers, , 
natural sea fans in yellow and lavender to 
provide a_ striking contrast to the green ' 


leaves and chartreuse of the trunk and base. i 

Height overall, 60 inches; width, 36 inches. f 
The second photograph on the same page f 

is of an elaborate rose spray from James 

\. Cole Company, New York City. 

At the lower left on page 19 are two 
units by The L. J. Charrot Company, Inc., , 
New York City; at the left is a wire plant 
stand 36 inches high and 21 inches wide, 


[Continued on page 84] 


—Below, by L. J. Charrot Company, New York 
City... . Left, by Decorative Plant Company, 
New York City— 
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—These three millinery heads are half of a 
new group of six produced by American Fix- 
ture & Manufacturing Company, St. Lovis— 


Display 
FORMS 


When the 


as suits, 


display of major apparel such 
gowns and the like is in question 
displaymen quite rightly insist on using 
mannequins which set off the merchandise 
to the best 


ondary 


advantage. In showing see 


apparel such as hose, shoes and 


millinery it is no less important to select 
display forms which will) accomplish the 
same result 

Display forms have not lagged behind the 
industry, but 


general advancement in the 


sometimes the made 1s 


until 


progress forgotten 
a comparison 1s made with the forms 
of a decade or so ago. The difference 1s as 
great as it is between mannequins of 1935 
ind those of today 
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... 1945 


The torms pictured here are the products 


tf two different firms, the millinery 


heads 


being by American Fixture & Manutacturing 


Company, St. Louts, and the hose forms by 


| \ 
The three 
linery 


Darling Company, Bronson, Mich 
heads are halt of six new mil 
forms which \merican has just 


“Korrect-Wav" 


calculated to give 


brought out under the lakel 


and are naturalness to 
the millinery presentation without drawing 
too much attention to the torm itself, thus 
letting the 


\ touch of stylization is apparent, without 


merchandise have the spothght 


the effect being in the least bizarre 


The wide variety ot hostierv and shoc 


forms available is well illustrated by the 
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photographs of the | \ 
ng Tron 

l p to the 
ho msurmountable 


Babine socks. on: ut 
present time there lave beet 


ditheulties encounter 


by manutacturers of display torms, althoug 


] 


the usual wartime situation as regards raw 


materials, labor, and transportation prevails 


1 


in this line as well as in practically all ot 


ers However, there has been no actual lack 


ot raw material except for the metal whicl 
h 


has SINCE beet 


was tormerly used and whi 


replaced by non-essential 


substitutes \nd 


} 


with relatively small items such as forms 


manufacturing requires a great deal less 


labor than tor larger or more 


complex dis 
play produc ts 


\ccordingly, there should be no lack of 


display forms for the retail displayman 


vear unless the situation changes radically 


—A wide variety is represented in the hosiery 
and shoe form line of L. A. Darling Company, 
Bronson, Mich.— 








By JACK POLLARI 
Madigan Brothers, Chicago 
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OPPERS CONVENIENCES 


“dhe PEOPLES STORE 


street, to start this New Year, in 
War Bond campaign 


display windows. This can be attributed to 


State 
augurated a via the 


several factors, among which is the fact 
that the windows had to be curtained for the 
next showing, and to remove all vestiges of 
Christmas. Because this important frontal 
space is naturally considered extremely val- 
uable, three of Chicago's foremost stores 
Field’s, Carson's and Goldblatt’s —put on 
their War Bond showing in front of the 
pulled curtains, thus making this live space 
a real asset to our government. 


John Moss, at Marshall Field & Co., 





placed a huge War Bond on a slant toward 
the left-hand side of each of his enormous 
Large cut-out letters 

right of the large 


State street windows. 

were fashioned to the 
Bond with this copy: “Back them up with 
Bonds in 745.” Every window carried this 
message in front of the closed window cur- 


tains. 


whimsically suburban, a la 
with his stovepipes in a 


Moss went 
“Rube Goldberg,” 
very engaging window otf sportswear trom 
the High School shop. He captioned it’ “So 
Snug and Snazzy in their warm winter Cas- 
uals.” The background represented the 
fashioned with 
floor was 


rustic wall of a cabin, all 
paint and 


brush. The covered 








with shavings in their natural color. The 
models were in the act of popping corn on 
an old-fashioned black and white stove. The 


whole scene reflected a youthful hi-jinks 
casualness. The illustration appears on this 
page. 

Ernest Gerhard, display director of the 


People’s Store on lower South Michigan 
avenue, solved the problem of selling store 
services with a very expertly made repro- 
duction of their store with a cut-away front, 
showing these shops as they actually appear 
inside. This display did away with many 
interior signs that usually clutter up stores. 
The service departments featured were photo 
studios, dry cleaning, credit department, 
beauty salon, fur storage, knitting 
optometrist, rental library, shoe 
bakery, fountain lunch, 
ceries, meats and fruit departments. 
photograph.) 


school, 
repairs, 
chiropodist, gro 
(First 


—At the upper left is a miniature reproduc- 
tion of the interior of The People's Store, 
showing various services; the display is by 
Ernest Gerhard. .. . Above, by Marjorie Smith, 
Edgar A. Stevens & Co., Evanston... . Left, by 
John Moss, Marshall Field & Co. ... (All 
photographs by courtesy of F. A. Kuehn & Co., 
Chicago) — 
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—Left, a doll promotion display by Sam Blum, 

The Fair Store. . . . Center, a War Bond dis- 

play (used while a merchandise display was 

being installed behind the panel), by Ray 

Bianchi, Goldblatt's. . . . Below, a Brides' Gift 

Shop, by J. W. Campbell, Carson Pirie Scott 
& Co.— 


Gerhard states that service sales steppe: 
up considerably in most departments. The 
clever miniatures inside the tiny depart 
ments were executed by Gerhard himself, as 
was the reproduction of the store. Many 
stores feature service departments, and this 
is a good way to spotlight them occasionally 

Marjorie Smith, display manager of Edgai 
\. Stevens & Co. in Evanston, tied up a 
series of windows locally with an art show, 
cleverly calling shopper attention to the 
back interest of the fashions shown. This 
idea is a sure-fire hit 1f vou have a local 
art center that will cooperate. Miss Smitl 
rounded out this promotion with dresses. 
evening gowns, suits, coats, and sportsweat 

all on mannequins facing the paintings 
hanging on the background. Here is a 
simple idea that smacks home with double 
barreled interest. One of the displays is 
seen in the second illustration 

To promote “stuffed” dolls, dear to the 
heart of every little girl, Sam Blum, at The 
Fair Store, created a veritable doll shop 
right in the window. The doll case arrange 
ment, the side curtains, the shelves on. thi 
backgrounds were all decorated with a 
bright checkered material. The mannequins, 
in poses shown in the first photograph on 
this page, suggested that the dolls also were 
for the more grown-up little girls. The card 
copy read: “Dolls are meant for girls.” 

Ray Bianchi, at Goldblatt’s, placed a large 
blue background-size panel well forward to 
ward the glass. Enlarged action photos otf 
the war were mounted on this panel. A white 
banner at the top read, “For a Victorious 
Drive in ‘45° . 2. (then continues at. the 
bottom ) “Buy War Bonds Now” in 
large white cut-out letters. While this did 
a bang-up job of selling Bonds, activity 
went on behind the panel for Bianchi's next 
showings. The floor was red, and an Amet 
ican flag was appropriately staffed at the 
left side 

J. W. Campbell, at Carson Pirie Scott & 
Co., placed a placard in the center of all 
his curtained windows, with the following 
copy: “This is the Year of Decisions 
Resolve to be a War Bond hoarder until 
Victory.” (None. of Campbell's merchan 
dise windows were unveiled at this writing 

January 8.) 

Campbell created a very cozy corner fot 
brides on the store’s seventh floor, calling it 


“Gitt Service.” The copy in the tar recess 
reads: “Something Old Something New 
Something Blue.” This attractive shop 


(seen in the last photograph) was painted 
white and gold with a shadow-box in the 
background gayly decorated in paper sculp 
ture and shocking pink swags. Gay striped 
wallpaper, with a flowered swag border, 
completed the romantic touch. Privacy and 
time for caretul selection by the custome 
are some of its chief assets, and have at 
tracted many to its comfortable folds. The 
floor has a raisin-colored covering. A reg 
ister for names gave Carson’s a grand mail- 


ing list. 
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CHICAGO 
Hecht Fixture Co. 


CLEVELAND 


' Pribil Display & Supply Co. 


DALLAS 
Mr. Sid Bartley 
(Hotel Southland) 


DENVER 
Walter W. Martin 


DETROIT 
The Art Products Co. 


KANSAS CITY 


"National Equipment Corp. 


LOS ANGELES 


ie - Grant and Silvers, Inc. 


_ MINNEAPOLIS 


. Hier Display Equipment Cae . 


RUKKEGUI="VWWAI  SUHOUNMTCe 


PATENTS APP. FOF 


She 


NEW 


Sonsational 


Perma - LIFE HAIR 


FOR MEN’S AND BOYS’ FIGURES 


Now men’s and boys’ figures by Korrect-Way are more 
life-like than ever! Perma-LIFE, a new construction and 
method of applying hair, eliminates the old-style, artificial- 
looking hair line and makes the hair actually seem to be 
growing out of the figure’s head! Perma-LIFE hair is crush- 
proof and will not flake or chip. This sensational new hair 
not only enhances the appearance of Korrect-Way display 
figures, but also adds to their durability and will last the 
life of the figure. 


Avatlatle Now! 


y) ; , 
Soe them al your nea rit 
KORRECT-WAY DISTRIBUTOR’S SHOW ROOMS 


KORRECT-WAY Displays 


DIVISION OF AMERICAN FIXTURE AND MFG. CO. e ST. LOUIS 
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\vailability of display items classified ut —The "Alice in Wonderland" figures are by Division of Ivano, Inc.. Malden, Mass., en 
der the general designation of “specialties Lenore Boe, New York City. . . . The wigs are tered the display field for the first time with 
will depend greatly, during 1945, on the kind by Display Equipment Corporation, of the same a group of compounds previously used only 
and quantity needed Phe widely varied city. . se The er Pie — 4 att by manufacturers but now adapted to the 
ae ous surfaces is made vano, Inc., Malden, Seaman 
ature of display specialties makes 1t impos ‘ : y uses of displaymen These preparations 
~ ‘ i r 1 Mass. . . . The Mexican fiesta masks are from a ay Rai Das tin 
SID 1¢ to apply OTM ruic © all, and Irttis . ' ° Callie 2) wn While Vano Was engage 
‘aleis é Fred Leighton's Mexican Imports, New York— ; : Se : ; 
engaged in producing such items report research on an entirely different project and, 
“immediate shipment” for all orders in some ge height is 18 inches, and thev can be o1 tor the benefit of the technically minded, 
cases and “anticipate requirements by six dered individually or in a set. Distinctive include the combination of a protective col 
to eight months” in others \s i all in stock figures of similar material but of Jloid with synthetic guanine; when applied 
stances these days wever, It Is wiser to different subjects are obtainable from the as paint, the compounds dry in a beautitul, 
allow too much time between order and ee ee “crinkle” finish with a pearly lustre as seen 
installation date rather than not enougl Phe Display Equipment Corporation, New in the third illustration \ variety of et 
\ newcomer to the specialties division York City, has developed a complete line fects can be obtained, and the display pos 
consists of a group of 16 of the leading chat ot “Coronet” wigs with a double purpose sibilities of the product seem unlimited. 
acters trom “Alice in) Wonderland,” exact in mind: to add to the realistic appearance Ivano's technical director, W. E. Decker, 
reproductions of the original Tenniel illus ot the mannequins wearing them, and to add — reports little difficulty in getting raw mate : 
trations The delightful figures, seen above glamorized styling to the coiffures. Two of rials. no serious labor shortages, but the 
ire by Lenore Boe. New York City: thes the wigs are pictured here usual troubles connected with shipping con 


are plastet cast and hand painted: the aver Seven months ago the Fine Chemicals tainers and transportation in general, De 
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see our complete line of papier mache 


and plaster settings for spring and easter 


Rosenberg 


























—Upper left, by W. L. Stensgaard & Associates, Inc., Chicago. 
Damon Studios, New York City. . . . The "“Anaglypta'’ design is from W. H. S. 
New York City— 


. . . The elephant is by Messmore 


Lloyd Company, 


tailed bulletins covering the wide applica- such a pattern is appropriate. Rolled up in 


tion of the firm’s compounds for display use the foreground is a sheet o 
are available on request. glass” with the’ sections 
Fred Leighton’s Mexican Imports is a inches in size; the manner 


f “Mirror Flex- 
being % by 2 


in which it is 


New York City firm which specializes in the rolled gives a good idea of the flexibility 
field described in its name; the company — of the material, which is a product of United 
is offering a number of Mexican fiesta States Plywood Corporation, New York 


masks of papier mache, as illustrated, in ad- City. Among new developments in the prod- 
dition to sombreros, fruit gourds, straw uct might be mentioned ‘“Flexglass” with 
mats, and similar specialties from south of no cross-cuts-—or, in other words, sheets 
the border. which are 19%4 inches long by %, 1 or 2 


At the upper left on this page is seen a inches; another is a sheet of 19% inches in 


group of sculptured papier mache frames one direction cut with alte 


presented by W. L. Stensgaard & Associates, of 4% and 2 inches. 
Inc., Chicago. They can be had in five \t the lower left is a new type of three- 
different sizes and are particularly interest- dimensional display piece by Allied Dis- 
ing in fashion windows; several uses are play Materials, Inc., New York City; the 
suggested by the posed figures. figure of the cowboy is of mesh, wire and 
The elephants, dinosaurs and other gigan metal—one of a group of modernistic units. 
tic figures of Messmore Damon Studios, “Anaglypta” takes its name from the 
New York City, are well known to display- word “anaglyph,” which refers to any ob 
men; the company’s latest effort 1s 12 feet ject chased or embossed in low relief, as a 
in height, with a color scheme consisting cameo. An illustration of the use of the 
of silver flitter trimmed with black and red. process for display purposes is seen at the 
\t the lower left center is a photograph top of this page, one of a number of de 
of two sheets of “Flexglass,” which con signs obtainable from W. H. S. Lloyd Com- 
sists of glass sections firmly adhered to a pany, Inc., New York City; four related 
strong cloth backing. The standing sheet panels make up a complete set for a given 
has a “Frostflower” design which is particu design. 
larly effective for seasonal displays where Below is seen a group of finished brush- 


rnating sections 


—Upper left center, 'Flexglass,"’ by U. S. Plywood Corporation. . . . The rodeo figure is by Allied 


Display Materials. ... The brushes are by Delta Brush Manufacturing Company. . 


. . All three firms 


are from New York City... . The papier mache tree is by Dazian's, Chicago— 
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Spring » » » comes galloping in with 


the greatest line in our history! 


We are fortunate in being able to present the finest and most complete line of display decorations 
in our history. This is due to foresight in the assembly of the necessary materials and the applica- 
tion of the best display artistry that years of experience have yielded. 


There are units of every description, to meet every type of display planning, and we believe they 
will afford you the opportunity to plan and install the kind of Spring and Summer displays that will 
get attention and sell merchandise. 


Our representatives are now enroute with the complete 
line. If you want immediate information please write us. 


EARL W. GASTHOFF CO. 


DANVILLE, ILL. 
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—Grant & Silvers, Los Angeles, did the 


es, the product of Delta) Brush Manu- 
facturing Corporation, New York City. Prac 
tically all of the company’s skilled workers 
are engaged on government orders, which 
makes it all the more imperative that or 
ders be placed early The raw materials 
going into these brushes before the war 1s 
available in small quantities only, since it 1n- 
cluded Russian sable and squirrel hair, and 
Chinese, Russian and French bristle; South 
American and domestic bristle is serving as 
a substitute which is almost equal in quality 
to the original material, particularly if the 
brushes are properly cleaned and shaped 
after use. 

Dazian’s, Chicago, is featuring display 
properties of papier mache and fabrics this 
year, and the photograph of the millinery 
display shows how one of the firm’s mache 
trees was used by J. W. Campbell, Carson 
Pirie Scott & Co., of the same city 

During the reconversion and reconstruc 
tion period which everyone hopes is not fat 
off, craftsmen of all kinds will be in the 
news; accordingly, Grant & Silvers, Los 
Angeles, has designed a number of figures 
suitable for display use in this connection, 
including a_riveter, welder, painter and 
draftsman; the two last named are illus 
trated by the accompanying sketch Inci 
dentally, Harry Silvers, president of — the 


firm, describes the Los Angeles display 


—The complete set-up for the footwear display is by The Display Corpo- 


ration, Milwaukee— 


figures of the workmen. ... The flags are by Menard & Tabery, also of Los Angeles— 


manufacturing situation very interestingly 
in the following statement: 

“Labor in this No. 1 critical area is diffi- 
cult to get and to handle; experienced me- 
chanics are almost non-existent. Raw mate- 
rials are likewise scarce; our metal is cut 
off entirely until further release; our ‘Lucite’ 
is limited to sheet stock, and our lumber is 
confined more or less to the cheaper grades 
only and when and if we are fortunate 
enough to get our hands on some. Decorative 
flowers and background materials are more 
or less in the same position; sources of 
flower-making supplies are faced with lim- 
ited labor and tremendous demand. Flower 
materials and background materials have 
been shut down greatly by the demand for 
cotton, duck, and other materials now go- 
ing primarily to the armed forces. 

“We are fortunate in having a great quan- 
tity of container materials, and we try to 
avoid shipping delays by watching the vari- 
ous transportation companies’ problems and 
using those which can, momentarily, give us 
better service. 

“We emphatically urge that all display- 
men should plan their purchases at least 
six months prior to need, if possible. Then 
the manufacturer can figure the material 
needed and instruct his sales organization 
in what they can sell and what they can 
not, and in what they can and can_ not 


promise. If displaymen will confine them- 
selves to few numbers and ideas, volume on 
any particular display property can much 
more easily be turned out than ‘one of each.’ ” 

The Los Angeles display firm of Menard 
& Tabery, Inc., has been producing a num- 
ber of giant flags since the war started, and 
two of them are shown as used by Frederick 
& Nelson, Seattle. Each flag is 66 feet by 
100 feet, with more than 1,900 yards of 
bunting going into their manufacture. Each 
flag weighs about 650 pounds and is_ built 
over a network of cable. The stars in the 
American flag are 3 feet in diameter and the 
stripes are 5 feet 1 inch in width. The let- 
ters on the Bond flag are 21 feet in height 
by 9 feet wide. 

The Display Corporation, Milwaukee, is 
furnishing complete display set-ups for vari- 
ous types of retail stores; two new display 
settings are supplied for each selling sea- 
son for women's wear, men’s apparel, and 
footwear. Pictured is a suggested spring 
display for men’s footwear. While the props 
vary with the display, a typical service for a 
ready-to-wear display includes rayon over- 
drape, lace-trimmed sprinkling can; wire 
netting, simulated “water streams,” ribbon 
for tiebacks, copy sheet, “Scatter-grass,” 
and various sizes of price tickets. 

The popular “angel's hair” which is used 
so frequently for dream or cloud effect dis- 


—The spun glass used in this display is called 'Sylkglass," by Radiant 


Glass Fibers Company, New York City— 
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MARBALIA’ af 


*Reg. U. S. Pat. Off. 





THE CREATIVE TOUCH THAT GIVES 
LIFE TO YOUR MOST IMPORTANT 
DISPLAYS. 














IMMEDIATE SHIP- 
MENT from stock. 
Allow five days ex- 















Marbalia is not a photographic imitation of 
a marble finish, but is a Decorative Display 
Paper in a class by itself. 









tra for orders in- 
For your selection we carry 150 beautiful color 
schemes constantly in stock—and your own spe- 
cial colorings can be made to your order if you 
wish, and at no extra charge; (the minimum 
order for special colorings is 25 sheets). 


MARBALIA P hand-made ... Wash- 
225 FIFTH AVE., NEW YORK 10. N.Y. able... Adeotable for every display need. 


volving a_ special 
color scheme. Per 
sheet, 36x31" .$1.50 
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—At left, special victory ribbons by Taffel 
Brothers, New York City. 
grass mats by Eaton Brothers, Hamburg, N. Y. 
. . . The Statue of Liberty reproduction is by 
Messmore & Damon Studios, New York City— 


Upper center, 


plays has taken on a new development, ac- 
cording to Radiant Glass Fibers Company, 
New York City; the changes include a finer, 
softer material which is a great deal easier 
to handle; the photograph shows a recent 
Martin’s, Brooklyn, in- 


display as used by 


volving the product. 

take their place under 
specialties,” and the 
illustration shows how Taffel Brothers, New 
York City, have designed two for the days 


Ribbons logically 


the heading “display 


armed 
ribb« 1S 


women in our 
forces will be returning. Similar 
for seasonal use are likewise available, as 


when the men and 


well as for special occasions such as Father's 
day and the like. 
Taffel reports, will be restricted during 1945 
this in the 
increased use of ribbon for 


The supply of ribbons, 
due to labor and help shortages- 
face of greatly 
display purposes. 

Not content 
which look and feel like natural grass, Eaton 
Brothers, Hamburg, N. Y., treats its prod- 
ucts with a fire-proofing process which ren- 
them lighted 
sparks and other common fire causes. 


with producing grass mats 


matches, 
The 


grass is power-dyed under steam pressure 


ders resistant to 


to a lasting, deep natural lawn green; back- 
ing 1s of reinforced material for durability. 
Among the firm’s related products is grass 
designed to be scattered on the floor of a 
display, around tree trunks, or about a sin- 
gle display grouping. 

\fter Damon 


looking at the Messmore 


. .. The spring display panel is by Arrow Dec- 
orating & Fixture Company, Philadelphia. .. . 
The "'Line-O-Scribe" sign printing machine is a 
product of The Morgan Company, Chicago— 


JANUARY, 1945 


Studios elephant shown elsewhere with this 
article and at the reproduction of the Statue 


of Liberty pictured at the left, one gets thes 


idea that the company goes in for big things 
exclusively; on the contrary, however, for 
the studio has produced many miniature ob- 
jects in the past, faithful in detail and ani- 
mated in a number of cases. But here the 
Statue of Liberty stands approximately 13 
feet in height by about 4 feet 6 inches in 
extreme width. An accurate impression of 


its size is given by comparing the statue 
with the figure of George Messmore at the 
side. 

Arrow Decorating & Fixture Company, 


Philadelphia, has created an extremely di- 
versified line of seasonal display panels for 
spring, with an example being illustrated 
at the lower left. Entitled, “Swingtime,” the 
panel is 36 inches by 48 inches, and is proc- 
essed in many gay colors on white seamless 


paper. The unit has deckle edges. 


“The model ‘Line-O-Scribe’ shown in the 
photograph will be limited 
quantities,” writes Ray Morgan, The Mor- 
gan Company, Chicago. “The machine will 
print all sizes of signs up to 11 by 16 inches, 
printing f metal and wood type. ot 


available in 


trom 
standard printer height. We can furnish any 
style of type which might be desired. Be- 
yond this, we have everything in the way 
of supplies for both the ‘Line-O-Scribe’ and 
‘Write-A-Sign’ that are already 
in use. 


machines 


“It is quite indefinite as to when we will 
be able to resume the manutacturing of sign 
machines, as they are mostly composed of 
steel which is still not available without a 
fairly high priority. However, it seems that 
labor conditions in this area are so critical 
that the resumption of manufacturing of this 
product is held up due to the labor condi- 
tions more than the shortage of materials. 

At the present time all materials are 
available for the maintenance and repair of 
the machines already in use, so that no seri- 


ous problem has resulted along that line.” 
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FEATURING: 


+ A NEW 90” PANEL Be 


WITH VALANCE 
TO MATCH. 


% NEW DECKLE — 
EDGED PANELS. 


* A NEW PANEL- 
PANORAMA 
COMBINATION. 


* THE NEW PICTO- 
PLAQUE. 

*& MANY OTHER DIS- 

_ PLAY IDEAS AND 
PROMOTIONS. 


SELECT YOUR 
SPRING DISPLAYS 
FROM OUR NEW 
1945 
-. SPRING AND SUMME 
- DISPLAY MATERIAL 
CATALOG 


CTURING CO., 
16th ST. AND INDIANA AVE. 
PHILADELPHIA 32, PA. 


1945 SPRING AND SUMMER DISPLAY MATERIALS CATA 


OI db ccbhniewuct macau esate 
ED iaiesaniien neste. 


THE REYBURN MANUFACTURING CO., INC. 
PHILADELPHIA 32, PA. 


WAREHOUSE: 1100 SO. WABASH AVE., CHICAGO 5, ILL. 





DISPLAY 


-.. on and off the record 














The Sporting Goods Dealer for dis 

es Fisherman's week. Here he and 
presi — : a fine string of bass eer “hg 
'S display manager for M 
Memes Al orley Brothers, 


plays featuring 


ore 
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ee eee 





—That looks like an Egyptian mummy 
Adrian Delsman is examining, but in real- 
ity the display director for Frederick & 
Nelson, Seattle, is looking over a com- 
position casting as it is about to come 
out of the mold. The store's display de- 
partment is one of the very few —— " 
ing many of their own composition an napshots for th 
ee wane Sit Bage oe ava 
° 


DISPLAY WORLD, Cincinnati |. 











—Since September, 1942, Sam Crouch 
has been in the air corps and we see 
him here in fatigue suit adorned with a 
corporal's stripes, whipping up a batch 
of cards for Uncle Sam. Formerly he 
directed display for Calhoun's, Muskogee, 
Okla., where Mrs. Crouch has taken over 
display during his absence— 


—You can 
in the worl 
either traveled th 

- includ; , 


name practi 
call 
d an Robert Fo a 








—— Turner, George Muse Clothing 
“aan explains that he was 
vail hunting when this pj 

i Picture 
— in — of the rabbit dangling 
one hand. Gene was displ 
ager for Zachry' a age 
ys, of the same city. f 
many years and has long been ell > 
display association work— 
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YOU name it! 


The fact remains--- 


DISPLAY is the Most Potent 
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: elling (Viedium in Netail Stores 
Satisfy yourself. Other stores have. Make actual sales tests. Try showing some / oday 

, formerly undisplayed merchandise with an attractive display. Impartial surveys prove 

. over 70% of impulse buying in stores is the result of display. So invest 13 of your promotional dollar 


e in display, use it and watch your sales go up... . The members of N. A. D. [. will work with you to 
F make your displays even more productive, now and after the war. 


; Members of the National Association of Display Industries 

] 
Adler-Jones Company L. A. Darling Co B. A. Jacobs Co. Nat Siegel Fixture Co 
Advertisers Display & Dazian’s, Inc. A. Lutz Silvestri Art Mfg. Co 

Exhibits, Inc. Decorative Plant Co. Maharam Fabric Corp. Standard Fixture Co., Inc 

Aladdin Fabrics Display Equipment Corp. Mechanical Man, Inc. Staples-Smith Co. 
Allied Display Materials, Inc. Display Products Co. Messmore & Damon, Inc. Starkman Display Center 
American Fixt. & Mfg. Co. Display Sign Center, Inc. Mileo Mannequins W. L. Stensgaard & 
Arrow Dec. & Fixt. Co Durable Displays, Inc. Old King Cole, Inc. Associates 
Austen Displays Facil Fabrics Co. Reflector-Hardware Corp. Timbertone Decorative 

C. Barrango Co. Gardner Displays Co. The Reyburn Mfg. Co., Inc. Timely Service 

| Bliss Display Corp. Garrison-Wagner Co. Rip Studio Co., Inc. 
Eve Brueser Studios, Inc. Earl W. Gasthoff Co. Royal Paper Corp. Jas. B. Williams, Inc. 
Bulkley, Dunton & Co. General Display Corp. Schack’s, Inc. Sue Williams Studios 
The Carrata Co. Grant & Silvers, Inc. Scheuer Mfg. Co. W. M. Zeppen-Field Studios 
L. }. Charrot Co., Inc. The Greneker Corp. Sherman Paper Products Display World, Associate 
Coy, Disbrow & Co. Victor Haida Displays, Inc. Corp. Member 
Crystal Fixture Co. Al Halverson, Inc. Shoe Form Co., Inc. 

PROGRESSIVE 


NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 





MERCHANDISE 
PRESENTATION 
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—The robin unit is by Timely Service, Inc. . . . the monkey, bird and duck by RIP Studio ... the angel by Pearl Gutman and Eva Stein .. . all firms 


represented above are of New York City— 


Versatile 


Papier Mache 


—Several of the new line of Rocaille designed properties of W. L. Stensgaard & Associates, 
Chicago— 








“IKE many another display medium in 
current use, papier mache is by no 
means new. It is the modern treat- 

ment of mache that is new, and the clever 
handling of the medium by display manufac- 
turers that has brought about its great popu- 
larity. 

There seems literally no boundary to 
papier mache’s versatility. An infinite va- 
riety of display properties await the de- 
signer’s touch—from devil masks to ethereal 
angels, and from monkeys to reproductions 
of French period furniture. Completely ab- 
stract treatments are possible, or faithful 
adherence to real objects if that is desirable. 
Additionally, many other materials can be 
combined with mache to make possible a 
still vaster range of subjects. 

One of the stimulating uses made of 
papier mache is that of individualized re 
productions of human beings for window 
and interior settings. The flexibility of the 
medium permits such displays as children 
dancing around a Christmas tree in com 
pletely natural postures; figures with facial 
expressions suited to the situation in which 
they find themselves in the display; realistic 
action poses. Lord & Taylor, New York 
City, has used a great many such settings 
and never yet have they failed to stop 
crowds. Scattered stores in other cities have 
followed suit, but not on the scale of Lord & 
Taylor. Naturally such displays are com 
paratively costly (althoughly probably not 
so expensive when their additional stopping 
power is considered), and the budgets ot 
most stores will not permit their use. It is 
predicted by many papier mache producers, 
however, that individualized mache figures 
will be seen more and more frequently in 
retail windows and interiors during the 
coming year. 

Still another advantage of this medium is 
that papier mache objects can be given a 


a 
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THE SPOTLIGHT IS ON 


EC () \@ . . . AND DECOR FROM 
( 1), “s LONDON’S means 


eFULL ROUND UNITS IN 
SCULPTURED PAPER AND 
PAPIER MACHE 


® MAGIC SPRING COLORS 


® QUALITY CRAFTSMANSHIP 
AND DESIGN 









No. 117 MILLINERY BOX 
Tissue filled in 6 gay Spring 
colors. 15 in. ..$ 3.50 
24 in. overall. . .. $10.50 





fi oe 4 


BALLET BUNNY ~*~ 


Our Prima Donnal She's on her toes, pert and soucy 
in her ballet dress and slippers. Made in assorted colors , 
and trimmed in gay ribbons and flowers. Full round / 


No. 112 CURLY SCOTTIE papier mache figure, 42 inches tall. Ask about her! No. 114 BROWN EYED BETTE 










Full round body. Plaid blanket. Petulant bunny head in Spring 
15 in. long................$3.50 ea. flower pot. 27 in. tall... $5.00 





No. 102 BUNNY BOY No. 103 FLORAL PLAQUE No. 108 PETE THE RABBIT No. 104 SPRING LADY 
Wistful bunny in assorted Beautiful flower spray, ribbon Pink eared rabbit. Wood ball Pink and lavender Easter out- 
Spring colors. tied. 16in..........$2.50 ea. head. (8 in...... $2.50 fit with Spring trim. 

Sin. toll... 2... $2.50 ea. Cin 2... 7, an 


LONDON DISPLAYS ¢ 1028-30 FORBES STREET ¢ PITTSBURGH I9 PA. 
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—The French poodle immediately above and the parasol at the upper right were done by Lynn Display, New York City. 


weatherproot finish when outdoor exposure 
is necessary—such as a Christmas display 
for a marquee \n example of this was 
furnished by the heroic figures in the “It 
Must Not Happen Here” 


Staples-Smith, Inc., New 


series done by 
York City, for 


Rockefeller Center a year or so ago 


\ description of the units seen on these 
two pages serves to demonstrate the versa 


tile nature of papier mache. On page 38 
a creation of Timely Service, Inc., New 
York City, titled “Spring bows in” and 


dramatizing the robin as a symbol of the 
season, This display piece is 6 feet high and 
5 feet wide at its widest point, and 2 feet 
6 inches deep. It can be used either as a 
standing or hanging unit. The construction 
is of course of papier mache, reinforced with 
wood. The robin, three-quarter round, is 
of mache and is 3 feet in height by 2 feet 
wid Similar pieces for a complete spring 
campaign involve lambs, cupids and butter 


flic s 


\ monkey, bluebird and duck, all by RIP 
Studio, New York City, are seen next. All 
are full-round; the blue 
bird is 16 inches in height; the duck, 18 


typical dimensions : 


111¢ he Ss 


\t the 


is one of a series of life-sized Christmas 


upper right on the same page 
angels used by Franz Gobbi, De Pinna’s, New 
York City, 
The group was the work of Pearl Gutman 
and Eva Stein, of the 
bined wire, fabrics, metallics and paper with 
Each 


Cc rhe rT 


during the season just past. 


same city, and com 
papier mache as the main structure 

angel was given an individual texture, 
\reas of translucent 
colors were superimposed to preserve light 


heme and pose 


S¢ 


ness without detracting from the dvnamic¢ 
contours of the wings 

Some of the new line of Rocaille designed 
props of W. L. Stensgaard & 


Inc., Chicago, are seen in the lower photo 


\ssociates, 
graph, also on page 38 These — are 
sculptured of papier mache with wood re 
upholstered in- brilliantly 
trimmed with 


inforcement, and 


colored satin. fabrics heavy 


plates are by House of Aladdin, Los Angeles— 


gold cord. Their beauty and appropriate- 


ness for the new spring fashions are ap- 
parent. 

The two units at the upper left and right 
are creations of Lynn Display, New York 
City. The French poodle admires her new 
spring hat in the mirrored reflection, while 
the feminine figure has a definite spring 
touch—even to the skirt blown by the wind. 

\t the upper center is a group of Mexican 
papier mache pieces by House of Aladdin, 
The vase is approximately 
colors; the cir- 
cumference is roughly 12 inches. The plates 
are complementary items. (The foliage in 
the vase consists of pampas plumes, 36 to 40 


L.os \ngeles. 
feet high, finished in gay 


inches long, in various colors.) 


. . The Mexican vase and 


\nd finally we come to the miniature 
donkey, the work of RIP Studio. Full 
round, the figure is covered with gray flock 
The unit pictured is 3 feet in height but is 
also available in any desired size. The tail 
is of rattan. Brightly colored paper sculp 
ture flowers make up the garland around the 
donkey's neck, and = similar flowers are 
placed in a cluster between his ears. 

Space limitations of course prevent show 
ing more than a representative group of the 
papier mache productions obtainable today 

either from stock items or on special or 
illustrated here, how 
ever, are sufficient evidence of the fact that 
this is one of the most adaptable and versa 
tile of all display media. 


der. The examples 


—Three feet high, this donkey by RIP Studio is finished in gray flock; the garland consists of 
paper sculpture flowers— 
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GRASSLAWN/Z 


(FABRIC) 
























¢ Here’s an old favorite—now offered for the first time 
in over two years by a new firm in the display field, a 
firm that is going to remain in the display field! 
Grasslawn Fabric, 45 inches wide, is now available 
in unlimited quantities for Spring and Summer win- 
dows — in the four popular colors: Grass Green, 


Chartreuse Green, Golden Yellow and Eggshell. 


* We suggest you order now for immediate delivery. 
Use the coupon below for convenience or your own 


order form. The price is *1.75 a yard. 


i KAPLAN TEXTILE AND PRODUCTS, INC 
| 561 Fifth Avenue, New York City 


| Please send me the following quantities of 
Grasslawn Fabric @ $1.75 a yard. 


1°” Grasslawn Golden Chartreuse ; 
Fabri¢ Grass Green Yellow Green Eggshell 
| Quantity 






iy 561 FIFTH, AVENUE - NEW. YORK 17, NEW YORK 


ed 

3 e ~ «© We also haye toch sod “dein: Duivetyns ; Genuine Leather- 
? ettes; 72 inch Rayon Nets; Plusheén Papers land many other hard- 
to-get display mate righs such as Velvet Sued Cloth and Papers, etc 


, x 
% $3 © We invite Disblay Mathjectibers of all hook to sdlici! US Since We 
V intend to add new lines for the Eastern Seaboard! displ.y market. 
. + t * . x ¢ 
hs ¢ Territories are now open for salesmen calfing on the, Display Trade 


to handle a complete line of Display Textiles and Fabrics. 
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\s we look forward to the possibilities of 
the display field in the postwar period, I see 
a range of improvement that is challenged 
only by the promised developments in the 
realm of architecture and industrial engi- 
neering. In fact, many of the new and prom- 
ising departures that are assured us in these 
fields will not only but 
will also inspire and encourage display to 
equivalent accomplishments of its own. 
the few years, display has 
stature that it can ill afford to 
when the present effort is 

progress made by display 
the last three needed 
only this crystallization in the war effort to 


influence display, 


During past 
achieved a 
relinquish 

The 


profession in 


War 
the 
years 


over. 


make both business, and the public as well, 
how definitely 
influenced by 


acutely conscious of human 


reactions are this all-impor- 
tant department of selling. 

This happy result which required hard, in- 
telligent and persistent effort not only scored 
for the 


the nation, it also presented them with the 


a splendid victory displaymen ot 


opportunity for getting together on a broad 
common basis for cooperation. Never betore 
did the displaymen of the nation, large and 
nook the 
unite and march shoulder to shoul- 


small, trom every and corner ot 


countrys 


der for a great cause as exemplified in the 
Bond campaigns 

Growing out of this effort, displaymen 
have benefited by the close working together 
on the many activities assigned to them 
throughout the nation. Already this coopera- 
tion has been felt and in many cases has 
caused the development of many fine friend- 
ships between displaymen from the North 


and East and West. 
far-reaching and tremendously important to 


This friendship, broad, 


our profession, could not have happened had 
not harmony and cooperation prevailed. 
An 
to the International Association of Display 
June of 1944. It 
was at this meeting that cooperation helped 
to make possible the success of this IAD 
educational conterence. Had not Guy Mal- 
loy, president of the Southern Display As 
sociation, 


interesting case in point back 


roe 
goes 


meeting at Chicago in 


with his associate 
with the IAD, this 
meeting might have had a different story to 
tell. 

It is this 
that has caused the springing up of move 
on a 
grand and wholesale scale, which is so 1m- 
portant to the peopl their 
life work. 


cooperated 


members to cooperate 


this teeling and appreciation 


ments to use display as an educator 


making display 


Encouraged by the constant increase in 
popularity throughout the nation, top-flight 
display specialists and exponents of various 
are enthusiastically en- 
dorsing the IAD educational program. This 
course, in 10 lessons, has been designed by 
display experts for the particular purpose 
of spreading its storehouse of display knowl- 
edge to the display people representing re- 


phases ot display 
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By C. HH. FADER ——Es 


Publicity Director 


An educational 
program satisfying in its entirety has al- 


tailing in all its branches. 


ready found its way into many states. Cre- 
ated in sincerity and unselfishness, this pro- 
gram will have far-reaching effects. They 
are in essence worthy and the spirit which 
prompts them is noble. 

The display business is a noble business. 
[It is an the great 
scheme of retailing, we as purveyors of dis- 
play fill a mighty place in the life of the 
retail stores of the country. 


essential business. In 


The purpose of this article is to empha- 
the wisdom of all the factors of the 
display profession getting together for the 
common good—to believe in organization of 
a kind that will function together for the 
benefit of all, eliminating petty differences 
and enmities and facing with a united front 
the problems as they arise. 


size 


The Southern Display Association's edu- 
cation and exhibition conference booked for 
\pril, 1945, at Houston will be their first 
big undertaking. Cooperation is going to 


make this meeting a success and if predic- 


tions mean anything, we want to go on rec- 
ord by stating that cooperation will be in 
abundance and that the great South will get 
in back of this gigantic task to make Guy 
Malloy’s leadership felt with “Success No. 1” 
chalked up in the SDA favor. 


\nother point of extreme interest was the 


presence ot Dave Estes, president of the 
IAD, at a recent SDA meeting held in 
Houston, where plans were formulated for 
their April conference in 1945. This rep- 
resented the cause to further friendships 
and to enlist the cooperation of the IAD. 
From all indications this trust and this 


willingness to make “Cooperation” and “Suc- 
cess” members of the SDA, the IAD presi- 
dent has pledged his support to unite and 
give all-out cooperation to a fellow organi- 


zation. 

It will serve also, in a broad way, to en- 
courage our business into the belief that 
those who contribute sincerely toward 


bringing about this cooperation will be re- 
warded by the respect of the responsible re- 
tail the nation and the per- 
sonal satisfaction of having aided in the up- 
building of the selling side of our profession. 


executives of 


It has been our custom through the years 
to praise as we saw merit and high example. 
with this custom, we commend 
as an absolute inspiration to the display 
profession, the educational SDA undertak- 
ing next April, 1945. Knowing only that 
“cooperation” means the “working together 
in pursuit of common well-being,” I regard 


In accord 


Guy Malloy’s hand shaking with Dave 
Estes, an inspiration and it comes at a time 
when it is of the greatest usefulness—“‘For 


the Good of AIL!” 


On Tuesday evening, January 23, the 


Cleveland Display Club will stage its first 


large scale educational meeting. This will 
be the first of the 10 lessons designed by 
the IAD under the title of “Display Mer- 
chandising Principles and Practices.” A spe- 
cial committee has been appointed to con- 
duct all ten lessons. It will be the duty of 
this committee to immediately organize and 
spread this distributive education program 
throughout the state. It is also the purpose 
of this committee to visit cities and towns 
within a radius of 250 miles in an effort to 
organize and put into action this valuable 
educational program. 

Letters are already in the mail to cham- 
bers of commerce, advertising clubs, retail 
store associations and retail store execu- 
tives to get in back of this greatest of all 
educational programs. 

This program includes the state educa- 
tional supervisor and all educational super- 
visors in the many communities on the list 
for the execution of the program. The re- 
tail merchants of Cleveland enthusiastically 
endose this plan and are at present bending 
every effort to assist in complete success of 
this free course in display and to also see 
that it is presented to everyone interested in 
the display and merchandising business. 

Many new features have been incorporated 
into this educational program which it is 
believed will help tremendously in present- 
ing this service to retailers and the display 
people of Ohio. 

IAD Board Member C. H. Fadem is state 
secretary with E. A. Osterland, display di- 
rector of Wm. Taylor & Sons and president 
of the Cleveland Display Club, as_ state 
chairman. The communities to be included 
in this state educational display program 
will be Akron, Canton, Youngstown, Day- 
ton, Columbus, Cincinnati, Toledo, Warren, 
Elyria, Lorain and many towns with a popu- 
lation of 20,000 and over. 

The display industries of Cleveland pledged 
their support in this state-wide effort to 
develop display possibilities. They are Rap- 
paport Studios, Pribil Display & Supply 
Company, the Mutual Display Studios, Cal 
Moore Displays, Advertising & Displays, 
Inc., Ohio Art Materials, Superior Textile 
Fabrics Company, Paul Deming Photogra- 
phers and the House of Plastics. 


In New York in December we met and 
shook hands with Clem Kieffer, Joe Chad- 
wick, Joe Apolinsky, Roland Spies, Dave 
Estes, E. A. Osterland, Bill Hecker, “Big 
Boy” Dean, Jack Nichols, Oscar Luke, Dave 
Ostlund, Frank Collins, Homer Richards, 
W. Wilkins and a host of others. These 
names are mentioned because they were just 
a few of the IAD boys at the Jas. B. Wil- 
liams cocktail party, which was a splendidly 
planned affair. 

In closing, we, the IAD officers and direc- 
tors, extend to the display profession a 
happy and prosperous New Year. 
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INTERNATIONAL PICTURES, INC. OFFERS 





The most stimulating window display contest idea in years! 


It’s a natural tie-up — when you key your display to the 
title — “THE WOMAN IN THE WINDOW.” You cash in on 
the publicity centering around this important motion picture 
— and, at the same time, have an opportunity to win one 
of the War Bond Prizes. 


Plan now for a display based on “THE WOMAN IN THE 
WINDOW.” Schedule it for just before or during the run 
of the motion picture “THE WOMAN IN THE WINDOW” 
in your local theatre. 


2a IMPORTANT! “SWE 


You may build your “THE WOMAN IN THE WINDOW” display 
cround any event, theme or merchandise, but the key-line “THE 
WOMAN IN THE WINDOW” must be a part of it. 


CONTEST OPENS... NOVEMBER 1, 1944 
CLOSES ... MARCH 15, 1945 


2) PICTURES, INC. 
“7 New York 20, N. Y. 





you 


con! 


2190 


In War Bond Prizes 


for the 


BEST WINDOW 
DISPLAYS 


featuring 


The Woman in 


the Window’ 


The Screen’s Supreme Adventure in Suspense! 
Produced by International Pictures, Inc. 
Distributed by RKO Radio Pictures, Inc. 





THE RULES 


. The key-line “THE WOMAN IN THE WINDOW” must appear in every 


display. 


. All entrants must supply a photograph of the window display, 


plus a brief description. All entries must be in the name of the 
individual and include name and address of store and date and 
duration of display. 


. To be eligible, displays must be exhibited prior to or concurrent 


with the showing of “THE WOMAN IN THE WINDOW” in your city. 


. Contest is National in scope and is divided into two classes. 


(A) Cities of 100,000 and under; (B) Cities of more than 100,000 
population. 


- The decision of the judges is to be final and photographs and manu- 


scripts submitted become the property of the sponsors of the con- 
test and under no circumstances will be returned. 


. Address all entries to: “THE WOMAN IN THE WINDOW” Contest 


Editor, c/o Display World, 1209 Sycamore Street, Cincinnati, Ohio. 


THE PRIZES 
$2750 IN WAR BONDS (Maturity Value) « 











Identical prizes will be Ist Prize - + + $500 TOTAL PRIZES 

awarded for Class A 2nd Prize eo «@ «a $300 EACH CLASS 

(100,000 pop. ond under) 3rd Prize oe « $200 $1375 IN 

and Class B (more than 4thto 8th . . . $50 WAR BONDS 
ee Mhtol3th. . . $25 




















THE JUDGES 


R. C. KASH, Editor, Display World. ALLYN GARBER, Editor in Chief, Department 


Store Economist. GUY GAYLER CLARK, Dean, Cooper Union Art School. 
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—The Water Lily pattern is by Coy, Disbrow & Co., New York City... . ‘Malaga Cork" is 





Variety Is The Word For 


Display Papers 


—Left, ''Coveray,’ available in eight colors, by Clopay Corporation, Cincinnati. . . . Right, a 
flagstone effect by Timbertone Decorative Company, New York City— 
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by Bulkley, Dunton & Co., of the same city— 


The tascinating development of paper as 
one of the major factors in display came as 
a godsend to harassed displaymen during 
the past couple of years when the wide 
variety available, its convenience, relatively 
low cost and speed in handling helped make 
up tor the loss of other materials and for 
the shortage of help in retail display depart- 
ments. 

Display factors in this branch of the in- 
dustry have kept pace with new designs and 
applications, and today it is possible to ob- 
tain papers for any given display need. Thus 
tar there has not been too much difficulty 
in meeting display requirements insofar as 
supplies are concerned. The prospect for 
1945 is summed up by J. V. McNichol, Spe- 
cialty Papers Division, Bulkley, Dunton & 
Co., New York City: 

“Raw materials for the manufacture of 
paper comprise tremendous quantities of 
wood fibre. The bottleneck in wood fibre 
production is labor in the logging camps. 
Loggers have tound that there is greater 
financial inducement in aircraft plants, ship- 
vards and the like and consequently dur- 
ing wartime they are taking more lucrative 
jobs. Many of course have donned the uni- 
form of the army or navy and have gone 
overseas. To import labor into forest areas 
is rather difficult, as it is an arduous and 
dangerous job at best. 

“Since paper making today is considered 
by the government as one of the key essen- 
tial industries, the labor situation is fairly 
well under control and cooperation is being 
extended by the War Manpower Commission 
to see that all paper mills are kept operating 
to the maximum capacity of their tonnage 
allotment of pulp. 

“Recently, government requirements were 
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Spring is Just 
Around the Counter! 


Come the flowers that bloom in the Spring! Come Easter eggs! 
Come Spring bonnets! You'll want a riot of Pastels—vyou ll want 
IVANO PEARL LACQUERS—in Pastels and base colors—not 
for painting the side of a barn—Please!—it’s too dear—but it’s 
perfect for highlighting glass. plastic and metal surfaces (even 
over old paint, if Masking Solution be first applied ) or for illumi- 
nated lettering, Easter Eggs. Spring Floral Decorations—or what 


are you about to Spring? 





Pastels Base Colors 
ORCHID PEARL 
SHELL PINK BLUE 
AQUAMARINE GREEN 
NILE GREEN VIOLET 
APRICOT YELLOW 
PEARL GRAY CRIMSON 











INTRODUCTORY PACKET includes 6 pints of IVANO PEARL 
LACQUERS in your choice of colors, 1 pint of Lacquer Extender. 
1 Pint of Masking Solution, 2 oz. of Plasticizer and folder of 


instructions. 


$12 Value for $975 


Fine Chemicals Division 


IVANO INCORPORATED witoen te was. 
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—Upper left, 'Petaltone’ in a vine design, by Timbertone Decorative Company. . . . Upper center 
and right, trellis and circle patterns in ''Velolux,"' by James A. Cole Company, New York City... . 
Upper left center, "Spatter Decotone,"’ by Timbertone— 


bw ‘ ‘oo ‘ - - . . 
of Ne & “a stepped up from 25 per cent of paper mill three weeks, depending on whether or not 


Fie, 


ttt te ohet YS production to 35 per cent, which of course the carrier can find room to put it on cars 


has curtailed the amount of paper available 9 or trucks after essential merchandise has 
for civilian use. The figure of 35 per cent been put aboard. 
for government requirements, however, does “Hence the cooperation ot displaymen in 
not leave a balance of 65 per cent for civil- — placing their orders well in advance of their 
ian use based on prewar paper production, actual installation date will greatly assist 
because maximum production tonnage today manutacturers in scheduling their produc- 
is curtailed for the reasons given above tion and shipping. During the past year 
“During 1943 and 1944 there was a greater there was considerable evidence of this co- 


demand for paper in the display field than operation, and its continuation will benefit 


heretofore, due to the fact that with labor both displaymen and manufacturers.” 
shortages in display departments, paper was The wide variety of display papers ob- 
found to do a quicker job than wood con tainable are illustrated in the accompanying 
struction, paint, and so on. However, there photographs trom the lines of seven sources. 
was not always sufficient paper to meet this The water lily pattern is a repeat design 
demand and no doubt this condition will = from Coy, Disbrow & Co., New York City, 
continue after victory. and comes in rolls with a dimension of 107 
“The shipping of what might be termed inches by 12 feet. 

‘non-essential’ merchandise creates quite a Next is “Malaga Cork,” one of a series of 
problem, since all freight carriers are oper “Woodgrain” papers by Bulkley, Dunton & 
ating to their maximum capacity and ship-  Co., in rolls 52 inches wide by 25 feet long. 
ments of war materials take precedent over Seen at the lower left on the same page 
civilian material, which may stay in ais “Coveray,” by The Clopay Corporation, 
freight office anywhere from three days to [Continued on page 80] 


—Lower left center, a reproduction of Neopolitan marble, by Bulkley, Dunton & Co... . Lower left 
and lower center, a bold plaid design and “Marbalia,"’ by Laverne Originals, New York City. ... 
Lower right, one of several brilliant patterns in ‘““Metaphane,"’ by Maharam Fabric Corporation, 


New York City— 









































ANUARY, 1945 DISPLAY WORLD 47 


VISUAL 
SELLING 
J 


WL 
















1945 











* Ns | 
FLAGSTONE & GRASS—No. 518 
a new color combination for the 1945 
Spring. 

3’ x 8’ sheet 6.25 

3° x 24’ triple roll 16.25 

4dd 50c cutting & packing charge 
on 8 sheets 


BRICK—-three new Spring colors have 
been added to the line 
No. 600--Yellow over White 
No. 601--Light Green over White 
No. 602— Pink over White 
3° x 8 sheet 5.25 
3° x 24 triple roll $335 
fdd 50c cutting & packing charge 
on 8" sheets 


WVOn wrrpn 














STONE PATTERNS—Fashioned for walls or walks in 

rubble stone and random ashlar designs. Most of these are 

obtainable with either sanded cement or grass filler lines. 

No. 345 (illustrated) _vari-colored. store interiors, show case linings, executive offices, ete. 

3’ x 8" sheet $5.25 3’ x 24° triple roll $15.00 & 3’ x 8 sheet $4.30 3° x 24° triple roll $12.25 
ts 


{dd 50c cutting & packing charge on 8" sheets fdd 50c cutting & packing charge on 8 shee 





‘ 
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OAK VENEER—for window backgrounds and valances, 









THE 
UTMOST 
IN 

CHARACTER 
COLOR 
& 
REFINEMENT 
eeee 
In DESIGN... 
In COLOR RANGE... 
IN FAITHFUL REPRESENTATION 
OF NATURE THERE ARE NO FINER 
Re — oe foliage over weet AIDS TO 


Sc mf VISUAL SELLING 


Your jobber 
has our new 


SPRING 


“BOOK TIMBERTONE DECORATIVE CO., INC. tocol 


Saree 15 WEST 24TH STREET NEW YORK 10, N. Y. wens 















PETALTONE (Vine Pattern) —A_ delicate, 
é i acy design so truly Spring in character 
F No. 957-—Green foliage over White 


TREE BARKS. on fibre boards Sturdy, 
Practical, Natural. For trees, stumps and 
logs. Use as flat panel for sports wear 
No. 701. White Birch 
No. 702 Rough Silver Gray 


s° x 8 Only $6.25 











PROGRESSIVE 
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—Typical of the varied form and rich simulation possible with composition pieces are these pictured on this page. . 


JANUARY, 1945 


. . Above, left to right, are a 


frame, faun statue, a statue of Mercury, and a pedestal and urn; all are by Silvestri Art Manufacturing Company, Chicago— 


Composition 


Pieces...1945 


—Raphael Groppi Studio, Chicago, produced these pieces; the ‘Knitting Woman" is designed 
for Mother's day use; the American eagle has wing spread of 6 feet and is nearly 4 feet high— 





HAT will you have... a towering 

replica of a vase from the Ming 

dynasty, a reproduction of a dainty 
Dresden figurine, a 6-foot Statue of Liberty, 
a tull-scale Venus, a bust of Eisenhower? 
The chances are that you can find it already 
done in composition; if not, then ore of the 
relatively few firms engaged in producing 
composition pieces for the display field will 
turn it out with complete fidelity to the 
original. 

Although affected by wartime conditions, 
producers of composition pieces are in rela 
tively better shape, so far as manufacturing 
is concerned, than those in other branches 
of the field. In the words of George Sil- 
vestri, Silvestri Art Manufacturing Com- 
pany, Chicago: “Supplies of raw material in 
this line are adequate; if one item becomes 
dithcult to get, we have thus far had no 
trouble in finding a substitute. 

“Shipping problems are not too bad. Con 
tainers are available to manutacturers who 
are on their toes and to those who scout 
the market. We have not yet had to ask 
our customers to return shipping crates, and 
I don’t believe this will be necessary in the 
future. Transportation delays, however, are 
very trequent. 

“Our problems in general have been eased 
by the fact that displaymen are shopping 
the display market earlier than they eve 


did in the past; as long as they continue to 


do so, we don't anticipate any trouble i 
getting our products into the customers 
hands in ample time for their requirements 

“It is noticeable, too, that displaymen ar 
‘trading up’ in their purchases of material 


and equipment, and I believe that this trend 


will continue. Along this line, it seems t 
me that displays will become more and mot 


elaborate, for store management nowadays 


is especially interested in improving th 


store from both the display and institutional 


standpoint.” 
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A new year is here and what is the dis- 
play profession going to do with it? It is 
the only 1945 we will ever have and, as this 
issue goes to your address, 15 or more days 
are chopped off of it already. What about 
the 350 days that are left? What are you 
going to do with 8400 hours that are still 
yours to use to your best ability? You say: 
“Wait a minute, now; that’s a hard ques- 
tion!” Just that wait cost you a minute and 
now you have only 503,999 left to use. You 
and | don’t really know what we are going 
to do with all these minutes, but one thing 
is certain as time ticks on and on; if we 
would think about it more, we might make 
better use of it. 

Nearly all of us will agree with the little 
girl in the sixth grade (whose father must 
have been a displayman), when she came 
to this question on a written test: “What is 
the function of the She wrote: 
“The function of the stomach is to hold the 


skirt and blouse together.” 


stomach ?” 


No- 


column, which moved a great num- 


Phe soldier's letter published in my 
vembet 
ber of readers, was a sort of advance notice 
that did come all too 


of things to come 


suddenly to suit any of us at home, and 
far too many on the fighting front. Set. 
John C. Barbey, the writer of that letter, 


was wounded by mortar shell fragments and 
a hospital recuperating from his 
Patton’s Third 
Purple 


now 1s in 


wounds. He was with Gen. 


Army and has been awarded = the 
Heart 

spare a few of 
write “A Letter 
Set. John C. 


APO 79, 


have the time to 


1945 


to Johnny.” His 


If you 


these many minutes, 
address 1s: 
. 315th Reg., 


Postmaster, New York City. 


Barbey, 35727627, Co. I 
Care 

For the third year the writer of this col 
lum has selected his choice for “Displayman 
of the Year.” cup, no 
medal, not even a piece of red ribbon that 


There is no. silver 
goes to the winner, but it is an honest award 
given for merit on the job, for the promotion 
of display, his profession, and his friendship 
This 


who has done 


for his fellowmen. vear we have se- 


lected a man an outstanding 
job of presenting merchandise by display, a 
splendid job of War Bond selling, one who 
is leader of a display group that has dis- 
play's advancement in mind, and a man who 
is not too big in his job to be above his 
fellows. 
Year,” 
Neiman- Marcus, 
the Southern 


I give you the “Displayman of the 
Malloy, display director of 
Dallas, president ot 
Display 


Guy 
and 
Association 
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Think this ever 


By FRANK G. BINGHAM 





The American-born Lady Astor who re- 
cently resigned from the British Parliament, 
and a feminist to the last, declared in an 
exclusive interview with International News 
Service that women will eventually com- 
pete with men for such topflight political 
posts as president of the United States and 
prime minister of Britain. She warned: “If 
women come along in the next 25 years as 
they have in the last 25 years, then you men 
had better look out!” 


In the display field displadies have done 
a fine job and will continue to do a finer 
one in 1945. With the government needing 
more and more 4Fs, the display field will be 
scraped again, and the bottom of the barrel 
too deep now. Several displadies 
elected to major positions in 
number are holding offices in 


can't be 
have been 
stores and a 
and if the war moves on into 
another they will make many more 
advancements. In fact, Lady Astor’s pre- 


dictions of a woman president of the United 


display clubs, 
year 


States may come true, and perhaps she will 


be one of our active displadies of today; 


who knows ? 


Korrect-Way Produces 


Plastic Mannequins 
A revolutionary new plastic mannequin has 
Milton H. Larson, product 
Fixture & Manufac- 
Louis. After months 
of experimentation with the many plastic 
materials and processes on the market, this 
all-plastic figure finally 
according to Korrect-Wavy officials. 
light in weight, with 
Sample mannequins 


been created by 
designer at American 


turing Company, St. 


has been perfected, 
The figure will be 
high impact strength. 
and parts have already been made and sub- 
Cracking and chip- 
entirely 
is said, and advanced design 
fittings and flexible 
incorporated 


jected to severe tests. 
ping under 
eliminated, it 
fittings, arm 
have 


normal use has’ been 
in wrist 
waist mechanism been 
in the new Korrect-Way mannequins. 

“In the past, attempts have 
made at manufacturing mannequins by using 
acetate sheeting,” state representatives of the 
“The was slow, crude and 
in imperfect and distorted repro- 
duction. Korrect-Way’s method holds all 
the fine detail of the original sculpturing, 
and the outside appearance of the manne- 
quin has the same quality look of our pres- 
ent mannequins.” 
war restrictions on plastic 
materials are withdrawn, the new all-plastic 
figures will be presented to the trade. 

\t the same time, a completely new type 


many been 


firm. process 


resulted 


As SOOn as 


JANUARY, 1945 


of hair construction for boys’ and men’s 
figures has been adopted by the firm, whic! 
already has begun to install the patente: 
feature on male mannequins. 

“Made of a new combination of 
hair and plastic, ‘Perma-Life,’ as it is known 
not only looks more life-like but 
more durable than the old-style plaster hair 
it is crush-proof, will not flake or chip, an 
it will last the life of the figure,” say com 
pany spokesmen. 

Although “Perma-Life’” was 
primarily as hair for male mannequins, thi 
firm is now working on its adaptation f 


he yrse 


also is 


develope 


female figures. 


Various Phases Of Display 
Discussed At NRDGA Meeting 


Among the speakers on the program 
the general session January 11 of the Na 
tional Retail Dry Goods Association con 
ference in New York City were the fol 
lowing: Albert Bliss, Bliss Display Corpo 
ration, New York, “Getting, Stopping an 
Selling Store Traffic;” Edward Hodgetts 
Cincinnati Gas & Electric Company, Cincin 
nati, “Lighting Arrangements;” Ralph | 
Waltz, Quackenbush Company, Paterson 
N. J., “Internal Store Layout and Arrange 
ment;” H. E. Glove, Thalhimers, Richmond 
“Visual Aids to Selling; Lois Munn, Jas 
McCreery & Co., New York, “The Use of 
Color,” and Edward Ashley, New York Cit) 
“Service Facilities.” 





Birmingham Displaymen 
Get Together 

A recent meeting of the Birmingham Dis 
play Luncheon Club was addressed by O 
William Spoor, publicity director of Love 
man, Joseph & Loeb, who, as local county 
publicity chairman for the Sixth War Loan 
drive, discussed the need for display co 
operation in making the campaign a success 
Among the displaymen attending were Ray 


Schoenman, J. Blach & Sons; Tommy 
Thomas, Porter Clothing Company; Paul 
Wertz, Burger-Phillips Company; Joseph 
Apolinsky, Loveman’s; Jeanette  Deigel, 


Bond Clothing Company: W. K. Lassetter, 
Lassetter & Co., and L. L. Wilkins, Pizitz 
Dry Goods Company. 


Displaymen Bring Cheer 
To Veterans’ Hospital 

Henry Callahan, display manager, and 
other members of the display staff of Lord 
& Taylor, New York City, spent consider 
able time just before Christmas in decorat 
ing the auditorium of Halloran Genera! 
hospital, Staten Island. Much of the mate 
rial used was supplied by display firms 1 
that area. 


Friedman Takes Over 
At Hearn's 


Following the resignation of Harry Dietz 
as display director for Hearn Department 
Stores, with headquarters in New Yor! 
City, Nat Friedman, his assistant, has taker 
over as acting head of the department 
Dietzel was with the organization for mor: 
than a decade. 
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The Human-like qualities of Carrata 
Action Mannequins meet your specifi 
needs for realism and perfect display 












California Made 

Mannequins... fr 
California 

Merchandise 


* PASADENA ROSE BOWL 


* REPRESENTATIVES 


JACK CAMERON 


2420 RIDGEWAY AVENUE « EVANSTON, ILLINOIS 


LOTHAR F. DITTMAR 


174 CRESTWOOD ROAD « FAIRFIELD, CONN 


1150-1152 SOUTH LOS ANGELES STREET * LOS ANGELES, CALIFORNIA 
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BY SILVESTRI 





-Seats 
# Love 
- irs and ees 
“tufted wr ae eg — 
he oye On 14 i 
‘ "high - - 
: The Love-Seat 's " 
$8.75. 


Valentine merchandise doubles its appeal 
Displayers . . . No. 2014, . 


when show 
- 24" » 24" 


non these Valent; 
(Arrows 22° 


| ree $18.75 each 


ne Heart 


Blouse Hanger 


s that are fine Displayers, 
too; of papier mache . . . No. 2007 ae 
ie" x 18" $9.75 each. 





Leaf or Floral designs for smart merchandise . - « No. 
ore... Clean Leaf (Wood) as... $15.00 each: No. 1980 . . 
Floral Leaf (Wood) i one. $10.50 each. 
8 | 
MONROE 58 
AGO 6 
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Civic Programs 


A fine store, just as a fine newspaper, has an obligation 
to its community in either war or peace. How one store 
helps discharge that obligation via displays that appear 
consistently is illustrated graphically by the windows pictured 
here. The store is D. M. Read & Co., Bridgeport, Conn., for 
which Eugene Supple is display manager. Helping to make 
the institution a guiding force for civic affairs are display 
after display on such subjects as waste paper collection, 
child care, a local vocational training school, hospital aides, 
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and cooperation with price control regulations—the last- 


named showing direct comparison between prices during 






the two world wars. 
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The Frederic Shipman Patented Mirror Windows 


were the principal Christmas windows in the majority of the Major Cities of the U. S. 


MORE THAN 60 UNITS USED WITH AMAZING HOLIDAY EFFECTS 


f Arrange to visit the NEW MIRROR DISPLAY STUDIOS, 512 Fifth Avenue, New York, where unusual, colorful and dra- 
matic Window Ideas have been installed. TWENTY-FIVE Major Cities in the U.S. and Canada have taken advantage 
of the exclusive Franchise "one store only in each city." 


Top left, Kahn’‘s, Los Angeles; top right, Bonwit Teller, Phila.; bottom left, D. H. Holmes Co., New Orleans; bottom right, J. L. Hudson Co., Detroit. 





What Ten Major Cities Say of the SHIPMAN PATENTED MIRROR WINDOWS 








STUDIOS — 512 5th Ave. (Open Noon till 5) Resident Address — Hotel Bristol, New York 


NEW YORK: Lord & Taylor—’A definite inspiration to our Fashion 2 BUFFALO: J. N. Adam & Co.—’’The single mannequin reflected 
Display. We are renewing our Franchise for a second year.” 3 eight times, produced a 40° rise in sales of higher priced 
—Henry F. Callahan, Display Director. P lingerie, reports this store.”—-E. Lawrence Vollmer, Disp. Dir. 
BOSTON: Jordan Marsh Company—"They were quite a success NEW ORLEANS: D. H. Holmes Company—'’The Mirror Windows 
here in Boston and received a lot of favorable comments.” have created more favorable attention than any windows we 
—Walter Krysto, Ass’t Sales Mgr. have ever used.’’"—E. Davis McCutcheon, Sales Pro. Mgr. 
j ST. LOUIS: Scruggs-Vandervoort-Barney, Inc.—’’The Mirror Win- MILWAUKEE: Ed Schuster & Co—". - - _— have been using the 
dows stopped the show! They were done with icy, snowy at- entire group of 7-V Mirrors for our Christmas displays and are 
A : é happy to say that they have been very successful.”—George 
mosphere, and in them were colorful figures of skating boys ¢ 7 : 
and girls, with much action.’—Grace Everest, Display Director. Hitter, Dieplay Director. 
2 ; ST. PAUL, Schuneman’s—”.. . pleased to say getting excellent 
DETROIT: The J. L. Hudson Company . . . the great applause sales results from them, plus good institutional publicity.’"— 
that our windows were receiving.’’—O. A. Luke, Display Mgr. Ray Ullom, Display Department. 
SAN FRANCISCO: H. Liebes & Co.—’’The whole stretch looks OAKLAND: Kahn’s—’’These windows worked out well, and the 
Ko beautiful. . . . I am so glad that we are the store that have the management is pleased with the entire set-up.’—J. U. Stewart. 
3 famous Mirror Windows!’’—Marion Canfield, Display Director. Display Manager. 
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Fixtures 


... Stlent 
Salesmen 








—Modern fixtures do more than just support 
merchandise; they have a selling job to do, 
too, as well as enhancing a display without 
calling too much attention to themselves. 
These are by: (top), Scheuer Manufacturing 
Company, New York City ... (center), L. A. 
Darling Company, Bronson, Mich... . (below), 
S. Matzner & Co., New York City— 





Display fixtures have come a long way 
irom the day when they were simply 
“clotheshorses” used chiefly to support vari 
ous kinds of merchandise. The modern fix- 
ture deserves the more appropriate desig 
nation of “displayer,” for the creations of 
plastic, glass, metal and wood offered dis 


playmen today are designed solely with the 


view in mind ot showing articles to their 
best advantage The fixtures themselves 
have beauty, but their attractiveness is 


] 


imply to enhance the appearance of the 
merchandise rather than to draw the atten 
tion to the fixture 

The chiet difficulty in the fixture field for 


the past several vears has been one of raw 





materials Steel, chromium, plastics and 
similar items became casualties almost con 
currently with Pearl Harbor, and _ the 
amounts of such material made availablk 
tor display use since that time have been 
relatively small; however, due to the fact 
that fixtures are not large in size, certain) war production. Indications are that there cates that postwar raw metal material will 
by-products of war manufacturing processes will be no easing of this labor situation until — be allocated to producers, based, perhaps, on 
have been obtainable, such as plastic from well after victory in) Europe. \s for the their average usage over a three-year period 
firms making bomber noses and_ turrets raw material shortage in our metal field, of “It is likely that after V-day in Europe. 
Wood, glass and composition have been course all materials are frozen for use in there will be a considerable easing of the 
adapted to fixtures with interesting results display equipment. We do not believe vital container shortage We have found that 
Commenting on this particular branch of materials tor metal display equipment such reuse of shipping containers does not pay 
the field, Trowbridge H. Stanley, president as copper, nickel, stainless steel and chrome because present-day containers can not stand 
| \. Darling Company, Bronson, Mich., will be released until long after basic steel two trips, and the cost of returning used 
says: has been released This will prevent. the contaimers 1s too high 
“The labor in our plants devoted to metal hnishing of metal in the popular finishes, “If IT were a displayman, I would attempt 


manutacturing 1s 100 per cent engaged in such as chrome We believe the trend indi [Continued on page 82] 
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Trade Mark Reg 


A company has truly made 

its lasting mark 

in the trade 

when its trade mark has become 
lite indisputable evidence 


ol product quality 


TAPReL BROS., IR, 


95 Madison Avenue New York, N. Y. 
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POSTWAR 
DISPLAY 
FIXTURES 


By ALVIN M. MENDLE, President* 
American Fixture and Manufacturing Company, St. Louis 


"Whether your store is to be remodeled or be built new after the 
war, you will find most stores already are putting more emphasis 


on display. 


Stores will be designed from the display angle. 


The 


designing of your store interiors will be as important, if not more 
important, than the designing of the store exterior." 


WISH to share with you an accumula- 
tion of ideas our organization has gath- 
ered from all around the country. One 
that everything 


should 


thought is predominant 


from. shelving to displays become 


functional, which means every single piece 
of wood or metal or plastic should do a job. 
It should be there to distribute merchandise 
That thought has been 


voiced by chain stores whose general mer 


to your customers 


chandise belongs to dime stores, department 
It is quite 
generally entertained field. 

There appears to be a trend toward open 
No longer will show windows be 
closed. They 
look directly 
have to dress our store 


stores, and small specialty shops. 
throughout the 


windows. 
open SO people Can 
store. We then 
as well as our win 


will be 
into the will 
dows because the entire store will become a 
display itself. There will then be 
less definition and distinction between the 
departments. Your hosiery department will 
blend into the lingerie department, the hat 
until the hardware 


unit in 


department and so on 
department is reached. 

There will be a constant 
unit store and that is true whether the store 
floor or whether it has a 
number of This lead you to 
believe that one important phase of display 
eliminated 


trend toward a 
1S of only one 
floors. may 
decoratives is going to be 
from displays of the future. A few 
advertising all 
trims, along 


You 


years 


ago in national sorts of 


ginger-bread and fancy with 


imagination, were used. wouldn't see 


that today when the big emphasis is on 
white space. Displays have always come 
right along with national advertising in 
newspapers and magazines. For that rea- 


Address during the St. Louts Distributive Edu 


on course 


son, most of 
ordination with the work of the displayman, 
that should be in 


your merchandise men in co- 


are feeling white space 
the store. 

People are asking about materials we will 
with in the That is a_ big 
question, but we do things 
based on the plans many people are making. 
have the customary metal, 
plaster, paper and papier mache. 
metal you get your stands, clips and a num- 
ber of other things which will be continued 
as metals but not in the same designs which 
are on an ever changing basis, as is display. 
Wood will be used for shelves, cases, plat- 
backgrounds as heretofore, but 
Plaster is impor- 


work future. 


know several 
wood, 
From 


You will 


forms, and 
designs will be different. 
tant to displays because of the relatively in- 
expensive cost of models. A great number 
of items can be produced rather cheaply and 
for that reason we will not see plaster dis- 
appearing in deference to plastics. You will 
have papier mache forms, legs, and hands 
that will represent the human form. 

Fabrics will continue to be used as they 
were prior to the war and as they are today 
but not quite as extensively. You will con- 
tinue to have paper for case displays, such 
as seamless paper, and which all of us have 
used for backgrounds at one time or an- 
other. 

The big question is, “What is going to 
happen in plastics? How will plastics affect 
display as well as every other field of art?” 
Of course we have our phenolics through 
“Bakelite” 
luloid, “Lumarith,” etc., 
represented by “Lucite.” There are 
similar as to type with various properties 
that make them heavy, tough, and useful for 
the protection of other materials used for 


and acetates represented by cel- 
as well as acrylics 
others 
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design, finish and general utility. Plastics 
will no longer be restricted to trims but 
will serve a definite purpose. For example, 
here are two mannequin hands, one of the old 
type made out of papier mache, the other of 
plastic. When I drop the one it is supposed 
to break; when I hurl the other one, it 
bounces across the floor and becomes only 
slightly marred which, of course, can be 
touched up again. For this reason, plastics 
will be used for utility and protection. 

Everything in your store should be func- 
tional. Plastics show the same trend. Your 
era of trim is becoming an era of utility. 
The gingerbread is all gone. People want 
plastics to do a job for them. Here are sev- 
You see an over-counter 
shelf support. It is not a piece of trim, not 
a part of the added gingerbread, but a 
functional part of your display. That unit 
once held a glass shelf on a display rack. 

Here we have a support where plastic be- 
comes a part of the base and will remain 
that way. Rack parts such as the T-casters 
did not add anything to the beauty of the 
rack, but today we have plastics of strength 
that will carry the load on a rack and en- 
hance the design; here again plastic is func- 
tional. 

Here we have a modern type shoe top 
which may well be used on that stand. It is 
designed to carry your shoe, to hold it in 
the proper position, and not to sell another 
fixture. Here again your plastic is functional 
is the thing which makes it 


eral examples. 


and its unity 
important. 

Another thing which will be done in dis- 
play is painting with light. Scientists and 
engineers have determined by research which 
colors appeal to the great majority of peo- 
ple; which colors attract the human eye, as 
well as which colors repel it. For that rea- 
son many of our displays will be painted 
with light which has the greatest power of 
attraction. 

Here is a garment rack design without 
the customary base. With this type of rack 
your unity has been improved because the 
platform blends in with the various parts of 
the department. It becomes a decorative 
part of the It is not just a fixture 
because you had an extra fifty coats. It 


store. 


really completes the store. 

The trouser and skirt rack will follow the 
same form of utility. The basic thought be- 
hind the design of a skirt rack 1s accessibil- 
ity of merchandise, utility, and service to 
the customer. 

Because otf wartime conditions, many 
stores today are using open merchandising. 
Here the displays and stock are open. We 
now show a simple display which is very 
similar to the displays we see today, but it 
shows the merchandise which is on sale in 
the case and the man or woman who goes 
to buy that merchandise can see the actual 
in the case below. The use of the 
case is greatly increased. Not only can 
your store people go to your counter to get 
the merchandise but you will also find your 
customer has the same accessibility to this 
That brings up self-service, which is 


garment 


case. 
another big question mark! 

It is difficult to tell how far the American 
merchandiser will go with self-service. Some 
people regard it as an excellent idea; others 

[Continued on page 76] 
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Glamorized by 
WABASH 


BIRDSEYE REFLECTOR 
LAMPS 


Simply conceived, and executed with direct 
and deft imagination under direction of Mr. 
John Moss, Director of Design, this eye- 
arresting window display of Marshall Field’s 
Christmas Lingerie Shop points up the dra- 
matic possibilities of Wabash Birdseye 
Reflector Lamps. For highlighting, flood- 
lighting and effective spotlighting, there is 
nothing so economical and simple to use as 
Wabash Birdseyes—they require no special 
fixtures or reflectors . . . inside silvering 
makes each lamp its own complete lighting 
unit. Focal filament placement assures 
efficient concentration and minimizes side- 
walk spillage. 


The wide choice of wattage and light concentrations available in the various types of Wabash 
Birdseye Reflector Lamps assures the displayman the broadest possible scope for his work in 


creating dramatic, selling displays. Write for prrices and further information. 


dale 





INTENSIFYING SUPER SPOTLITE FLOODLITE DIRECT SWIVEL SOCKET 
TOR 
SPOTLITE For Narrow Beam For General COMENERATS Instantly adjustable 
For Window Highlighting Window Illumination For High Ceiling or (Available after 
Showlighting Deep Windows Victory) 


WABASH appiiance CORPORATION 
BIRDSEYE LAMP SALES DIVISION 


345 CARROLL STREET BROOKLYN 31. N. 
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play Materials, Inc., New York City— 





Paper Sculpture 


... In The 1945 
Display Picture . . . 


—Lace doilies on papier mache make up the lamb, with doilies, paper flowers, and natural 
twigs comprising the 30-inch birdcage; both are the work of RIP Studio— 
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—Typical of the paper sculpture units available for 1945. Left to right, by London Displays, Pittsburgh; RIP Studio, New York City, and Allied Dis- 


HE gentle art of paper sculpture, al- 
iP meun harassed during the past year 

by labor shortages and shipping diff 
culties, came through 1944 with flying colors 
and has a good chance to add to its laurels 
during the months ahead. 

Many believed paper sculpture to be a 
temporary display fad when it first became 
popular a few years ago. For a tad, how 
ever, it has shown extraordinary vitality 
and long lite 

In the first place, paper sculpture is an 
extremely flexible display medium; practi 
cally anything can be simulated or dupli 
cated by the studios engaged in this work 
Hence, many a store whose budget will not 
permit the use of real or expensive proper 
ties in its display program has learned that 
such articles can be reproduced by papet 
sculpture at very reasonable cost; in many 
cases they have found that such displays 
take on a novelty and charm which could 
not have been obtained through another 
medium. 

\nother reason for paper sculpture’s pop 
ularity is that it can be individually styled 
for the purpose of a given store, or 1t can 


be turned out in quantity. Still another 
reason can be found in the humorous and 
whimsical touches made possible by this 


medium. Finally, it is versatile in itselt 
As an example of this medium’s use dur 
ing the first part of 1945, several units 
from three different firms are pictured with 
this article. The first is a cleverly done 
birdhouse, full-round, with a prospective 
tenant looking over the situation from the 
root: it is the work ot London Displays, 
Pittsburgh 

Next is shown two units by RIP Studio, 
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MANIKINS MADISONIA, America’s Largest Manikin Refinishers, 


HANDS TREY BYE ET oe 

_... now offers MANIKINSURANCE*, a new and complete 
| WIGs 
: MAKEUPS _ service. For the first time, you can be assured of year- 
J BUSTS = = round proper care and appearance of your manikins, 
s ARMS 
| ; whether you have one or a thousand. 
MILLINERY HEADS 
. uEGs  * For complete information about this unusual plan, 
le 7) i 


z, LINGERIE FORMS including cost, write . . . . « « « 


 MADISONTA 








at flurence and gilbert laurocuce 
Cl a = = . ° + - o , 
95 BROADWAY -¢ NEW YORK 3 ¢ N.Y. 

1 79 
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~ MADISONIA now serves... : ; 

R. H. MACY + LORD & TAYLOR - B. ALTMAN >: MADISONIA : 
p- ‘ 
ed JAMES Mc CREERY - RUSSEKS - BLOOMING- : 795 BROADWAY : 
se DALES - GIMBEL BROS. - SAKS 34th STREET : NEW YORK 3, N.Y. : 
er . . 

: Se ine italie-al J isu icCEK : 

al L. BAMBERGER : LA SALLE& KOCH « LIT BROS. : Send complete details of MANIKINSURANCE : 
Ms - ; cee Ae : to cover — Manikins. : 
li G. FOX - J.C.McINNES - SAGE-ALLEN - OUTLET : : 
3 CO. « FORBES & WALLACE » HERPOLSHEIMER’S : Name : 
its M 2 
th BROWN-THOMSON + WILBUR-ROGERS : Store : 
ne : : 
sf WANAMAKER’S - AND MANY OTHERS. : Address : 
fhe : Dw-1 City & State : 
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—The parrot and the garland made of paper sculptured flowers and ostrich feathers are by 
Allied Display Materials— 


New York; the girl is 30 inches high, tree- 
standing, with a braced backing; 
ors are used, and the item is designed par- 
The donkey 


pastel col- 


ticularly for millinery displays. 
and flower-cart are two separate units, ap 
height, and are 


proximately 20 inches in 


free-standing; brilliant tropical 
used 

\t the 
two “Valentine 
tall; the flowerpots are half-round and are 


hearts are of red lac- 


upper right on the same page are 


Blossoms” units, 27 inches 
iree-standing The 
quer board and the small flowers are of col- 
\lhied 


ored organdy. Display 


Inc., New 


The birdcage on the same page was done 


—At the left center, a spring hat box by 
London Displays. . . . Below, various units by 


RIP Studio— 


colors are 


Materials, 
York City, produced these units. 


by RIP Studio in pastels, trimmed with tis- 


sue paper flowers, lace doilies, tarlatane, and 
strips of colored paper; the unit is 30 inches 
The lamb at the papier 
mache, finished with lace doilies. 
Above is a parrot from Allied 
Materials, made of “Facil Fab” and mounted 
on a large Next to this unit 
is a paper sculptured flower garland of gar- 


high. side is of 


Display 
wooden hoop. 


denias, the paper flowers being used in com 
bination with ostrich feathers; this is also 
by Allied. 

At the left center is a hatbox pierced by 
a hatpin and filled with spring flowers—the 
work of London Displays. 

\nd finally, several creations of RIP Stu 
dio are illustrated, such as children capped 
garlands, and 
free-standing 


with blossoms; “flower-head” 
elves of spring; all these are 


and done in appropriate colors 








5 Ff JANUARY, 1945 DISPLAY WORLD 63 


- 





aA. 
A W. } : 
f, i] Wii. 











‘aclirvers ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 
ART DISPLAY STUDIOS 

















36-38 West 37rn Streeet 
™ NEW YORK 18. 
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| ULTRA SMART DISPLAY UNITS 


ved 
nd 


ns For Spring and Summer 


E ARE FEATURING for the 1945 Spring selling, smart basketweave units, designed 

and constructed for complete unit displays. These have built in shadow box effects, 
shelves and niches, mounted on plateaus with bamboo and wood. These units are finished 
with a natural two toned color scheme and with artificial foliage. 
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| We have several new column designs finished in new marble coverings. They are made 
| in various sizes, constructed to stand upright or hang by rope dowling or wood chain 
| from window ceiling. 


There are several large seamless paper background themes which have been worked out 
covering spring merchandising. These can be had in sizes for entire windows, or in 
smaller sections. 


We have a Complete Stock of Wallboard Tubes for Immediate Delivery 
Write Direct or See Your Nearest Display Distributor 


THE MUTUAL DISPLAY MFG. CO. 


110! POWER AVE. CLEVELAND, OHIO 


ents, <n, “eS 
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—This is a novel post display unit with a canopy 
and base harmonizing in treatment and _ finish. 
Any sort of decoration can be used in place of 
the circles suggested here, or lettering can be 
used on the border of the canopy. Another idea 
would be to have the circles cut out, the space 
thus left covered with translucent paper and 
light the under side of the canopy— 


—Here is shown a handy circular shelf with many 
uses. "A" shows how to mount two cleats on the 
under surface of a round or oblong piece of 
7-inch lumber. ''B" illustrates how this fits on 
top of a square board as a shelf and fits under- 
neath as a base. This makes a neat pedestal. In 
"C'' we show how these shelves fit on top of 
screen panels— 




















—In the November, 1944, is- —Still another idea for the 
sue some modern uses of dis- use of "Jumbo" tubes. A 
play units made with "Jumbo" corkscrew spiral of heavy 
tubes were suggested. An- cardboard makes an_ ideal 
other interesting fixture is surface on which to show 
sketched here; the tube is fashion accessories. The up- 
mounted in an inclined posi- right and the spiral can be in 
tion, and smaller tubes or either contrasting or harmon- 
curtain rods are inserted as izing colors, as desired— 
shown— 
— 







— Continuing with 


y — Pa . circular shelf, 


illustrates the 








THESE THREE 


/ shelves on top of a PLACQUES ARE ft 
= board placed in a PUT on // THis PLACQuE 
——d» as F . ata UPRIGHT IS PUT ON 
/ <a = horizontal position. BARS Chore eae 





In "E' the circles 
7 / are used as plaques 
] F se \ on a lattice panel, 
CA placed either on the 


he a = cross-bars or on the 


uprights— 
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Write for new catalog today 





thousands of 
leading fashion 
shops and 
department stores 
from coast-to-coast 
for outstanding 
glamour, charm, 
poise, and figure. 
And remember— 
Coronet Wigs 
add the 
Crowning Glory 
to 


Coronet Mannequins. 


THE DISPLAY EQUIPMENT CORP. 


147 WEST 37th STREET ee ae eo 2 ee ee, ee 
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Title Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 

|. The Promotion of Display. 
More Display Cooperation by Manufac- 
turer and Merchant. 
3. Advancemen! of the Display Business. 
Practical Service to the Display Profession 
and Industry. 
5. Greater Appreciation of Display's Power in 

Merchandising. 


6. Absolute Independence of Our Editorial 
Columns. 
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Your Store's Displays 
And The Public 


We believe this « 
this month by 


litorial page can be put 
to best use reporting the re 


sults of a survey made on “Consumer Atti 


tudes Toward Current Advertising,” as com 
Consumer Rela 


New York City 


anger or disgust 


piled by the Committee on 
\dvertising, Ince., 
Most of us have felt 


from time to time when coming across con 


trons im 


sumer advertising which shows roaring 


bombers dealing destruction to the 
learn that it 1s 
which 


tanks o1 
to read on and 
Bolts and Cotter-Keys” 
\nd all otf us 


advertiset 


enemy, only 
“MeWhiffle’s 


are winning the wat have 


felt admiration for the who uses 


his space sincerely to tell us how to save 


tires, or tuel, or explains other economies 


that each of us can put into effect and which 


have great mass value 

Phose ads, whichever their nature, have 
their counterparts in the window and. inte 
rior displays ot stores everywhere Some 
firms have done a superb war-effort edu 
cational job, with utilities in the van; a 
great many have not Perhaps it is be 


heved that the publice—vour chents—are in 
ditferent, that it little to them 
what type of display or advertising they arc 
contronted. Wr 


following report 


matters with 
recommend a careful read 


ing ot the and wherevet 


the word “advertising” is encountered, in 


clude the word “display” as well: 


“In recent months there has been consid 
erable speculation regarding the reaction of 
consumers to various war and other themes 
found in current advertising. In an endeavor 
to gain some concrete evidence of such re 
actions the Committee on Rela 
\dvertising has just completed a 
survey designed to determine consumer atti 


Consumer 
tions in 


DISPLAY WORLD 


tudes toward 14 of the more frequently oc- 
curring copy themes. 

**All-group’ totals that 
ing that tells how to conserve and 
the most out of 
etc., is the most appreciated, receiving 95 
per cent approval. Advertising that ex- 
plains rationing or other government regu- 


advertis- 
yet get 
one’s equipment, clothes, 


reveal 


lations placed second, receiving 90 per cent 


approval; with advertising that tells how 
to plan nutritious meals and ‘stretch’ ra- 


tioned or scarce foods running a close third 
with 89 per cent approval. Advertising by 
individual that (1) promotes the war 
effort by encouraging War 


Bonds, salvage of scarce materials, etce.; (2) 


firms 
purchases of 


that promises wider distribution of products 
at lower cost; (3) that features peace, free 
dom and security in the postwar world, and 
(4) that informs one of the availability ot 
booklets giving product or other information 
which may be obtained by writing the ad 
vertiser, received respectively 83, 77, 74 and 
The other 
each case, than 70 
The theme which re 
ceived greatest disapproval was that which 


71 per cent approval. seven 


themes received, in less 


per cent approval. 


urged the immediate postwar relaxing of 


federal controls over materials and_ prices, 
SS per cent of the replies indicating dis- 
like for this type of advertisement. Adver 
tising that features products and product 
changes that are so different from prewar 


models that they probably will not be pro 
duced tor after the war re 
ceived more negative than positive votes as 


several vears 
also did advertising that promises prosperity 
and jobs in the postwar period. 

“On the be concluded that 
the morc concrete and intormative 
that 
generalities 1s 


whole, it may 
specific, 
which is 
disap- 
proved. indi- 
cates that to be 
making a sincere attempt to aid in the war 
effort is approved but if insincerity or self 


advertising is favored while 
deals in 


\lso. there 


advertising 


Vazue or 
is evidence which 


which appears 


interest is the least apparent, such adver- 
tising meets with disapproval. 
“There seems to be little difference in the 


those under and those over 45 
to the 14 adver 
tising themes in question. Hlowever, although 


attitudes of 
vears of age with respect 
hoth groups disapprove ot advertising that 
that 
will not be pro 


teatures product changes so extreme 
the commodities probably 
duced for several vears, a higher percent 
age of the yvounger than of the older group 
registered approval of this type of advertis 
ing. On the other hand, fewer in the older 
group objected to advertising that urged the 
immediate postwar relaxing of federal con 
\dvertis 


free enter 


trols over materials and. prices 
ing that stressed the concept ot 
prise was also approved by a 
over 45 than 


greater pel 


centage of those those under 
this age 

“The 
reveals both some instances of striking simi 


lat t\ 


basis of income 


breakdown on the 


anil a few cases of interesting varia 


In cooperation with the regulations 


of the War Production Board, it has 
been necessary to reduce the basic 
weight of the paper used in DIS- 


PLAY WORLD. We will return to 
our regular weight and quality of 
paper as soon as conditions permit. 
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tion. Percentage differences among the thre 
groupings is insignificant in the case of ap 
provals of advertising that tells how to con 
equipment, clothes, etc., advertisin; 
that explains rationing and other govern 
ment regulations, and advertising that prom 
wider distribution at lower cost. Ad 
vertising that tells how much the compan 
is doing for the war effort meets with abou 
relatively higher percentage o 
disapproval from all these groups. Adver 
tising that promises prosperity and jobs 1 
the postwar although 
greater percentage of disapproval than ap 
proval among the high and medium incom: 
groups, was generally approved by the lov 


serve 


ises 


the same 


period, receiving 


income group. Consumers in the low incom: 
group also approved in appreciably greate 
numbers than did those in the medium an 
high groups, advertising that explains wha 
and advertising tha 
features security freedom in the post 
world. Advertising which attempts t 
encourage the purchase of War Bonds, ete 


fighting for, 
and 


we are 
Wal 


although approved by = all three incom: 


seems to be most appreciated 1 
group. On the other hand, the 
high income group approves in greater per 
centage the advertising that keeps the prod 
uct or firm name betore the public, although 
sell. Advertising 
free enterprise 


groups, 


the lower 


the firm has nothing to 
that 


in place of centralized government contro 


stresses the concept ot 


over production also meets with greater ap 

Althoug] 
advertising 
relaxing of fed 


proval in the high income group. 
all three groups disapprove. of 
that 
eral controls over materials and. prices, thi 
middle 
greatest disapproval of this theme, and thx 


urges the immediate 


income group has registered — the 


high income group the least. 
“Some ot the variations which occu 
among the three income groups, such as 


those dealing with economic security, fre 


enterprise, and prices, are readily explained 
on the basis of income differences. How 
like those concerning offers ot 
additional product information, 


ment of War Bond purchases, and explana 


ever, others, 
encourage 
are fighting for, are not 


tions of what we 


terms of income 


fact be the 


so easily interpreted in 


differences alone, and may in 


result of other extraneous factors 


“Teachers registered a greater percentage 
of disapproval than did the non-teachers for 
that 
jobs in the postwar period, but approved in 


advertising promised prosperity and 


considerably higher percentage advertising 


that informed one of the availability ot 
booklets giving product or other informa 
tion. The non-teachers, on the other han 


approved in) greater numbers advertising 


which stressed the concept of tree enterpris 


n place of centralized government contro! 
over production. Advertising that featured 
product changes so. different from = prewa 


they probably will not be pro 


several 


that 


duced for 


models 


vears met greater dis 
approval trom the educators than from tl 
non-educators. However, the teachers ay 
proved in larger numbers than did the nor 
teachers, that promised wide 
distribution of products at lower cost; a: 
vertising that explains what we are fighting 


advertising by individual bus 


advertising 


tor: and 


nesses that promotes the war effort throug? 


encouragement of War Bond purchases, etc 


ee 
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DISPLAY PANELS 
GN-700 "GOOD NEIGHBOR” 
One of a series of beautiful multi-color 
panels in a variety of seasonal and timely 
designs. All on 36” x 48’ deckled edge 
seamless sheets, mounted to 48” x 60” 
seamless paper. 


$4.95 Each 


Panels available without mounting $3.95 ea. 





JEWELRY DISPLAYERS 


Maharam has a complete stock of attrac 
tive jewelry displayers. Pictured above is 
No. 182 EARRING DISPLAY FIXTURE. Has 
Black Velvet bars and base. Circular 
frame 11”. in diameter. Base 17’ x 10”. 
Height overall 15", spread 17”. 


$16.90 Each 





FLOWER GARLANDS 


Maharam offers a magnificent collection of 

nteresting flower pieces. Here we show 
207 ROSE GARLAND—S’ overall—Pink 
American Beauty Roses—Green Foliage. 
ked 3 to a box. 


$8.25 Each 
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FLOWER UNITS 
One of Maharam’s beautiful and colorful flower units with a 
realism achieved by skilled craftsmen. This is No. 147 FOR 
SYTHIA TREE SET—S'.’ overall—Grass Base—Green Spring 
Sign—Yellow Forsythia Tree—White Trellis—Birch Uprights. 


$16.30 Each 


Write For “Everything for 
NEW Display” Including 
oe ; @ FABRICS 
SPRING @ LEATHERETTES 
@ DILLON PAPERS 
LINE @ COVERAY PAPERS 


@ FOIL PAPERS 

@ SEAMLESS PAPERS 
@ VELURTEX 

@ PANELS 

@ TIMBERTONE 

@ WOOD DISPLAYERS 
@ PLASTIC DISPLAYERS 
@ MARBALIA 

@ FACIL-FAB 

e@ BRAIDS 

@ RIBBONS 


“The House of Service” 


FABRIC 


NEW YORK 19 — 130 WEST 46TH ST. 
CHICAGO — 6 EAST LAKE ST. 
LOS ANGELES—819 SANTEE ST 
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METAPHANE COVERINGS 

This Decor-Foil luminous covering comes 
in a gorgeous variety of brilliant, unusual 
and distinctive designs in 1, 2, 3, and 4 
colors on Silver or Gold Foil Backgrounds. 
Washable, easily applied. Rolls 26° wide 
x 18‘ long. Priced from $6.00 up per roll. 


\ Neel 
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DRAPE DESIGN 

A heavy paper that achieves a realistic 
third dimensional effect. Available in 
these highly light-resistant colors: Forsythia 
Yellow, Chartreuse, Pink, Light Blue, Sum 
mer Green, Eggshell, Dusty Rose, Bur 
gundy, Bright Blue, Bright Red. Rolls 50° 
wide by 12 yards long. 


$12.95 Per Roll 







FLOWERS 


We have an extensive stock of beautiful 
flower Garlands, Drops and Sprays. Shown 
above is No. 208 GIANT ROSE ON BAR- 
5’ overall, Pink, Yellow shaded or Amer 
ican Beauty Roses—Green Foliage. Packed 


3 to a box. 
$5.30 Each 








CONSTRUCTION BOARD BUNNY SIGN 
No. 563 


Large White Facil Bunny holding Spring Yellow 
Easter Greetings sign. Stands on New Green 
Facil base. Overall size approx. 32 inches. 
Packed 3 to a carton. Each............. $4.95 
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Core ee SPRING SIGN 
o. 

Spring Green Facil sign on White wood post with Facil 
bird perched on top. Facil flowers, mound and toad 
stools set in Green wood base. Overall size approx. 22 
inches. Packed 4 to a carton. Each............ $3.50 
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FACIL-FAB. 


WRITE FOR FREE 
CATALOG TODAY 


- 
bow our new Spring & Summe: 


Catalog showing complete lin: 
which can be purchased throug}! 


your local Display Supplier. 
When in N.Y. Visit Our Showroom 





DOGWOOD SPOT 
No. 483 


Four natural size heads with three 
New Green leaves. Overall size 
approx. 1] inches. Packed 36 to a 
carton. Dozen ........... $7.50 
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A striking and highly lustrous new ‘Facil-Fab” creation. 
Available in Light Blue, Ice Blue, Peacock Blue, Spring 


Yellow, Spring Green, Cerise, Peach, Pink, Orchid and 


White. 
38 in. x 18 ft. 
Also Bulk Rolls 60 yards. 


Per roll..... 
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ARE MADE OF "FACIL-FAB" een 5 inch New Green 
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DOGWOOD SPRAY No. 482 


Twelve natural size heads assembled with 
twelve 3 inches New Green leaves into good- 
looking spray. Overall size approx. 36 inches. 
Packed 12 to a carton. Each $2.25 





CONSTRUCTION BOARD DUCK UNIT No. 565 
Three Facil Ducks with flocked bills and legs on Green wood base, with 
Facil leaves and assorted color flowers in background. Overall size 
approx. 18 inches. Packed 3 to a carton. Each............ ..... $3.95 





POTTED WILD ROSE 
No. 567 


Facil Flower pots in assort- 
ed Spring colors holding as- 
sorted color Facil Wild Rose 
plants. Approx. overall size 
15 inches. Packed 12 to a 
carton. Each ...... $1.20 





SPRING ENSEMBLE No. 561 
Facil Birch tree with New Yellow sign. White Facil fence and APPLE BLOSSOM VINE 


four Facil Wild Rose heads arranged with assorted Green 
: j , No. 480 
leaves in cork soil. New Green Facil base. Overall size approx. ' L : 
40 inches. Packed 1 to a carton. Each....... peece PESOS Six natural looking 6 inch 


Flowers arranged with eight- 


leaves into interesting Vine. 


Each err 
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Now in Clear, Sparkling Colors! | 
MODERN PLASTIC | 


HANGERS 


Ruby, Blue, Pink, Green and Amber 
a 





These beautiful hangers are made of cellulose 
acetate, have non-slip notch to prevent gar- 
ment falling from hanger. The supply is 
limited, so order yours now. 


SIZE DIVIDERS 


To Make Selling Quicker, Easier 16 





Size control made easy at low cost. Two types. 
Round Lumarith (non-inflammable celluloid) for 
general store use. Cannot fall off rack. Beauti- 
ful in appearance. All sizes from 1 to 54. Actual 
size, 2%,’ diameter. White pressed cardboard 
for stock room use. The favorite for many years. 
All sizes from 12 to 50. Actual size, 10 

12” high by 4” wide. Either style, each..... c 


NATIONAL HANGER CO. Inc. 


253 WEST 26TH ST. NEW YORK CITY 1 











OUR NEW, ILLUSTRATED 


Spring-Easter 


DISPLAY GUIDE 


is just off the press —- filled with 
dozens of smart, exclusive and hard- 
to-get accessories for the coming 
season—esrecially designed to save 
time for the busy displayman. 


MARCUS 
Window Display Service, Inc. 


112 Lincoln St. 


copy today 


Boston I1, Mass. 
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PM Reporter Visits 
Display Department 
The following is excerpted from an article 
in the New York City newspaper PM: 
With people who study display windows 
most, it’s Lord & ° 
better. So we made a date with Henry F. 
Callahan, top man in the Lord & Taylor 
window display department, to try to find 
out what made the displays so good. 


Taylor's two-to-one—or 


Promptly at two o'clock on a recent rainy 
Tuesday, we hurried through the Fifth ave- 
nue entrance of the store and asked the 
nearest salesgirl where Mr. Callahan's office 
was. She led us sharp right, past a couple 
of counters, to a door next to the Double- 
day-Doran book shop. That led us down a 
short flight of steps into a room about 20 
feet deep that ran the full width of the 
front of the store. Right in front of us 
were a lot of miniature Chinese temples and 
a high counter arrangement. Just beyond 
that was a forest of mannequins in all states 
of undress. 

\loof trom the dishabille set was one male 
completely 
decked out in white tie and tails. At his 
side was a dignified, gray-haired woman 


mannequin, a grayvbeard and 


mannequin, completely undecked, except for 
evening slippers. 

\ pretty voung girl in a bright-flowere.l 
smock, and a Byronesque young man in dark 
trousers with a black sweater over an open 
collared white shirt, came up to us just then. 

“Taking a census?” asked the girl, “or 
are vou the inquiring reporter?” 

She was right the second time, we said, 
and inquired, “Do any of these mannequins 
have names ?" 

The young man picked up from. there. 
“We call some mannequins by name,” he 
said, “but none of these. These haven't 
enough individuality.” 

We pointed to the left breast of one man- 
nequin. On it had been penciled the num- 
ber 329YN. “What for?” we asked. 

“The arms and legs of these mannequins 
arent interchangeable,” the youth said, “so 
we match them up by number. Nafurally, the 
number must be put in a place that’s always 
covered.” 

“Frank,” called a voice from a half-open 
door behind us, “here’s the bottom of your 
woman.” Our young man turned and went 
through the door and as our eves tollowed 
his exit we saw a sign stretched across the 
door and one beside it. It read: “Through 
these Portals Pass the Most Beautiful Girls 
in Lord & Taylor.” We went over and 
peeked. More mannequins! 

We went back to the girl in the smock and 
asked tor Mr. Callahan. 

“He's not in, but there's his secretary,” 
she said, pointing to a desk at the other 
end of the room. 

The secretary, a pretty girl in a lavender 
suit, told us Mr. Callahan hadn't returned 
from lunch, so we sat in a chair near her 
desk to wait. 

On the wall near her desk was a bulletin 
board. A sign pinned across the top read: 
“Have You Had Your Vitamins Today?” 
We asked about it. 

me | Joh,” 


said the secretary. “That reminds 


me. I didn’t take mine,” and ignoring us, 
she took a small bottle from the top drawer 
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of her desk, extracted two pills and walke 
a few steps to the water cooler to take them 

“We all work here with no air or sun 
shine,” the secretary explained as she cam 
back, “so Mr. Callahan bought these vita 
mins for the department.” 

She went back to her work so we strolle 
over to a spot where three men in overalls 
were working. They were dismantling th 
latest window display — sawing apart ai 
opera box that had been a prop. Four o 
the Fifth avenue windows at Lord & Taylor 
we learned, are hydraulic elevators that ar 
lowered to this basement room to be dressed 
then elevated to the street level. 

“What do you put in the window while thx 
display’s down here?” we asked one of the 
workmen. 

“Nothing,” he said. “Look.” And he 
pointed upward. We craned our neck and 
saw up there the plate glass of a Fifth ave 
nue window, with the rain streaming dow: 
it. 

“If it wasn’t raining,” the workman said, 
“there'd be a crowd staring at us from up 
there.” We sauntered back to our chair by 
the secretary's desk. Soon a young, good 
looking man in a brown hat and gabardine 
topcoat walked past the secretary's desk and 
through a door behind us. 

“Mr. Callahan?” we asked the secretary 

“Oh, ves,” she said and picked up her 
phone. Then she said, “Go right in.” 

The office was just about 8 feet by 12 
and a beautitul horsehide desk took up mori 
Behind the desk 
was a mirror 6 feet square. 


than half of that space. 


Callahan wore a dark gray suit. His tic 
was knotted neatly over a thin gold pin. 

How did he get such attractive windows 
we asked. 

“We are after windows that excite as a 
perfect whole, as a picture,” he said. “To 
me a window display is a painting with mer 
chandise. Windows as an art form are 10, 
possibly 15 years old. Lord & Taylor was 
the first store to do this. We are always 
breaking precedent.” 

Did he originate all the ideas for Lord & 
Taylor windows ? 

“Oh, no.” he said, smiling. “The plans 
are worked out cooperatively by all the 
store’s executives. 

“One job | do personally is to pick up 
authentic props for the displays. You see 
window display is not like the show busi 
ness, where the effect is all you are atte! 
He pointed 
to a bundle of Chinese newspapers on his 
desk. 

“T just picked these up in Chinatown,” he 
said. “The windows that are going in to 


Our details must be perfect.” 


night will display summer outfits—for  re¢ 
sorts, Palm Beach, and so on—inspired b 
the Chinese influence. Most of my props 
get in The Flea Market on Second avenu 
and 53rd street—an antique shop that ha 
the most wonderful stock vou ever dreame 
of. 

“Then I often make trips through th 
\meri 
cana—a chart, an old inkwell, an old librat 
tull of books.” 

One of the men we had seen previous! 
came in, a spray of artificial wisteria in on 
hand. “No, no,” said Callahan quietly bi 


country to buy things. You know 


i 
| 
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Grape Trunks 


Display’s Newest and Most Sensational 


DISPLAY NOVELTY 




















A Spring Millinery dis- 
play by Mrs. Margaret 
Van Buren of Leask’s, 


Santa Cruz, Calif. 





3 ft. $5.00 ea. 
2 ft. $2.00 ea. 
18 in. $1.00 ea. 


For a display of large 





sizes, see Display World, 
page 31, Sept., 1944, 


issue. 





More Displays 


Santa Cruz, Calif. 











New Patriotic 


it 


‘ 4 


ETS 


4 





[pear for window and store decoration, and patri- 
etic displays. Flags of all Allied Nations in full 
colors, mounted on special shield that hangs or stands 
anywhere. Send for illustrated price list today. 


U.S. and ALLIED 


FLAGS 


U. S. and Allied flags in all sizes and 
materials. Write today for illustrated 
catalogue. 


REGALIA MFG.CO. 


Dept. 64, Rock Island, Ill. 








YOu CAN'T 
BEAT THESE 
2 BEST 
SELLERS 


* 


WAR BONDS 


and 


CRESCENT 
Quality 
CARDBOARD 


* 


CHICAGO CARDBOARD COMPANY 
CHICAGO, ILLINOIS 
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firmly. ‘Too shiny. They’re weird.” The 
man went out. 

Callahan turned back to us. 
I'd like to get across,” he said. 
make our windows human.” In answer to 
our puzzled look he continued, “In our 
Christmas windows, for example, we intend 
to interpret home life. On Christmas eve 
there are so many typical, homey things 
that go on—situations people will recognize. 
Home life isn’t all perfection—someone has 
to wash the children, set the table the night 
before; the dog annoys you while you're 
trying to get the last-minute wrapping of 
packages done; the woman, wanting to look 
her best the next day, will have her hair in 
We'll incorporate ideas 


“One point 
“We try to 


curlers; and so on. 
like that.” 

Now, he said, he had to get to a confer- 
ence, so we asked him to give us a few facts 
about himself. He rattled off these: 

He’s 31, married, has one child—a girl, 
has been with Lord & Taylor nine years. He 
started as an advertising artist and got into 
display because he could do lettering. “To 
be successful in display work you must be 
creative,” he said, “a jack of all trades, able 
to work with your hands.” 

He rose to go, and we shook hands. 
the way out we passed the secretary. 
was asking one of the Byronesque young 
men, “Have you taken your vitamins yet?” 


On 
She 


Atlanta Displayman 
Heads Namm's Display 

The appointment of Oscar Rutgers as dis- 
play director for The Namm Store, Brook- 
lvn, has been announced. At one time Rut- 
gers held a similar position with Macy’s 
Parkchester store, and more recently was 
in charge of display for Davison-Paxon 
Company, Atlanta; he was also vice-presi- 
dent of the Atlanta Display Club. 

Rutgers succeeds Sam _ Rosenberg at 
Namm’s, the latter having resigned several 
months ago in order to become associated 
with Mrs. Lola Pinney in the operation of 


Pin-Rose Studios, New York City. No 
successor for the Davison-Paxon post has 


been named at this time. 


Plans Display Firm 
In Venice, Calif. 


L. FE. Hueston, who recently returned from 
over-seas duty, plans to form a display serv- 
ice and supply company in the Los Angeles 
area. He wishes to hear from any manufac- 
turer of display materials, fixtures and the 
like who might be interested in West coast 
representation. His address is 3605 Moore 
street, Venice, Calif. 





Allen Now Councillor 
At R. H. Macy's 

The appointment of Leigh Allen, display 
director for R. H. Macy & Co., New York 
City, to the store’s Board of Councillors has 


been announced; he had_ participated in 
councillor meetings previously but in an 
unofficial capacity due to the fact that the 


number of councillors is limited. Part of 
the duties involved include attending board 
ot director meetings to obtain a broad pic- 
ture of store operations and to pass on to 
the interior display depart- 


window and 


ments their place in the general program. 
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Ask Use Of Displays 
For Nurse Enlistments 

The American Retail Federation, on be- 
half of the War Campaigns committee ot 
the Central Council of National Retail Asso- 
ciations, is asking retail stores to use dis- 
plays urging additional nurse enlistments 
for military service. It is pointed out that 
20,000 more nurses are needed badly and 
that the need will grow instead of decreas- 
ing. 

The following posters are available from 
Officer in Charge, Recruiting Publicity Bu 
reau, U. S. Army, Governor’s Island, New 


York City: No. P-74—25-by-38-inch full- 
color poster reproduced from an _ original 
painting, for large display areas; No. P-73 


—17-by-25-inch full-color poster for bulletin 
and “spot” display use; Photograph 
poster series—seplia tone posters depicting 
the latest news photographs of nurses; 
19 by 25 inches. 


board 


size 


Adler-Jones Reappoints 
lvan Greenwall 

Ivan Greenwall has rejoined The Adler 
Jones Company, Chicago, as advertising 
manager after having engaged in other ac- 
tivities for several months. He had_for- 
merly been with Adler-Jones for a number 
of years and now replaces Jack Clemens, 
who resigned recently in order to join the 
store planning and display department of 
Goodyear Tire & Rubber Company, Akron. 





Rohm & Haas Company Changes 
New York City Office 


Rohm & Haas Company, Philadelphia, an 
nounces the removal of the firm’s New York 
City office to new and larger quarters at 
11 West 42nd street. The sale of “Plexiglas” 
sheets and molding powders will be handled 


by D. S. Plume and H. L. Stauffer, who 
will make their headquarters in the new 
office. 

Rohm & Haas also announces that Wil 


liam Torres, Woodbury, Conn., will handle 
the sale of “Plexiglas” sheets and molding 
powders in the New England territory, to 
gether with Harry E. Holmes. 


Death Comes To Mother 
Of Virginia Roehl 

It is with deep regret that we report the 
recent death, in Tennessee, of the mother ot 
Virginia Roehl; Miss Roehl operates Vir 
ginia Roehl Studios, New York City display 
photograph service, and writes the monthly 
report on displays in that city for DISPLAY 
WORLD. 


New Building 
For Advance 
Advance Displays has purchased its ow: 
building at 929 Arch street, Philadelphia 
and now has larger and better facilities for 
serving the firm's clients. The company was 
formerly located at 1020 Arch street. 


Blasci Now With 
Schindel's 

Succeeding Fred Mayer, who resigned re 
cently, Charles Blasci is now display direc 
tor tor Schindel’s Department Store, Pert! 


Amboy, N. J. 
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There’s Romance In These Exclusive Units! 





S-67 Birch Tree S-59 Fiberwoven Screen S-74 Twin Palm Tree 


Shown here are only three items from a very complete and original line for Spring. You will find many display sets of character that will 
add a new touch to your Spring displays. Write for new spring and summer illustrated catalog. 


We are manufacturers of artificial flowers, display set pieces, decoraitve novelties and distributors of a complete line of display equipment and accessories, 
including mannequins, display fixtures, garment racks, display forms, decorative papers and fabrics. We can supply your display needs. 


GENERAL DISPLAY CORPORATION, 140 West Fourth Street, Cincinnati 2, Ohio 


Seamless Stripes will add dignity 
and color to many of your storewide 
promotions as a background cover- 
ing for windows and interiors and 
for panels and scrolls. 

ROLL SIZE: 107"° WIDE x 18' LONG 














Color combinations: Black and White, Turquoise Blue and White, Yellow and White. Price Per Roll 
Spring Green and White, Pink and White, Patriot Red and White, National Blue and Se ae 
White, Gold and White, Silver and White. $8.85 $9.35 


Write For Copy of the NEW DISPLAY FOLIO SPRING & SUMMER, 1945 


BULKLEY, DUNTON & CO. 


NEW YORK (17), 295 Madison Ave. CHICAGO (16), 2635 S. Wabash Ave. LOS ANGELES (13), 106 W. Third St. 


























SPRING DISPLAY IDEAS—FREE! 


FREE! 32 PAGE BOOK FILLED WITH ILLUS- 
TRATIONS of new and standard Arrow 
visual merchandising aids . . . and sketches 
by Louis Gehring on how to use them. Ask 
your display supplier for a copy. 
















iE 
BASIC DISPLAY PROPS 


JUMBO PLATFORMS TO START YOUR 
DISPLAY ‘RIGHT’ . . . 9 practical shapes, 
18 adaptable sizes. These and many, many 
more displayers for every type of merchan- 
dise in “Spring Display Ideas”. 
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‘VELVET’ at Cost of PAPER! 


THE PERFECT COVERING! EMBOSSED OR 
PLAIN IN 12 VELVETY COLORS—practical 
40” widths. Ask your Arrow display sup- 
plier for a Velo-Ray sample catalog. 


WER OW 
Garealaeg bf jeune Cn 


37 N. SEVENTH ST., PHILA.6,PA. »...... 


INDISPENSABLE TO BETTER SELLING HAN 


THERE'S AN ARROW DISTRIBUTOR NEAR YOU 
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Ban 


Urged By ODT 


James F. Byrnes, war mobilization direc- 
tor, has proposed that all conventions an: 
trade shows scheduled for after February 1 
be cancelled unless they are directly in the 
war interest. The suggestion would ban all 
such meetings attended by more than 50 
persons. 

\ committee headed by J. M. Johnson, di- 
rector of the Office of Defense Transporta 
tion, has been set up to receive and pass on 
applications for meetings involving more 
than 50; representatives of the War Produc 
tion Board, the War Manpower Commission, 
and the War and Navy Departments. will 
participate in deciding whether a_ given 
meeting is “sufficiently in the war interest 
to warrant the tax on transportation anid 
services.” The ODT has suggested that 
conventions or trade fairs be replaced by 
wartime substitutes such as a “convention 
in print’—a measure adopted by DISPLAY 
WORLD in 1943 when the regular display 
convention was postponed because of the 
war. 

Two display groups have scheduled meet 
ings for 1945; the National Association of 
Display Industries has planned a Display 
Market Week for June in New York City, 
and the Southern Display Association has 
made arrangements for an exhibit and edu- 
cational meeting in Houston in April. The 
exact effect of the Byrnes proposal on these 
two meetings remains to be seen. 

In the meantime, the Southern Display 
\ssociation will try to secure approval for 
the Texas meeting, it 1s indicated by a letter 
on the subject from Guy Malloy, president. 
The letter follows : 

“Because of the educational nature of our 
conference next April in Houston and_ the 
education exhibits which have been ar- 
ranged for, all this being worked out by ou 
educational committee to better educate stu 
dents, display people and returning soldiers 
from the war, I have a feeling that the gov 
ernment will approve of this conference. 

“As you know, from the very inception ot 
our association we have worked with the 
state supervisors for distributive education 
and have their cooperation on our coming 
\pril conference. The University of Texas 
is also cooperating with us.- Our program 
has the endorsement of the U. S. Board ot 
Education at Washington, D. ( 

“Mr. M. A. Browning, Texas State Su 
pervisor of Business Education, and his re 
gional directors at Washington will call a 
meeting shortly to discuss further the plans 
for this coming April conference and I feel 
sure that after this meeting we will have 
the assurance of our government that ou 
coming April conference and exhibition is 
truly of needed postwar planning to help the 
returning soldiers 

“The exhibition space for this conference 
will be a complete sell-out by the time | 
receive replies from interested manufactur 
ers who have written for floor plans, as the 
enclosed floor plan will show. 


“T hope this will clarify to some extent 
our plans pertaining to our coming confer- 
ence.” 

The following telegram from Malloy cov- 
ers additional data on the proposed meeting : 

“The Southern Display Association is an 
organization whose members come from the 
leaders in display throughout the 16 South- 
ern states, desiring to be qualified in the 
work we will be called on to do in postwar 
days and realizing the important job we 
could tulfill by working for an educational 
program that would help equip the return- 
ing soldier so that he will be able to take 
his rightful place with us again in the pur- 
suit of his desires. The Southern Display 
Association formed an educational program 
for the rehabilitation of our returning  sol- 
diers and in this connection realize we 
would need the help of the U. S. Board of 
Education, also every worker on the staffs 
of the distributive educational supervisors 
in each of our 16 Southern states. This 
committee has worked and obtained the en- 
dorsement and cooperation of the U. S. edu- 
cational board at Washington and_ their 
state supervisors throughout our Southern 
states. Because of the many hundreds ot 
soldiers returning to hospitals in our coun 
try who in a few months will be ready to 
return to civilian life and must be prepared, 
our educational committee realizes a great 
debt we owe to our government. Also the 
necessity for calling a postwar educational 
conference and educational exhibition, a 
timely educational conference so that out 
association could be the leader to help re- 
habilitate the returning men and women of 
our profession to civilian life. 

“The April conference and educational ex- 
hibition of the Southern Display Association, 
which is scheduled to be held in the Sam 
Houston Coliseum, Houston, Texas, the 
week of April 23 to 27 inclusive, is truly 
an educational program of instruction § fot 
these returning men and women. Guy H. 
Malloy, president of the Southern Display 
\ssociation, has just returned from a meet- 
ing in New York at which time he secured 
close to 80 educational exhibitions to dem- 
onstrate in the Houston coliseum for the 
turther education of our returning veterans 

“Malloy just recently appointed a com 
mittee to call on government agencies and 
hospitals in order to arrange for interested 
veterans to be able to come to Houston 
and take part in this educational study. You 
have heard and read many things from asso 
clations and agencies pertaining to. their 
thoughts tor the help of the returning vet 
erans. The Southern Display Association 
is the first organization to offer a real edu 
cational program. Educational instruction 
which will be ready and timely this week in 
\pril at Houston, Texas. The University ot 
Texas is cooperating with us to help in this 
instruction. Our governor of the state ot 
Texas, the Honorable Coke Stevenson, ap 
preciates the importance of our Coming edu 
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You're sure to be Display Right with 


SIEGEL 


Only years of experience and fair dealing with MANNEQUINS 
displaymen everywhere have given to our organi- FORMS 


zation a reputation for being able to give satisfactory 


service in spite of difficult wartime conditions. We FIXTURES 
have first call on the best display resources to supply DISPLAYERS 
your needs and in most cases can do so in time to NOVELTIES 


meet your requirements. We are ready now to serve RACKS and 


you for Spring. Write and tell us your present wants. 


EVERYTHING 


N at Siegel, 39 West 37th St., New York 18, N. Y. 











cational program and has designated this 
week in April as Display Week in Texas. 
\ny interested soldier in government hos- 
pitals who has not yet been contacted by 
the educational committee and wishes_ to 
enroll for this educational week should write 
immediately to M. A. Browning, Texas State 
Supervisor of Business, P. O. Drawer B. B., 
Capitol Station, Austin, Texas.” 

In discussing the reasons leading up to 
the suggested cancellations, the ODT points 
out that while such meetings were con 
trolled by voluntary means early in the war, 
there has been an increasing tendency to 
pay no attention to the request that con 
ventions and trade shows be eliminated 
During 1944 more such meetings were held 
than in 1941, which was a prewar year. Only 
IS3 sessions were called off in 1944 out ot 
».000—and some of the few cancelled were 
{ more importance to the war effort than 

ose held, according to ODT spokesmen 


Displayman Winner 

In Bond Sales 

First prize for selling the most War Bonds 
ring the recent Sixth War Loan drive in 
nid, Okla., went to C. E. Batchelor, display 
inager for Newman's, of that city. The 
esentation was made by a representative 
the Retail Merchants Association at a 
ceting of retail personnel at a local the 

The prize which Batchelor won for 

ling a total of $39,800 in Bonds was 
irded by the Enid Flying Service and 
nsisted of 10 hours’ flying instruction or 
ross-country flight of the same duration, 
s $10 in War Stamps. 
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A Spring Success for 
Your Windows 


Are our New 


MILLINERY 
HEADS 


designed with charming features 
and attractive hairstyles. 


Also Remember our 


Unbreakable Millinery 
Heads 


and our three-quarter and full-size 


MANNEQUINS 


Our salesmen are on the road. 
Please write for information. 


New Style Studio 


63 Madison Ave., New York City 16 














SAVE TIME IN 
TRIMMING - 
WINDOWS -« . 


The MODERN DISPLAY RACK is a mighty neat 
and handy accessory for store window and counter 
display, for both merchandise and show cards. It 
Saves time, gives you a neater job and helps ama 
teurs to make a creditable display. Also priced for 
retailing in Picture and China departments. 


Sturdily made and nicely finished in Walnut or 
Natural wood; stocked in four sizes: 

















No. 24 4in. wide x6 in. high 
No. 25 5in. wide x8 in. high 
No. 26 6in. wide x 81% in, high 
No. 27 7in. wide x9 _ in. high 


PRICES—24 and 25, 50c each; 
26 and 27 sizes, 75c each. 
Sample of 4 in walnut, $2.25 
Sample of 4 in natural, $1.75 
Sample of all eight, $3.75 
Postage prepaid Write for 
quantity prices on business 
letterheads 

(Ten numbers for Plates, Cup 
and and Platters.) ( 


PIERCE Co. ; 


Saucers, 





SII MARQUETTE AVE. 
MINNEAPOLIS, MINN. 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch— CASH WITH ORDER 
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POSTWAR DISPLAY FIXTURES 
[Continued from page 58] 


think quite to the contrary. Regardless of 
your opinion, we must realize that this type 
of merchandising is being considered and 
we might do well to think about it for our 
particular store. 

Mannequins are without a doubt the most 
beautiful unit of display. They are the most 
glamorous part of all displays. This manne- 
quin is a beautiful replica of the human 
form. It is exactly what the mannequin of 
the future will be satisfactorily to reflect 





—Alvin M. Mendle— 


fashions of the moment. Your mannequin of 
the future, including the immediate postwar 
period, will become offset a little more rap- 
idly than today. When dress designers are 
given the green light and they start chang- 
ing the cut and lines, you will find that the 
mannequins used to display these clothes 
must be right and up to date. New mate- 
rials will be used in your mannequins; not 
paper or papier mache, but plastics. The 
head will be of plastic as well as the arms 
and hands. The two-piece mannequin joined 
together at the waist-line will be well suited 
to displaying a two-piece bathing outfit. 

Mannequin feet will also be protected so 
that the continuous changing of shoes will 
not affect the beauty and the unity of the 
figure. In other words, wherever your man- 
nequin is subject to abnormal wear you will 
find that there will be a plastic protection 
which will mean that you will get more 
uses out of the mannequin even though the 
life will not be quite as long as it is today. 

You can expect the use of mannequins to 
be extended throughout the store. We see 
instances of that in St. Louis today. Be- 
cause of wartime restrictions, stores have 
been compelled to use mannequins to a much 
greater extent than ever before. Store own- 
ers and merchandise men now realize what 
the displayman has known for a long time 
that the mannequin can really do a swell job 
for them in selling merchandise and putting 
over the complete store. A store looks bar- 
ren without them. 

Now if we want to delve into the future 
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a little bit and see just exactly what might 
happen in things we have seen today, we 
might start off by saying that the display of 
tomorrow will actually be the store of to- 
morrow. Whether your store is to be re- 
modeled or be built new after the war, you 
will find most stores already are putting 
more emphasis on display. Stores will be 
designed from the display angle. The de- 
signing of your store interiors will be as 
important, if not more important, than the 
designing of the store exterior. You will 
not start from an architect’s plan of a beau- 
tiful building. The planning of a store will 
start from the inside and be built around the 
merchandise, the type of selling, and the 
trade you expect to attract. The outside 
will be like a fine suit of clothing. 

These interiors will be designed so that 
all merchandising units, such as racks, cases, 
shelves, and shadow-boxes will be coupled 
with other functional displays, such as self- 
service counters. These functional displays, 
whether in a self-service or popular type 
store, will be the nucleus for a unit display, 
a complete merchandising plan or a com- 
plete store; and that goes for everything 
from a little specialty shop with a 20-foot 
front to the big department store. Unity, 
uniformity and completeness form the key- 
note of the future. 


Prizes Offered 
By Morgan 

The Morgan Company, 3966 Avondale 
avenue, Chicago 41, is offering three awards 
for showcards made by “Lin-O-Scribe” oper- 
ators. The prizes will be in War Bonds 
and are $50, $25 and $25, respectively. The 
contest closes January 31, and entries post- 
marked aiter that date will not be consid- 
ered. 

All three sizes of cards constitute an en- 
trv; signs may be 3% by 5%, 5% by 7, 7 by 
11, 11 by 14, 14 by 22, or approximately these 
sizes; all dimensions are in inches of course. 
Judging will be on the following basis: 
printing, 35 per cent; layout, 35 per cent; 
choice of size and style of type, 20 per cent: 
copy, 10 per cent. Winners will be announced 
in the March issue of DISPLAY WORLD. 


Wussow Resigns 


From Sears 

The resignation, effective January 1, of 
Edwin Wussow as national window display 
manager for Sears, Roebuck & Co., Chicago, 
has been announced. Wussow, who was fot 
many years in charge of display for the 
three Schuster stores in Milwaukee, will 
announce his plans shortly after the first of 
the year. No permanent successor to the 
position at Sears has been appointed, but 
Russell Larson of the firm's display depart 
ment is handling the job temporarily. 
Reyburn Changes Location 
Of New York Office 

Better to serve the New York area, Rey 
burn Manufacturing Company, Inc., wit! 
headquarters in Philadelphia, has moved it 
New York Display Division offices to 
more advantageous location in the Empi 
State building. The new offices will cor 
tinue under the able management ot W. A 
Moritz. 
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308 CANTERBERRY BELL DROP—Choice pink, 


lavender or yellow flowers, 6 ft. long, 4 ft. wid 


~$8.75 ea 


DISPLAY MANUFACTURERS MART, inc. 


“Loargthing for Display” 





502 WELL—Realistic stone effect; birch, ivy and 


colorful flowers, bucket and rope, ¢ ft. x 


$47.00 ea 





WRITE FOR OUR 
SPRING CATALOGUES 








507 MORNING GLORY TRELLIS 
White wood lattice vari-colored 
morning glories. 7 ft. x 19 it $20.50 
ea. Vine only $10.75 ea 


WEST 3S SURtar 


NEW YORK I, N. Y 
Niscontin 7-680 








Maxwells "Storm" 
Kansas City 


Harvey J. Maxwell, of the Kansas City 
display supply firm of the same name, an 
nounces that his brother, Floyd, has moved 
his family from California to Kansas City 
and in future will be associated with the 
Missouri organization. The company has 
added space and now carries a full line of 
mannequins and fixtures as well as fabrics, 
papers and similar supplies. Harvey reports 
that the Californians (three of whom had 
never seen snow except on mountain tops) 
irrived in a driving snowstorm, but liked 
heir new location well enough to purchase 

home at once. 

\n additional reason for the broad smile 
on Harvey's face these days: Mrs. Maxwell 

esented him with an 8 pound son on De 

mber 30. He has been named Harvey, Jr. 


Change Of Location 
For Seattle Firm 

harles T. Boyd, Display Equipment Cen 
Seattle, announces that the company ts 
located in the Terminal Sales building, 
t avenue at Virginia street. 


Virginia Store 
Names Salley 
rmerly in charge of display for Collins, 
of Norfolk and Portsmouth, Vas Al § 
is now display and advertising man 
1 Blumberg’s Department Store, Ports- 


Darling Offers 
New Catalogue 
The L: A. 


Mich., has issued a new catalogue 


Darling Company, Bronson, 
which 
illustrates the firm's latest in composition, 
papier mache and wood displays, featuring 
forms, millinery heads, elevation units and 
displayers now available \ copy of the 
catalogue will be sent free upon request \ 
separate portfolio featuring the new Darling 
mannequins for women’s, men’s and chil 
dren’s garments is also available 


Vermilye Replaces Findlay 
At Maison-Blanche 

Krank Vermilve announces his resignation 
as display manager for The Goldring Com 
pany, Shreveport, La. He now heads the 
display department of Maison-Blanche Com- 
pany, New Orleans; his successor at Gold 
ring’s has not yet been announced 

Robert Findlay, formerly display director 
at Maison-Blanche, is now with Carl's, San 
\ntonio. 


Schaleger Joins 
Sessel's, Alton 

John Schaleger, formerly display manager 
for Ed Schuster & Co., Milwaukee, has re 
signed in order to take over the sales pro 
motion of Sessel’s, Alton, II] 


vise both display and advertising 


He will super 


Schaleger was recently elected first vice 
president of the Milwaukee Display Club, in 
which organization he had been active for 
some time 





Attention Displaymen! 


Lloyd’s 
ANAGLYPTA 


fills many a display want. Hun- 


dreds of designs. 


To appreciate the possibilities of 
Anaglypta you should view our 
collection. Inspection invited — no 
obligation. 


Complete stocks at 48 W. 48th 
Street, New York. 


Write attention Mr. Ryan or Mr. 
Ferreri for samples of display 
papers. 


W. H. S. LLOYD CO., INC. 


New York, Chicago, Boston, Newark 














Send for the A AIR BRUSH 


a CATALOG 


THE WOLD AIR BRUSH 
MANUFACTURING CO. 


2173 North California Ave. 
CHICAGO ILLINOIS 
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& tti St I d S lli 
By AL BLISS* 
Bliss Display Corporation, New York City 

lifteen-minute discussions open many pit newspaper? (3) How much pedestrian traf- lation; (2) your Federal Reserve figures 
falls to the so-called “expert.” He may take fic do you get in front of your store on an give you data relating to its income poten- 
the entire 15 minutes to define his subject average Saturday? Or, what percentage of — tial; (3) your newspapers make certified au- 
or face the unhappy alternative of making the trafic in your store, on an average Sat- dits of their circulation. 
dogmatic statements because he lacks time  urday, do you sell? But no one takes the time or effort to 
for adequate argument. I have asked these three questions be- give you facts about the traffic in front ot 

I should like to discuss the store traffic cause | hope to prove that you know quite your own. store. It is necessary that you 
that we ¢ xpect to get stop and sell. May | a lot about your population and your news- get these tacts, because until you do, the 
ask three questions: (1) What is the popu- paper circulation, but that you know very postwar modernization plans must stand 
lation of vour trading area? (2) What is little about the traffic that is in front of, fall on your instincts instead of on your 
the circulation of vour morning and evening or in your store. If this contention is cor knowledge. 

ss 14 rect, the reason 1s fairly simple, because: You want to know at all times whether F 

Address before the itional Retail Dry Goods a ; ; 5 : -_ Ra . : 

\ iation meeting, laumy 1; Mee Yak Cig (1) your local census gives you your popu- you are getting more traffic. Sales figures 


will not give you the correct answer because 
they tell vou nothing about the increased 


THE DISPLAY PARADE NO. 68 by Tony Brinker traffic that you do not sell. Periodic surveys 


prove little because society moves too fast 








XW\S PIGSKIN today. Constant observation and = written 


svorr 1S OK! 





record of what is seen will alone provide the 
knowledge you must have. 

Let us imagine that you have set up a . 
permanent research department, varying in 
number, depending upon the size of you 
operation. What would you want this re- 
search department to find out about the traf 








fic in your store? 

1. You first want to know about its aver 
age size at any given time. 

2. You next want to know about the aver 








\KES ALL SPORTS AND age size of your competitors’ traffic at any 
SPECIALIZED IN 7 + ° 
BALL WHILE AT COLLEGE given time. 


we bo lain 3. You want to know how many regular 


customers are in this crowd. 

4. You want to know how many window 
shoppers there are. 

5. You want to know how many just don't 
ttt toe Z a give a damn about your store or your mer- 
chandise. 

6. You want to know all this at all times 

This research department, by constant ob 
servation, could keep records that will give 


DISPLAY DIRECTOR, you this information. It should maintain 
DEY BROTHERS constant control over the type and price ot 
& CO., every piece of merchandise shown in every 
SyRACOSE, N.Y. window promotion. It should know its loca 


tion and whether it is advertised or unad 
vertised. It should keep a record of every 
visual selling device that has been used to 
stop traffic. It should count the traffic con 
tinually. It should use methods that will 
divide this traffic into three groups: (1) the 
customer, (2) the window shopper, (3) the 








lost customer. 

Those people who enter the store could be 
temporarily called customers. Those people 
who stop for at least five seconds in front 
ot a window could be called window shop 


po ad be RETAILING CAREER with SI SEARS, . 4h : 
K & CO., “THEN JOINED THE DISPLAy pers. The lost customers are those that we 
OEPARTMENT OF GOLD & CO., LINCOLN, NEB. 


JOINED THE ALLIED STORES \N 1930 wire fail to stop and bring into the store. 


7 TERRE aR es Say See Sen. Constant observation and records will tel! 
. BER, 1944 —___ us when more customers were stopped an 


what stopped them. It should tell us how 
[Continued on page 87] 
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* This is an official U.S. Treasury adt ertisement—prepared under auspices of Treasury Department and War Advertising Counci! 
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W. can all see with the naked eye that the 
Payroll Savings Plan provides the most 
stable method of war financing. Analyze it 
under the X-ray of sound economics and 
other important advantages are evident. 
A continuous check on inflation, the 
Payroll Savings Plan helps American In- 
dustry to build the economic stability upon 
which future profits depend. Billions of 
dollars, invested in War Bonds through 
this greatest of all savings plans, represent 
a “high level” market for postwar products. 
Meanwhile, putting over Payroll Savings 
Plans together establishes a friendlier re- 


ory» , py 
The Treasury De partment aAcRnou leds 


7 
eS with appreciation ft 











KE 4497 / 


lationship between management and labor. 

To working America the Payroll Savings 
Plan offers many new and desirable oppor- 
tunities. Through this systematic “invest- 
ment in victory,” homes, education for 
their children and nest eggs for their old 
age are today within the reach of millions. 

The benefits of the Payroll Savings Plan 
to both management and labor are national 
benefits. Instilling the thrift principle in 
the mind of the working men and women, 
the Payroll Savings Plan assures their 
future security—and is a definite contribu- 
tion to the prosperity of postwar America! 


& publication of this message by 
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SIDE VIEW 





“Papier Mache” Men’s, Women’s, and Children’s 
Forms made by hand by experienced Mannequin 


Manufacturers. Finished in Papier Mache or Man- 
nequin composition. Price list and description sent 
on request. 


NATIONAL ART STUDIO 


Subsidiary of 
NATIONAL MANNEQUIN MFG. CO. 


308 South Market Street Chicago 6, Illinois 
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DISPLAY PAPERS 
[Continued from page 46] 


Cincinnati, furnished in eight solid colors 
and with a baked-on enamel surface that is 
thoroughly washable stain-resistant. 
Clopay anticipates being able to supply its 
line of display papers during 1945 in approx- 


and 


imately the same quantities as in the past 
year. 

The stone and grass effect is a product 
of Timbertone Decorative Company, New 
York City; the firm is producing the broken 
slate in pale terra cotta, gray, light green, 


and stone-cream combination. 


At the upper right on page 46 is'a new 
“Petaltone” Vine pattern, also by Timber- 
tone, with the delicate, vine-like material 
being applied as a green foliage over white 
and also green over beige. 

Next, in the column, is “Spatter 
Decotone,” another Timbertone product, ob- 
tainable in a variety of color combinations 


same 


such as pink, yellow and white on green. 


At the left center is a reproduction of 
Neopolitan marble, by Bulkley, Dunton & 
Co., done in exact photographic detail and 
with complete variegation of design and 
color depth; it is furnished in rolls 52 inches 


wide by 25 feet long. 

Laverne Originals, New York City, en- 
tered the display field with its distinctive 
papers only a comparatively short time ago 
but has already name for itself 
through its originality At the 
lower left on page 46 is pictured its newest 
oversize plaids and checks 


made a 
of design. 


development - 


available on 30 ground colors; this is the 
first time that so bold a pattern in such 
attractive color schemes has’ been pre- 
sented 


At the lower center is a picture of one of 
the rooms currently on exhibition at the 
Museum of Modern Art, New York City, in 
which Laverne’s decorative background pa- 
per highlights a Clothes 
Modern?” The design is called “Marbalia.” 

At the lower right on the 
a series of patterns in “Metaphane,” 
Maharam Fabrics 
It can be had 


showing of “Are 
same page is 
one ol 
recently introduced by 
Corporation, New York City. 
in 24 unusual designs in from one to four 
colors on silver or gold backgrounds. “Meta- 
phane” comes in rolls 26 inches wide by 18 
feet long. 

\t the upper center and right appear two 
trellis and circle, respectively 
Cole Company, 


new patterns 

in “Velolux,.” by James A. 
New York City. It consists of a heavy, lus- 
trous rayon suede material on flexible board 
backing and comes in rolls 24 feet long by 


40 inches wide. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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HAND-WOVEN 
MATS 


We carry a complete line of 
hand-woven mats, particularly 
selected for their unusual weave 
and designs. Ideal for  back- 
ground display. Available in 
three sizes. 
each $2.25 


each 3.95 
each 4.95 


3. feet by 5 feet 
3% feet by 5 feet 
4 feet by 5 feet 


Also BAMBOO POLES: 


1”x46", per pole $ .30 
1%4"x9’, per pole 1.75 
1%"x 12’, per pole 2.25 
2”x6'6”", per pole 1.25 
2”x12’, per pole 2.75 


TROPILRAFT 


535 SUTTER ST. 
SAN FRANCISCO 2, CALIF. 





STORE DIRECTORY 


ART GOODS 3&6! NOTIONS BAST. § 


B00TS MAIN /8 


ORESSES @ 23 


MAIN 14/SUITS-MEN'S 7s 


WOMEN'S 2 
CHILDREN'S 2 


HATS -MEN'S 


26 
32|\UMBRELLAS MAIN i7 


Overcae Hinceo Grass Door, with Locx & Key 
FRAME IN MAHOGANY WALNUT OAK OR AS SPECIFIED 


a a 


A Store Necessity ! 


Good-looking “Acme” Directory Boards 
SUGGEST as well as DIRECT. Changeable 


name strip or individual letter style. Write 





for literature and specify capacity of board 
you are interested in. 


ACME CHANGEABLE SIGHS 


37 E. 12th St. New York 3, N. Y. 


Le 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER | 
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Displaying 
Men's Wear 


By ARMAND RAINING 
Boyd's, St. Louis 


There is no question that good displays 
eive people a mental lift. The average person 
harmony ot good display and 
feeling of inadequacy with 
In a fashion, your display 


senses the 
experiences a 
poor displays. 
windows are a poor man’s art gallery. 

Since the fundamental purpose is to stim- 
desire into action and convert 
into imperative wants, let's deal with the 
practical aspects of men’s wear display as a 
sales medium. Imagination, merchandise 
and valuable space must be combined to re- 
flect the individuality, the personality of the 
store in such a way that street traffic will 
cross the portals and satisfy its wants. 

To accomplish their objective, display 
windows should be appropriate to the mer- 
Life to too many people 
Our 


ulate needs 


chandise presented. 
is a dull and drab existence. 
for and resort to the unusual 
attracts attention, arouses interest, registers 


search 
for contrast 


favorably, creates comment and stimulates 
sales. Confidence is developed when style 
items are stressed only as an accepted tash- 
ion. We must not overlook the fact that 
men’s-apparel displays must be vital and ra- 
diate both life and activity. 

Value and appreciation can be built into 


merchandise through proper displays. No | 


one questions that a $70 suit can be made 
to resemble one tor $25 by inferior display. 
A good display theme will register on the 
public and be remembered for years. In 
other words, your display windows become 
the searching trade-mark of your store. 

To attain our objective, it is not necessary 
to crowd our windows to convey the idea 
of an extensive stock. I have seen a window 
with one suit, a topcoat and hat sell mer- 
much faster than a window with 
On this point, however, there is 


chandise 
18 suits. 
no hard and fast rule as I have dramatized 
both display window with 
results. 

Atmosphere suited to the merchandise on 


types of good 


display is created by background accesso- 
ries. For instance, $40,000 worth of high 
quality furniture used in our 
battery of displays on a certain brand of suit 


office was 


to suggest a successful business lite and 
mphasize that quality merchandise and 
business success go hand in hand. Our 


\indows help the men of St. Louis think and 
lecide on their apparel. If they see it in our 
indows, they know it’s right. Men are in- 
rested in what is correct to wear. 

When 


splay 


featuring men’s hats, we always 
them in four 
a definite reason. 


first window in a hurry, the second win- 


consecutive windows 


A typical man passes 


w pushes the thought of hats a little fur- 
third or fourth window actu- 
him in his tracks. It 
[Continued on page 85] 


r and the 


stops has been 


Address given for the St. Louis Distributive 


ition course in display 
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Have you heard the 
CALL OF SPRING? 


This is a last minute appeal to those who 







have not as yet ordered their display needs 






for the Spring season. 






To enable us to service our many friends 





with Displays and Decorations that measure 
up to DECORATIVE standards of original- 


ity, artistry and craftsmanship, we have 








prepared our Spring line earlier than usual. 






At this time we are well under way and 





suggest that, to avoid any disappointments, 






it would be wise to order your requirements 






now. 








| ‘ 
| EASY-TO-HANDLE 


SPORTSWEAR 
DISPLAYERS / 


FOR BLOUSES-SKIRTS- DRESSES 





WRITE 
R 


SWEATERS -ACCESSORIES, MAAS 
FOLDER 


a3 Cook al 
| SYLVOR CO. 


DISPLAY DESIGNERS & BUILDERS 


136 W.24"ST., NEW YORK,ILNY. 4 
: a 2. ae 








Advance Displays 


takes pleasure in announcing the 
opening of their new show rooms, 
located at— 


929 ARCH STREET 
PHILADELPHIA, PA. 
We wish to thank our many friends 


and customers for helping make this 
expansion possible. 


Advance Displays 


929 Arch Street — Philadelphia, Pa. 








NEW CARPETS for OLD 


Use DY-O-RUG to renew or re-color worn or 
faded carpets, overnight without removing 
from the floor. @Perfect for use with air-gun or 


re-coloring Draperies. @All colors and black. 


For complete information and sample (color 
selected should be same as in present carpet, 
or darker) write 


HELMS CHEMICAL COMPANY 


1014 N. Harlem Ave. River Forest, Ill. 











USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 
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FIXTURES ARE SILENT SALESMEN 
[Continued from page 56] 

urgently 
four 
months in advance of their require 
ment. All manutacturers in out 
tial field are 
curing labor in a market in which there 1s 
available.  W< handi 
deve loping schedules 


to place my orders for materials 


needed for seasonal displays at least 
to five 
non-essen 
faced with the problem of se- 
none therefore are 
capped nn production 
that will permit of reasonable and prompt 
deliveries 

“While I will not attempt a general pre 
diction on future display trends, I will say 
that without a question of a doubt there will 
be 


display than ever before 


use of plastics in 
This material will 
in static displays such 


wider and 


greatet 
permit) innovations 


as ordinary counter and window display 


apparel forms and 
Incidentally, a survey recently 
indicates that 
will prefer 


stands, as well as in 


mannequins 
conducted by our company 


the great majority of retailers 


metal display fixtures to wood, plastic o1 


—Two three-shelf displayers by Schever Manu- 
facturing Company— 
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—Wood and a special composition make up 
the bag displayers at the left, by L. A. Darling 
Company, while wood and glass are used for 
the swivel shelf units at the right by Arrow 
Decorating & Fixture Company, Philadelphia— 





other material in the 
period.” 

Clemens Scheuer, Scheuer Manufacturing 
Company, New York City, reports: 

“The labor situation and the supply of 
raw materials available for display require 
the same term: shortages. Shipping prob- 
difficult, and displaymen can help 
ease them by anticipating their requirements 


types ol postwar 


lems are 


far in advance and by avoiding special re- 
The 
display trend that we foresee leads to items 
ot plastics due to their 
the fact that this type of material does not 
conflict with the merchandise and also does 
not cast shadows within the windows.” 

\n idea ot the fixtures available for 1945 
is given by the varied here. 
First are two tables by Scheuer Manufactur 
ing Company, New York City, with plastic 
\quaplate” glass top; two sizes 


quests such as for sample shipments. 


transparency and 


types shown 


legs and an“ 
are stocked. 
Next is pictured a “Ringmaster” group of 











hs 


fl in 
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isplayers by L. A. Darling Company, Bron- 
m, Mich., “the 
ost versatile displayers we have ever pro- 


described by Darling as 
uced; any number of displays for all kinds 
{ merchandise can be arranged with these 
w displayers.” The materials involved are 


Dartex” and glass; the units are finished 
1 white. 
The final illustration on the same page 


New 


a “Lucite” bead and 


ows two units by S. Matzner & Co., 
York City; the first is 
necklace stand with two sliding arms, 
10 inches in length; the overall height is 14 


each 


nches; the second is also ot “Lucite” and 
s designed to display bracelets and wrist- 
watches. 

The modern, versatile displays for bags 


ire Dy L...A: 


ind upright are of wood, while the hand- 


Darling Company. The base 


Darling’s *“Dartex” 


type supports are of 
composition. The entire unit is finished in 
white. 

Next is a “Kleer-Vue” glass shelf swivel 


Arrow Decorating & Fixture 
Company, Philadelphia. Available in over- 


all heights of 30, 40, and 50 inches, each has 


displaver by 


;-inch plate glass shelves with highly pol 
ished edges. The base and center post are 
of quartered oak with a smooth finish in a 
tone of light Swedish modern. The shelves 
can be turned as needed. 

The last photograph three 
shelf displayers by Scheuer Manufacturing 
with 3g-inch “Aquaplate” 
Both units are 18 inches wide, by 


shows two 
Company, glass 
shelves. 
18 and 20 inches high, respectively. 
Three-Dimensional Displays 
For Washington Terminal 

\ contract has been signed by the Wash 
ington Terminal Company, Washington, 
with Terminal Electric Signs Company, New 
York City, for 15 three-dimensional displays 
of the same type now in use in Grand Cen 
(A report on these displays 
appeared in the November, 1944, 
DISPLAY WORLD.) Installation will be 


gin within a few weeks. 


tral Terminal. 


issue of 


\t the present time, 16 advertisers are us 
ing the 24 display locations in the Grand 
Central Terminal, New York City 


Jacobson Organizes 
Display Firm 

David T. Jacobson has organized a new 
lisplay firm under the name of Florida Art 
ratt Studios, located at 46 South 
Dania, Fla He will 
uuthern section of the state 


Federal 


ighway, cover the 


Jones Leaves Lelong 
For Revlon 
Formerly display director for Lucien Le 
mg, Inc.. New York City, Richard C. 
director for 


Jones 
package design 
Products. Robert 
display manager for Revlon. 


become 


evilon Purdy continues 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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Roll 26” Wide Eaclusiuve! 


7 Outstanding Color Combinations in Dull Coat Finish 


No. | Lt. Green—Spring Green 
No. 3 Turquoise—Bluebonnet 
No. 5 Rose Pink—Black 


No. 2 Lavender—Lilac 
No. 4 Rose Pink—American Beauty 
No. 6 Sand—Gaugin Pink 

No. 7 Gold—Black 


25-foot Roll 50-foot Roll 
No. 1-6 $2.25 $4.00 $7.50 
No. 7 $2.75 $5.00 $9.50 


Allied Display Materials, Inc. 


65 MADISON AVE. AT 27TH ST. NEW YORK 16, N. Y. 


100-foot Roll 











84 





Did you hear the Boss say, 


‘Somebody DO SOMETHING 
About Those Untidy 


Looking Manikins?’’ 


Regardless of their condition, we can 
take the Boss off your neck by repairing 
and refinishing your manikins. A few 
wigs cleaned and redressed would im- 
prove the appearance along with a new- 

| styled wig or two. Possibly a good 
cleaning with ‘Refresh’ our wonderful 
new manikin cleaner would be a great 
improvement. 

We are specialist in manikin recondi- 
tioning; therefore we can take care of 
any or all your manikin problems, 
quickly and economically. Write us for 
full particulars. 

Shipping boxes furnished on request. 


— REFRESH — 
$1.25 Qt.—$4 Gal. 


Everett M. Bridge 


| 991 Main Street Buffalo 3, N. Y. 
MANIKIN REPAIR SPECIALIST 





IS THIS } 


YOUR POST WAR 
OPPORTUNITY? 


A plant located in New York 
City, now doing war work, that 
has complete knowledge of 
moulded plaster — composition 
materials—latex—papier mache 

wood pulp, ete. and, for- 
merly in the advertising display 
field, is seeking top personnel, 
with or without capital, for de- 
signing, sculpturing—animating 

with the opportunity, to the 
right persons. to own shares in 
the corporation and participate 
in the profit. 


Address ''B. B." 


Care DISPLAY WORLD 
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A NEW CREATION BY +. 
o 
k. g. kurtis studio 


CERAMIC FINISHED MILLI 
NERY HEADS WITH HAND 
SCULPTURED HAIR. LOOKS 
LIKE HEAVY POTTERY AND 
HAS ALL THE ADVANTAGES 
OF PAPIER MACHE. 





e 
ALSO EXCLUSIVE MILLINERY 
HEADS WITH LUSTROUS 
HORSE-HAIR WIGS. 


e 
WRITE FOR FOTOS AND PRICE 
LIST. 

cod 


@ yOrs-¢ ArdsaownsbB 


313 east 13th str., new york 3, n. y. 
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Kephart, Packaging Expert, 
Joins Bulkley, Dunton 

The appointment of Harold W. Kephart, 
formerly assistant vice-president of Reynolds 
Metals Company, as head of the newly es- 
tablished foil and packaging division of 
Bulkley, Dunton & Co., New York City, has 
been announced. 

Working with Jack Wilson, head of Bulk- 
ley, Dunton’s specialty papers division, Kep- 
hart 
velopment and promotion of packaging ma- 
terials, including that produced by the re- 


will concentrate his efforts on the de- 


cently perfected method of casting protective 


films onto paper or foil. This comparatively 


new making highly versatile 


packaging materials with or without lamina- 


procedure in 


tion opens up great possibilities in the de- 
velopment of new packages offering superior 
protection and greater eye appeal. 


FLOWERS, SET PIECES 
[Continued from page 20] 


and 
feet 


containing tulips 
hyacinths; the trellis at the right is 7 
high by 42 inches wide and is trimmed with 
morning glory sprays in lavender, pink and 


with pots jonquils, 


pale blue. 

Lower center, same page, a set piece by 
House of Aladdin, Los Angeles; the yucca 
bloom approximately 7 tall, 
has a natural yucca trunk and green grass 
at the the flowers are either white, 
yellow, or pink. The center panel is made 
of yucca wood, and is about 30 inches wide 
by 7 feet in height; it has a hand-painted 
scene of the desert and mountains of Cali- 
On the floor are a yucca book and 
yucca basket. The 
made of yucca wood. 


tree 1s feet 


base: 


fornia. 
weave cactus is also 

Featuring a rustic wood base and stylized 
sunflowers, the unit at the right on the same 
page is the work of General Display Corpo- 
ration, Cincinnati; the flowers are in nat- 
ural colors, with the central portions cross- 
hatched for added effect. 

At the upper left, page 20, is a “Shop 
Front Setting,” by The Adler-Jones Com- 
pany, Chicago; it consists of two plateaus, 
mat, two myrtle trees, door, uprights and 
valance. The door is made of wooden strips, 
with the door grille handles of wood. The 
uprights are 134-inch rope moulding. The 
checkerboard mat is of wall board and the 
plateaus are of wood. The overall size is 11 
feet 4 inches in width at the front, 42 inches 
in depth, and 7 teet 10% inches in height. 

\t the upper right on the same page, an- 
Doerr & Associates’ rustic. set 
pieces is shown. 


other of 


\t the lower left is pictured a wire screen 
single double holders, 
flower pots. It is a product of 
Decorative Plant Company, New York City. 
Kach side panel 1s 42 inches high and 32 
wide, while the center panel is 50 
inches high. 


with and shoe and 


rings tor 


inches 


And in the final illustration are more 
units by L. J. Charrot Company, New York 
City; the papier mache chickens are 14 


inches high, in full relief; next is a papier 


mache bird-bath, 36 inches high by 27 inches 


in diameter at the top; this is done in full 


relief and with a natural stone 


masonry 
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effect. Next is a group composed of triple 
green aspen trees on a mossy base; the unit 
is & feet high and has a spread of 4 
feet. The rock is 24 inches in width, 12 
inches high, and has a moss-covered natural 
stone finish; it is of papier mache. 





MANNEQUINS ARE IN THE NEWS 
[Continued from page 11] 

drastic change in 

After vic- 

materials 


“I. do not toresee 
display trends for the duration. 


what 


any 


will have to 
available before new goals can be 
display trends made pos- 


tory, we 
will be 
set up 
sible.” 


see 
and new 


Much the same picture is painted by S. E. 


Koplar, president, Durable Displays, Inc., 
Chicago, who says: “Labor is scarce and 


difficult to get. There is considerable delay 
in obtaining raw materials, but I 
reason why this should change for the worse. 


see no 


“Shipping containers are a serious prob- 
lem, but we are overcoming it by reuse of 
used materials, considerably reinforced. 
Transportation, on the whole, has been sat- 
isfactory. 

“Displayvmen can help out by anticipating 
their requirements and placing their orders 
as far as possible in advance. They seem 
to appreciate the position manufacturers are 
in today, and their cooperation has been 
excellent. 

“The display trend most likely to come 
about, as far as I can see, is increasing em- 
phasis in display on the nearest thing to 
motion—action with realism in settings.” 

Mannequins created for the express pur- 
pose of displaying California merchandise 
are being featured by The Carrata Com- 
pany, Los Angeles. The figures are designed 
to simulate almost any position of real life. 

In preparation for the anticipated postwar 
men’s apparel Carrata has com- 
pleted a line of men’s mannequins, finished 
in a new California tan shade and weighing 
less than 18 pounds. Boy's mannequins are 
made of the same lightweight material. Both 
of these are produced in many different ac- 
tion and have the same flexibility 
when incorporated into display group en- 


business, 


poses 


sembles. 

The ideal mannequin, according to Car- 
rata, is one that lends a modifying back- 
ground and supporting figure to the clothes 
and in no way trespasses upon the predomi- 
nance of the merchandise which it displays. 








COMING UP! 


Inauguration Day—January 20. 

President’s Birthday Ball—January 30. 

National Drama Week—February 4-11. 

Boy Scout Anniversary Week—Febru- 
ary 8-14. 

Lincoln’s Birthday—February 12. 

Lent Begins—February 14. 

St. Valentine’s Day—February 14. 

Sew And Save Week—February 17-24. 

Washington’s Birthday—February 22. 

Farm Day—March 8. 

Girl Scout Anniversary Week—March 
11-17. 
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DISPLAYING MEN'S WEAR 
[Continued from page 81] 
said by some merchandisers that three con- 
ecutive windows of the same merchandise 
as nine times the pulling power of one 
ingle display. When they stop at the third 
hey go back quickly to the first display. 

There is no doubt in our mind that such 
i display battery makes an impression on 
uur real and prospective customers. 

Ten to 15 windows announce the straw-hat 
season each year at our store. Our displays 
really draw men into the store and absorb 
the hat business within two weeks. It can 
he handled in one week by powertul mer- 
chandising. On one occasion the display 
background resembled a check room. Each 
different hat therein had on it our stock 
number and price instead of the hat check 
number. 

Many men have asked if brown shoes 
could be worn with a gray suit. To reassure 
them of the correctness of this combination, 
we put in a display window which culmi- 
nated in a combination fashion of brown 
coats, gray trousers and brown shoes. 

The birthday cake display has been a tra- 
dition with our store until this vear when 
we couldn't get the cake. We capitalized 
the scarcity by an institutional display an- 
nouncing “No cake to cut; but you can buy 
War Bonds.” We reminded them that when 
cake does come out again they will remem 
ber Boyd’s and the times they bought a $05 
suit for $55. 

The late radio comedian Joe Cook para 
phrased a bit of individual philosophy quite 
aptly when he said, “Of all my wife's rela 
tives, I like myself best.” That applies to 
all of us, more or less, and was the thought 
in mind when we tied in with Esquire and 
capitalized it in a display theme of neckwear 

the proper tie tor each type of individual 
and the proper tie for each occasion. Being 
interested in himself, the masculine shopper 
detected and studied his prototype in the 
display. Just as the individual searches for 
himself in a group picture, so did this same 
general idea stop traffic and add zest to the 
display 

On another occasion we received and tea 
tured a shipment of ties that had a pattern 
design copied trom tile patterns found = in 
uropean monasteries. When the history 
of the pattern was untolded to me, I imme 
diately obtained a monk's costume and used 
it on a mannequin in this particular neck 
wear display. It sold 100 dozen ties in one 
week, This is typical of what can be accom 
plished with a little imagination coupled 
vith display. 

Four windows were used on another occa 

nm to present neckwear as a precious gem 

a rich black and gold setting. Value was 

rain enhanced and appreciation for fine 

erchandise stimulated in’ the customer 
ople are realizing that there is real econ 
ny in quality. With money so plentiful, 
should capitalize on this irrefutable fact 

School and college opening offers unlim 

d opportunities for originality and unique 
ndow treatment. Such displays must be 
ed one week in advance of the opening 

to be effective. They are retained for 
» weeks usually, or as long as we think 
need them. This type of window lends 
lt to what-goes-with-what displays that 
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always arrest attention whether the mer 
chandise be sport clothes, lounge apparel, 
the dress suit, ete. 

In one college display the forms are faced 
so that they catch the eye of a man coming 
up or down the street. Interest can not 
wander quickly away from this layout. 

A college man’s room was reproduced to 
permit the casual display of much merchan 
dise, and thus emphasize what a man really 
needs for a complete wardrobe. 

We did an excellent job of selling uni- 
forms through a battery of four display win- 
dows featuring 12 flyers’ uniforms and the 
bags and equipment an officer uses. 

Men are not interested in raincoats when 
the sun is shining, but let it start to rain 
and they know where to come. We feature 
raincoat displays in good weather for con 
trast. I know of one smart salesman who 
increased his shoe volume in July and Au 
gust by the suggestive selling of overshoes. 
When he was fitting shoes, he nonchalantly 
brought out a pair of rubbers and quietly 
set them down on the seat beside the cus- 
tomer and said nothing until the customer 
remarked, “I'm not interested in rubbers.” 
Then he would tell them how wise it would 
be to buy the rubbers while his stock was 
large and complete and they could be ob 
tained. Suggestive selling by seemingly off 
season displays does pay dividends. 

A sport coat window was depicted by a 
locker room scene with sport coats hanging 
on a locker door or tossed on a_ locket 
bench in typical sportsman fashion. 

Father's day, ignored by too many stores, 
offers unusual opportunity for increasing 
store volume. It provides an occasion for 
crowding quite a bit of merchandise into a 
display window without the appearance ot 
congestion or overload. 

Local as well as national events should 
be capitalized by every displayman. On one 
occasion when a very popular movie (Snow 
White and the Seven Dwarfs) hit town, we 
obtained posters trom the theatre, cut out 
the dwarts, pasted them on wallboard and 
\n out 
sider was so impressed by the display that 


displaved them with Arrow shirts. 


he came in and bought the whole thing for 
$30. That's what vou might call display on 
a sustaining and paying basis. 

Qn one occasion we keyed our shoe dis 
play to an art museum theme with 110 pairs 
of shoes on display without a sign of over 
crowding. The usual white cord was used 
to keep observing mannequins from touching 
the shoes and to generate respect for this 
quality merchandise. (Our shoe volume, in 
cidentally, has doubled during the past 10 
vears, and much of the increase is undoubt 
edly due to displays of a different nature 
than usually seen in shoe stores.) 

When we added another leading brand to 
our stock of men’s shoes, we racked out 
brains for the unusual and came up with 

[Continued on page 93] 





FIBRE SHOE FORMS 


e Br. 
With Metal Width Adjustment 25 


CELLOPHANE 15 in. wide, 25 ft. Roll c Roll 
Heavy Clear 18 in. wide, 20 ft. Roll 50 


5-PLY SHOWCARD BOARD —— 

One-Side Coated 22 x 28—50 SHEETS 

STRAIGHT STEEL PINS c 
} of 500 25 


KR 
A. ZACKS ‘cutcaco, Tiwors” 
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Original Displays and Figures 
in Paper Mache 


17 W. 45TH ST., NEW YORK 19 














Attention, Window Displaymen! 


Our NEW and 
IMPROVED SERVICE 


MANNEQUIN 
REFINISHING 


For nearly a score of vears I have refinished 


mannequins for prominent retail stores through 


out the country, working by appointment on 
their premises Often the lack of adequate fa 
cilities and space has made this method unsatis 
factory and with the Rationing program in effect 
it is most impossible to make personal calls 
To overcome this condition | have equipped 

modern studio where the refinishing of manne 
quins of all makes can be done under ideal 
working conditions This makes it possible for 
me to guarantee the return of your mannequins 
equal in finish and durabilit to the original 


factory finish 


Special Shipping Cases Furnished 


I FURNISH SPECIALLY DESIGNED SHIP 


PING CASES for shipping your mannequins to 
my studio. No packing experience is required 
All Freight returned ¢ Oo. D ro STUDIO 
Reasonable rates and prompt Service s our 
motte 


H. H. Wigs of the latest design furnished to 


order at reasonable prices 


WRITE FOR COMPLETE INFORMATION 


L. M. BRENAN 


5874 COLLEGE AVE. INDIANAPOLIS, IND. 











noi it a MUST to See them 


NAT 
SIEGEL 


39 W. 37@ ST. 
NEW YORK 





Digi 


2010 S.HALSTED ST. 
CHICAGO 
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“TOO LATE 
TO CLASSIFY” 


Had the photographs shown here been re- 
time for the 
Fashions and Trends” in 


ceived in regular sections de- 
voted to “Display 
this issue, they would have been presented 
an appropriate heading—such as “Spe 


Rather than omit 


unde! 


cialties” or “Set Pieces.” 


such meritorious items entirely, they are 
described here. 

In the first column are two units by Earl 
W. Gasthoff Company, Danville, Ill. The 
first had a background of simulated. brick, 


against which the shutters stand out in con- 


trasting relief. A window-box of flowers is 


perched above the streamer bearing the 


spring message. 

Next is an old-fashioned pump and bucket, 
the pump having the ot brick 
construction, and with top, spout and handle 


appearance 


—Below, two spring units by the Earl W. Gasthoff 

Company, Danville, Ill., received too late to in- 

clude in the "Flowers and Set Pieces' section of 
this issue— 











—An impressive colonnade unit designed and 

produced by Bliss Display Corporation, New York 

City; size, 8 feet 6 inches high by 6 feet wide by 
4 feet in depth— 


bearing a flower motif. A spray of spring 
flowers protrudes from the top, and another 
garland seems to rise from the ground. The 


pump and the bucket both rest on an irregu 
lar base of “grass’-covered wallboard. 


Immediately above is an especially attrac 


tive item designed and made by Bliss Dis 
play Corporation, New York City. It takes 
the form of a colortul architectural colon 


nade particularly appropriate for spring, but 
with obvious possibilities for other seasons 
as well; for example, it is easy to conceive 
of “back-to-school” promotions in which the 
unit could be In size, it is 
& feet 6 inches high by 6 feet wide by 4 feet 
what Albert 
new ‘Chinchilla 
obtainable in 


used effectively. 


executed in 
“our 


in depth It is 
Bliss describes as 
Marble’ technique” 
lime, shrimp, Kelly green, coral, aqua, sap 
any 


and is 


phire blue, wisteria, fuschia, lemon, or 
other desired shade to match a given color 
promotion. The unit is designed to accom 
modate either 
an appropriate accessories display. 

Both the Earl W. Gasthoff Company and 
Bliss Display Corporation are in agreement 


one or two mannequins and 


with other trade factors represented in this 
issue in stressing the absolute necessity for 
display plan their displays 
much earlier than before, and to place thei 
time to allow for un 
production or trans 


executives to 


orders in plenty of 
avoidable delays in 


portation 


Seen 


Poe rs 





nd 
rk 
by 
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STORE TRAFFIC 
[Continued from page 78] 
any of those that were stopped went into 
e store. 
technique stopped the greatest number otf 
istomers, we will use more of that device 
technique and when any particular tech- 
ique that was once successful fails to stop 
afic, we will know when to change it and 
hat direction this change should take. 
In order to get more traffic, several condi- 
tions are necessary: 
1. First the location must be naturally ac- 
ssible to the greatest number of people. 
2 Second, the habit of going to this loca- 
ion must ke created in the minds of this 
reatest number. 
3. We have a very graphic example in 
New York City of such habit formation. 
From 1927 to 1937, Fifth avenue in the 
upper 50s did not have enough traffic to 
satisty the investment of several large plants 
that had moved there. 
essary to get more. traffic. 


Something was nec- 
Bonwit Teller 
inaugurated a policy of window merchandis- 
ing that was different. They chose Dali to 
start. He threw a fur-lined bathtub through 
the glass and out into Fifth avenue at 4:00 
p. m. on a busy Friday. Good fortune, or 
good management, preserved the lives out- 
side. Good publicity called attention to 
the fact that something was going on in 
this out-of-the-way location. Bonwit's thus 
maintained the smart, free show for a con 
sistently long time. Other shops in the neigh- 
borhood picked up the same tempo and traf- 
fic started to stroll to upper Fifth avenue 
at night to see the “free show.” As _ it 
started to stroll, it started to look and an 
important new trading area took root in a 
relatively dull location. 

The stores in Hong Kong and Canton, 
China, used to pursue a novel, if Asiatic, 
method of getting more traffic. Besides the 
gaudy flags that hung from the stores at all 
times, special events called for fireworks and 
brass. bands. 

While these devices would undoubtedly 
upset the pedigree of correct American re- 
tailing and expose it to civic censorship, 
there is one Oriental idea that warrants 
consideration when thinking about store 
modernization. The large Chinese 
provide for amusement centers on their 
roots. These centers are open at night and 


stores 


needless to say maintain the good habit of 
lot of trafic . good trom the merchant's 
tandpoint, anyway. 
| suppose it would destroy the dignity of 
the American merchant to provide a roller- 
r ice-skating rink on his roof and he would 
robably rather let the crowd 
» to the local soda fountain than to entice 
m to his summer roof garden, even if 
roof garden were designed with con- 
stent and contemporary good taste. This 
vice might produce some attractive income 
| it also might create good habits that 
uld result in getting more traffic to the 
re in the daytime. 


my 
1} 


f 


“bobby sox” 


le question of open or closed window 
ks is being kicked around a lot now. It 
lebatable whether any correct general 
ver can be found. However, at the risk 


ver-simplification, there is one architec- 
| principle that should be considered. 
t there be mobility! 


This principle of 


When we find out what device | 
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WIN A PRIZE! 





Enter National Sew and Save Week Window Display Contest 








~ February 17-24 


1 Store Prom , of the year! 
fo A your dis plays around smartness, in- 
dividuality, better quality for less money. 
Last year, 91% of all stores participating 
in National Sew and Save Week used win- 
dow displays featuring fabrics, patterns 
and sewing notions. Leading trade maga- 
zines published prize-winning displays. 


.» Generous Bond Awards will be 
made to the display men or girls installing 
the best ‘‘Sew and Save’’ windows featur- 
ing jointly fabrics, patterns and notions, 
selling the theme of the project. 


there ore three groups of prizes: Larger 


Stores, Smaller Stores, Chain Stores. 
Prizes in each group are: Ist prize, $100 
Bond; 2nd prize, $50 Bond; three 3rd 
prizes, $25 Bond each. 


idition, 92-90 each will be paid for 
each 5x7 (or larger) photograph of dif- 
ferent displays submitted. None smaller 
will be entered in the contest. 


Request free, colorful display mate- 
rial, including suggested window displays 
Avoid wartime shipping delays by order- 
ing early. 


Write for Contest details. 


Netinal Needle uiige butlil, Ac. 


385 Fifth Avenue, New York 16, N. Y. 











SHEET SIZE 26” x 40” FOR 


Display Backgrounds and Paper Sculpture 


MARQUARDT & COMPANY 
Display Paper Division 
155 SPRING STREET NEW YORK 12 











For Victory 
Buy U. S. War 
STAMPS and BONDS 





IMMEDIATE DELIVERY 


STAPLES 


e FOR KLING-TITE No. 34 
e FOR HANSCO T-2 

e FOR HANSCO 44-46-48 
e FOR COMET 

e FOR MARKWELL 


and most all other machines 
We invite your inquiry 


GENERAL STAPLE CORP. 


1133 Broadway New York City 16 
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mobility is in harmony with the mobility of 
Buying preferences are shift- 
turnover shifts. 
Faster communications are also exercising 
wide influences on buying preferences. The 
movies, radio, motor, airplane, television and 


society itself. 


ing as fast as the yearly 


other modern inventions are creating speed- 
ier techniques that will be used to tell more 
people about more new things to buy. 

With this in mind, the architecture of the 
modern show window should be flexible, 
should permit mobility of technique. 
should be as 


into windows 


at least 6 feet wide by 8 


\ccess doors 
large as possible 


feet high. 


Techniques from the theatre could be 
adopted. 
The proscenium arch or glass opening 


should permit a change from large to small, 
high to low, or round to square. 
Ceilings should be as high as_ possible 
say at 12 feet. 
Side walls separating 


least 
a bank of windows 
should be eliminated. Temporary separators 
can always be used, but the continuous open 


front is always there when we want it. 


TRADE PERSONALITIES no. 23 
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Permanent bulkheads should be elimi- 
nated and in their place a series of standard 
platforms built in a standard 3-foot or 4-foot 
square would offer greater mobility of floor 
treatment. 

Lighting equipment should be flexible 
enough so that intense light neces- 
sary to kill reflection is available, or spot- 
lighting dramatic enough to stop night traf- 
fic is there when desired. 

Permanent rear walls should be of smooth 
plaster, devoid of fixed base, cornice, or pan- 


white 


eling, so that these walls can be painted as 
an exterior sky or an interior wall as new 
promotions arise. 

For those who are puzzled about whether 
the modern store should have open or closed 
rear walls, let them consider the possibility 
of sliding rear panels which may be opened 
or closed to make both techniques possible. 
In connection with backs, suffice it 
to say that the interior seen through the 
open backs must be so laid out that more 
traffic will stop, look and go in to 
Based on existing experience, the open back 


open 


buy. 


window has proved more successful in those 


by Tony Brinker 





WOBBIES— GREAT MUSIC, 
BOOKS... WITH AN &S- 
PECIAL FONDNESS FOR 
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B® wanve OF RERUN, 
PISS PRICE CAME 
TO THIS COUNTRYA 
NUMBER OF YEARS 
AGO AND 1S NOW 
AN AMERICAN CITIZEN, 
AT FIRST SHE WAS 
WITH THE DISPLAY 
DEPARTMENT OF 
LOESER’S, BROOKLYN, 
BUT SOON ESTABLISHED A STUDIO 
TO PRODUCE PAPER SCULPTURE 
AND OTHER DISPLAy NOVELTIES. 
THE BUSINESS HAS GROWN 
CONSISTENTLY AND 1S NOW ONG 
OF THE LARGEST WELL-KNOWN 
STUDIOS IN THE FIELD 


Nttte 


jE RICE 


RIP STUDIO, 
NEw YORK CITY 
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locations that have a heavy motor traffic 
rather than those downtown shopping areas 
that have a large pedestrian traffic. 

the architecture of the 
modernized store windows should provide 
for nothing and everything. It should pro- 
vide an area in which an infinite variety of 


In short, basic 


techniques can be used to stop traffic, keep- 
ing in mind that this traffic is extremely 
fickle and will not stop to look at the same 
thing for any given length of time. 

Before closing I feel that some statement 
of arithmetic and percentage is indicated, 
and I offer the following figures as a further 
plea for a permanent research department 
attached to the visual selling division ot 
every Store. 

Before the war, we conducted an experi- 
ment in the glove department in a store hav- 
ing a little over a three million dollar vol- 
ume. The experiment was conducted during 
the last half of the year 1939, This depart- 
ment was 28 feet long, consisting of four 
7-foot counters. One of every item for sale 
was placed under glass on a ramp high up 
A ground plan was made on 
which was listed every item sold, together 
with its proper location. The traffic lanes 
outlining this department were clocked over 
a sufficient period of time to determine nor- 
mal, high, medium, and low traffic poten- 
tials. These potentials were written in their 
correct place on the plan. Every item of 
advertised and merchandise 
was carefully noted together with its loca- 
tion. The sales girls were given a list 
against which they checked every 
morning at 11:00, They noted the location 


in the case. 


unadvertised 


sales 


of every item sold. Usually the items ad- 
joining the Janes of high trafic sold in 
greatest quantity. Items expected to have 
popular acceptance were of course placed 


in these heavy traffic locations, but every so 
often an item in a relatively dull 
would pop up and outsell the key item. These 
girls, at 11:00 o'clock, would move this new 
item up to the heavy traffic location 
it belonged and they moved it the instant 
the item popped up. Daily records of loca 
tions of against traffic were 
kept, and later these locations were related 


location 


where 


merchandise 


to sales. 

This observation continued for six months 
and the tollowing principles were believed 
to have 

The 


productive when these displays were placed 


been discovered: 
money spent on displays was more 
in areas of low trathe potential because they 
helped to get more traffic back to these dead 
spots, thereby distributing the load. 


Sales of advertised items jumped only 2 


per cent when these items were placed in 
spot locations. 
The unadvertised item with popular ac 


ceptance jumped in direct proportion to. the 


increased traffic when placed in the spot 
location 

Sales in the glove departinent jumped 2: 
per the previous 


during the same period in the same depart 


cent over those ot vea 
ment. and this increase was shown in a dis 
trict the Federal figure 


showed only an increase of 


Reserve 
2% per cent. 


where 


The cost of the experiment was very higl 
for the! first six weeks in relation to the in 
volume. 


creased 
The cost of the experiment decreased dun 
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ng the balance of the six months until it 
epresented no cost during the last seven 
veeks. 

The net cost of the experiment for six 
nonths was less than 5 per cent of the 25 
ver cent increase in volume. ... Or to trans- 
ate this percentage into dollars: the in- 
rease in sales was $7,200 and the cost of 
esearch was approximately $360. This $360, 
igainst the $28,800 total volume done during 
the six months’ period was slightly over 1 
per cent. While this 1 per cent is high in 
this case, it should be noted that the knowl- 
edge gained was applied to other divisions 
it no cost to them. 

Incidentally, the person who kept the rec- 
ords was a $30-a-week bookkeeper from the 
credit department who worked only part- 
time on the research. He kept the records 
under the direction of management who also 
drew conclusions from the records kept. 

We also learned from our experiment that 
our so-called instinctively good merchandis- 
ing sense was found to be annoyingly 
fallible. 

Our appetite for more knowledge became 
terrifically excited. 

The tollowing questions 
considerable attention: 

1, How much of the total promotional 
dollar is spent to get traffie—and how much 
is spent to stop and sell this traffic after it 
has been obtained ? 

2. Do we know as much about the traffic 
outside and inside the store as we do about 
price competition, inventories, and cost ac- 
counting ? 


should warrant 


? 


3. It we 
that we sell in the store, what do we know 
about the traffic that we do not sell? 

4. When commonly 
called a display piece in your furniture de 


know anything about the traffic 


you want what is 
partment, what do you expect this display 
to do primarily? ... (a) Get traffic 
dull (b) Stop more. traftie ? 
(c) Or sell more traffic that is already there. 

5. Do you believe that the visual selling 


more 


to a location 7 


aid would be more productive if its major 
object (such as getting, stopping, and selling 
more traffic) were more clearly defined: 

6. Do you believe that retail reform and 
change of procedure are lagging far behind 
he alteration that time is producing ? 

7. When you consider modernization plans, 
feel that 
intallible—or 


you your merchandising in 


stincts are would you rather 


have knowledge based on observation and 
lassification of the many, many little facts 
at relate to getting, stopping, and selling 
re traffic 7 


Robert Pichenot 
Joins Lelong 


he athhation of Robert Pichenot with 


wien Lelong, Inc., New York City, as of 
nuary 15 has been announced.  Pichenot 
been display director for Franklin 


~imon & GO., 
» years and prior to that time was with 
penheim-Collins ; he 


of the same city, for the past 
succeeds Richard © 
nes in the Lelong post; Jones, as noted 
where in this issue, has joined Revlon. 
he position vacated at Franklin Simon's 
Pichenot filled by Winston 
s, formerly first assistant, who came to 
store 


has been 


two vears ago from the display 
1 


irtment of Lord & Tavlor. 


DISPLAY WORLD 





YOK Or 


=AUSTEN 
The Slo Onsale Diag 


POO END NIO 


WIS,0)' 





























OUR NOVELTY OF THE MONTH 


Full round or half round wood COLUMNS, 


10 inches diameter, all heights up to 16 


feet. Shipped flat in parts and mounted 


in no time. Ask our representatives or 


write us for samples and photographs. 
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New Spring 


combinations 


spring color backgrounds 


Chantilly Lace: 53"' wide 
Twinkle: 53" wide 
Richtone: 53"° and 107" wide 


and Floorings. 
immediate delivery. 


112 W. 42nd ST. 





New, Different and Exclusive Display Papers 
ZEBRA: In 45 new spring color combinations 
COLORED STRIPES: In both 53" and 107" widths, in 50 color 


NEW FLORAL PATTERN: In both 53" and 107" widths in 


NEW DAMASK PATTERN—52" WIDE 
CASE TRIMS: V"" and 11" Squares in 26" width. Ideal for Cases 


Also a full line of 26" 


SEE THESE ITEMS AT YOUR JOBBER 


DINGLEMAN 


Line Ready! 


Bamboo: 50" wide 
Shadow Lace: 53" wide 
Blossom Time: 53" and 107" wide 


Case Trims in new spring colors for 


COMPANY 


NEW YORK CITY 18 








145 to 151 | 
W. 18th St. 
New York | 
Manufacturers 


of 
Wood Letters 





Lt 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baltimore, Md. 











@Please Mention DISPLAY WORLD When 
Writing Advertisers 








Thee 
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Che AMSON 

Garment Rack Catalog 


The Most Al-/nc/usive Line of 
Racks We Have LverPresented 


oe ee 












WRITE TODAY FOR YOUR COPY 
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CEDAR BARK 


CEDAR POLES 
BIRCH POLES 
CEDAR SLABS 
BIRD HOUSES 


RUSTIC & BIRCH 
DISPLAYS 


RUSTIC FURNITURE 
a 


RUSTIC FURNITURE 
CO.. tne. 


Phone—Day: 68—Night: 147 
WILLIAMSTOWN, N. J. 


























Largest and most complete stock 
of Display Materials carried in the 


NORTHWEST 
MANNEQUINS @ RACKS @ HANGERS 
ARTIFICIAL FLOWERS @ GRASS MATS 
BACKGROUND PANELS e@ LUCITE 
FIXTURES @ STAPLES @ FACIL FAB 
FLAGS @ DECORATIVE PAPERS 
SEND FOR CATALOG 


DISPLAY MATERIAL 











1417 FOURTH AVENUE, SEATTLE 1, 





WASH. 
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Publicity Costs Compiled 
For 125 Large Stores 

The Sales Promotion Division of the Na- 
tional Retail Dry Association has 
released publicity cost figures for 125 large 
covering the months of September 


Goods 


stores, 
and October. 
uing one, breaking down the costs into high, 
The figures for 


The survey is to be a contin- 


medium and low divisions. 
September : 
High Medium Low 


Newspaper costs 


(total store) 71 ZAZ 1.20 
\dvertising payroll 

(total store) 30 28 14 
Cuts, engravings, etc. 

(total store) 38 20) 10 
Radio (total store) 63 24 09 
Special events (total 

store) 24 AG 01 
Direct mail (total 

store) 0 AS 07 
Display payroll 

(total store) 3] 29 15 
Display Supphes 

(total store) 46 31 19 


For October : High Medium Low 
Newspaper costs 
(total store) 3.90 250) 20 


Newspaper costs 


(main store) 3.90 2.30 1.10 
Newspaper costs 

(basement store) 4.00 3.10 1.80 
\dvertising payroll 

(total store) 50 40 30) 
Cuts, engravings, etc 

(total store) 40) 17 10 
Radio (total store) 58 2 06 
Special events (total 

store) 14 06 01 
Direct mail (total 

store) 34 13 O03 
Display payroll 

(total store) 1.90 48 14 
Display Supplies 

(total store) 53 30 05 


"Pistol-Packer" Tries Shot 

At Display Mannequin 
It isn’t unusual for a displayman to over- 

but when 
with a 
news in 


hear a criticism of his window, 

the critic his feelings 
pistol bullet, that’s news. It was 
Tucson, too, and this is how a local 


expresses 


paper 
reported the incident 

“It was a pistol-packin’ papa, not a mama, 
who Pennington 
street windows of Steinfeld’s about 6 p. m. 
vesterday. He looked over the display care 
fully, witnesses on the spot said, noted two 
nicely things, pulled a .38 
calibre automatic pistol from his pocket, and 


walked up to one of the 


dressed young 

blazed away 
“He fired the 

ported to police, 


pistol just once, it was re 
and then walked away. 
“*Bum marksmanship,’ said one of the de 
partment pistol experts this morning. ‘Both 
mannequins were in point-blank range.’ 
“Police investigated, of course, and found 
a neat, round hole in the plate glass, re 
trieved the empty shell 
sidewalk, searched for and found the spent 
bullet, and are holding both as evi 


somewhere on. the 


now 
dence. 
took little note of the explo- 


*Passersby 
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—A new mannequin design nears completion in 
the plant of Korrect-Way Display Products, St. 
Louis; the sculptor is Walter Dussling— 


sion, store personnel said, and even those 
inside the store figured the shot was nothing 
but a car backfiring. 
“The pistol-packer and shooter was de 
scribed as being about 6 feet tall, weighed 
about 190 pounds, and was dressed in a light 
brown suit. 

“Police have expressed a desire to inter 
view the gentleman in question.” 

Ralph Kgurola, display director for Stein 
feld’s, comments that the mannequin shot at 
was a red-head, if that has any significance, 
and that he isn’t sure whether the man mis 
took the mannequin for the display manager 


At any rate, Egurola isn't taking any 
chances, tor he ends his letter by saying 
“T will leave here on January 22 on a buying 


tour to New York, and on my return trip 


will stop at Chicago. I expect to be gone 
around 20 days.” 


Modern Design, 
Booklet Theme 


Drawing on 30-odd years of experience in 
designing and fabricating metal sign mount 
ings and merchandising displays, Schneidet 
Metal Manutacturing Chicago, 
offers a booklet in two colors, which will 
prove helpful to any manufacturer planning 
to use these basic merchandising tools. 


Company, 


Many sign brackets and display units used 
by leading advertisers are illustrated, with 
many more suggested modern designs likely 
to be seen in coming years. 
illustrations, the book 
factors 


In addition to its 
contains a brief analysis of basic 
which must be considered in order most et 
fectively to integrate signs and displays int 
a well-rounded, well-conceived promotiona 
program. 

A copys of the booklet is available upol 
request to Schneider Metal Manufacturing 
Company, 1805 South 55th avenue, Chicag« 


50. 
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Displayman Designs 
Presentation Piece 


Our London correspondent reports: “The 
eration of Brussels was commemorated on 
Sovember 11 in the Palais des Beaux Arts 
a British Services Festival of Remem- 
ance, at which ceremony a _ presentation- 
ece was given to the Belgian city by a 
eh-ranking officer on behalf of the services 
‘The presentation-piece was designed by 
eon Goodman, managing director of Leon 
soodman Displays, Ltd., London, and was 
irved from a piece ot blitzed stone from the 
Houses of Parliament. The design is simple 
nd free from decorative effects; an en 
raved silver plate carries the crests of the 
ree services, the Star of Liberation, and 

1 appropriate inscription. 

“The decision to make the presentation 
piece was made in mid-October, and a race 
against time was necessary to effect com 
pletion. Three days after stone-masons com 
menced their work the stone broke, and an 
exactly similar piece had to be found. Work 
began again behind an already seemingly 
impossible schedule, and catching up on time 
was no easy task. Flown by transport plane 
to Brussels, however, the presentation-piece 
arrived in the capital city in time for the 
ceremony. The design stands 22 inches high 
and weighs approximately hali a hundred 
weight. 

“Reports received in London are to the 
effect that the Paris factory of Pierre Imans 
Figures, Ltd., is still intact and in working 
order. Importation of display models will 
have to wait, of course, until after victory 
over Germany. 

“Leicester, fortunate city with a maste1 
switch for street lighting, is finding evening 
relaxation by the newly re-discovered pleas 
ure of shop window gazing. The shops, ot 
course, are not using lighting for display 
windows, but the street lighting is sufficiently 
bright to enable displays in the immediate 
vicinity of lamp standards to be clearly 
seen. (Other cities which do not have street 
lighting controlled by one central switch are 
still undergoing a modified version of the 
blackout. )” 


Cincinnati Club 
Elects Officers 


\t a meeting on January 6 at the Chamber 
Commerce building, the members of the 
Greater Cincinnati Display Club reelected 
lrew Matzer, Rollman & Sons Company, 
president for another year. Following 
the same policy adopted some time ago, the 
club did not elect additional officers, but ap 
pointed the following executive board: W. 
H. Grover, H. & S. Pogue Company; Irvin 
va, Potter Shoe Company, and Norman 
ldhaus, The Big Store. 
{seneral Display Corporation, and William 
now, John Shillito Company, were ap- 
ited to direct publicity. 
irlous civic programs were discussed 


Junius Fisher, 


ng the meeting, and plans were made to 
the display club participate. Arrange 
s were also made to have club members 
rate the recreation room of the army 
ilescent hospital at Fort Thomas, Ky. 
oint dinner meeting will be held by the 

group and the Cincinnati Ad Club at 
fotel Gibson on February 14. 
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Important Announcement 





Increased Production Now Enables Us to Accept Orders for 


MANNEQUINS 


in Women's Men's and Children's Models 


For Delivery in 


THREE 


Or Less, If Necessary 


The quality and durability of our mannequins are well known throughout the 
trade, and our fast delivery service is possible because of improved produc- 
tion facilities. Write at once, stating your requirements, and we will respond 
promptly, giving you guaranteed shipping date. 


SEE OUR NEAREST JOBBER OR WRITE DIRECT 


DISPLAY MANNEQUIN, INC. 


257 W. 7th ST. 


THE FIXTURE MART, Inc. 
314 W. Jackson Blvd., Chicago 


SHUR-NUFF DISPLAY MATERIALS 
600 First Ave., N., Minneapolis 3, Minn. 


WEEKS 


NEW YORK CITY 











THE 2 WINNERS! 


IMMEDIATE DELIVERY 


INDISPENSABLE 
For Window or Store 


Ideal for 


shoulder. 


314 W. JACKSON BLVD. 


Write for our FREE Flyers on RACKS—HANGERS—SHOWCASE & WALL CASES 
LUCITE FIXTURES — JEWELRY FIXTURES 
FIXTURES—MEN’S FIXTURES, etc. If we do not have it we will tell you where to get it. 


MANNEQUINS 


Sweaters, Blouses, 
Dresses, Suits, 
Made sturdy of four-ply papier 
full bust and 
Smoothly finished 
and tinted in flesh color. Fits 
on any stand. 


No. 101, each $3.75 


No. III, each 4.00 
Net F. O. B. Chicago 


THE FIXTURE MART, INC. 


mache. with 


Coats, etc. 





CHICAGO 6, ILL. 


FORMS — MILLINERY 














For Victory 
Buy U. S. War 
STAMPS and BONDS 








HIGH CLASS 


DISPLAY MODELS & DECORATIONS for 
EASTER, CHRISTMAS & Other SEASONS 


in Papier Mache, Composition, Plaster, Wood, etc 


INDUSTRIAL ART STUDIOS 


4501 West ist St. Los Angeles 4, Calif. 
DESIGNERS & MANUFACTURERS 
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SCATTER 
COLOR and APPEAL 


Around Your Window Displays 


Latest Spring Colors 


By using either Wood Flakes, Kubes, 
Chips. Stones, Sand, Bark, Glass Tinsels, 
Crystal Beads. Pearl Chips, ete. Gives 
a quality Background to almost any 
kind of merchandise, catches customers’ 
attention, helps to bring them in. 


PROMPT SHIPMENT 
No Priorities Needed 


Made in all rich, standard colors and in 
combination of colors. Good for open 
areas around tree trunks, posts, odd 
spaces. Leading stores have used KEW- 
BEE-KUT PRODUCTS for years. 


Inexpensive and most sensational way 
of solving your floor problem. Can be 
reused many times. 

These are now being manufactured in 
our new modern factory under close 
supervision and carefully inspected for 
quality and uniformity. Send for cat- 
alog and free samples. 

Manufacturers of 





Reg. U. S. Pat. Off.) 
PRODUCTS 


National Sawdust Co., inc. 
Display Dept. 
65 N. 6th St. Brooklyn, N. Y. 


EFFECT OF LEATHER 


. . « Price of Paper 


WITH 





















A CLOPAY 
PRODUCT . 


Backgrounds---Covering---Lining 


Almost no limit to the display uses for versatile 
COVERAY. It has the luxurious appearance of 
costly embossed leather yet costs only $1.75 to $2.25 
for 4-ft. x 25-ft. rolls. What’s more, it’s grease 
proof, stain-resistant and 100% washable. Other 
CLOPAY display papers provide almost unlimited 
variety of expensive looking decorative effects at 
cost of paper. Write for samples. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 
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It is a long time since I did not receive 
any news from you and hope this will reach 
you in best health and happiness. 

I am pleased to communicate that 
next year I am going to open, together with 
the company, Mr. Irving A. 
Tow, a display company separately from 
Casa Tonsa, which will also continue under 


you 


owner of our 


my direction, and think a satisfactory shop 
will be done. 

I want to inform you that due to our com- 
pany having got the exclusive representation 
for the Selby Shoe Company's “Physical 
Culture” shoes, I have presented six mov- 
able windows in our central house. The tri- 
umph of these windows was very big, so the 
manager of the above-named firm who is 
staving in Buenos Aires at the time being 
has rotated a film of them for its presenta- 
tion in the United States. 
interested in details pertaining to the 
film its presentation in your country, 
please connect with the Selby Shoe Com- 
pany, referring to my name. 

Thanking you in anticipation for the kind 
attention you will give to this and hoping to 
-Bert Levi, display 
manager, Casa Tonsa, Buenos Aires. (Levi 
has charge of display for the home store of 


In case you are 
any 
and 


hear from you’ soon. - 


Casa Tonsa in Buenos Aires, plus the firm’s 
forty-seven other throughout South 
America. His the convention 
photograph contest of the International As- 
sociation of Display a few years ago carried 
ed.) 


stores 


entries in 


off top honors. 


Well, once more the initial move of a big 


show is over. (Invasion of the Philippines. 
Ed.) It was highly successtul, as you no 
doubt read, and once more MacArthur has 


“home.” It was pretty rough, but 
we can that from It isn't 
over by a long shot yet, but we are making 


returned 


expect now on. 


progress. ... By the time this reaches you 


I should 


commander; these things are surely slow in 


have my promotion to lieutenant- 
coming. 

Did I mention to you that I ran 
into “Bill” Brown (W. Gilbert Brown), for- 
merly display manager for the Philadelphia 
He has command of a 


before 


electric Company ? 
small tanker and came alongside us to de- 


liver fuel. I couldn’t believe my eyes. He 
is the first displayman I have met out here 
in this area—Lieut. I. K. Stevenson, C. O., 
LST 408, care Fleet Postmaster, San Iran- 
Cisco 


| just wanted to take this opportunity of 


wishing you and your staff a very prosper- 
ous and happy New Year. The job that 
DISPLAY WORLD has done in the past 
has heen very gratifying, but as I read 


DISPLAY WORLD through from cover to 
feel that there is a con 
tinual improvement and that it is purely a 
publication that everyone in the retail field 
would be interested in. Not 
only does it do a good job of display but it 


cover each month | 


tremendously 
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does an excellent job of “selling,” and that, 
after all, is the primary and the final pur- 
post of display. Keep the good work going 
—Carl V. Haecker, assistant director ot 
sales promotion, W. T. Grant Company, New 
York City. 

Howdy, and how are you? I have won- 
dered these last few years if you were still 
at the old stand. I have been back in the 
service since July, 1942, and have lost touch 
with things display. But not for good; | 
am on leave from the store until this thing 


is over. I am the commanding officer 
of the above detachment, and doing all 
right. This assignment is guarding pris- 


oners of war. After the war is over I'll tell 
you all about it—Capt. V. F. McCollum, 
Guard Det., 3859th Ser. Unit, Camp Gruber, 
Okla. (Captain McCollum was for many 
vears in charge of display for Davison- 
Paxon Company, Atlanta.—Ed.) 

A great deal has happened since my last 
correspondence with you. After spending a 
very interesting time as a GI, and later as 
battery commander, I now find myself with 
an assignment that is somewhat related to 
advertising endeavors with Bates Fabrics 
My new “combat historian,” which 
means briefly that | attempt to write history 
as it happens. Current activity covers oper- 
ations along the front. The results are 
quite intriguing, educational and revealing 
A comprehensive picture of the war is pro- 
vided on a large scale view and also right 
down to the level of “Joe” in the front line 

Before coming up here, I spent a_thor- 
oughly enjoyable time in London and later 
Style was style of the very 


job is 


in Paris. 
latest in the city that has been its paragon 
for so many years... . 1 \rtistry was preva 
lent everywhere in the architecture and de 
sign that makes Paris a showman’s para 
dise. 

Since Paris, I have been very busy with 
the Seventh Army. We're hot on Jerry's 
tail and definitely have the Boche on_ the 
run, in spite of his determined and stubborn 
stands. Have been fortunate in gathering 
some good stories, which only reveal what 
Would re 
late some experiences, but space and censor 
ship here prohibits. The weather has been 
cold, especially in the mountains 
The rain, the mud and the Krauts add great 
lv to but things could be 
worse. walking German 


a messy business war really is. 


Vosges 
our discomfort, 
Enjoy 
something we have waited a long 


on soil, 
which is 
time to do. 

Here's hoping that I 
again and have the pleasure of enjoying a 
long drink in some nice warm bar. Would 
be delighted to learn all that has happened 
to vou recently.—Lieut. Edgar B. 
Jr., 01050820, Information and Historical 
Section, Hq. 7th U. S. Army, APO 758, cat 
Postmaster, New York City. (Lieut. Moone 
was formerly with Bates Fabrics, and mu 
interested in display —Ed.) 


may soon see you 


Rexall, Muskogee, 
Names Estes 
Following 
navy, L. C. Estes has entered the displa) 
field and is now handling display for thi 
nine Rexall drug stores in Muskogee, Okla 


his recent discharge from 


Moc me, 


the 
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DISPLAYING MEN'S WEAR 
[Continued from page 85] 


e theme, “Winthrop comes to Boyd's.” A 
uck was used in the setting, apparently 
ming in and unloading the shoes in our 
indow display. Another shoe display fea- 
red the interior of a shoe department with 
oes hung by their heels from shoe boxes 
the shelves. 
\ Christmas window with built-in shelves 
cabinets provided increased display facil- 
ies for Christmas suggestions. 
The New Year was capitalized and much 
sodwill created through our displays which 
reproduced the setting and atmosphere of 
sur leading hotels as background for suit- 
ible dress for the occasion. A complete 
table, chairs, silverware and table setting 
was borrowed trom each of the hotels. The 
hotel dining room windows and wall color- 
ing were reproduced most realistically and 
1ugmented with pictures of stars featured 
in their New Year's eve floor show. Four 
women mannequins were in formal attire 
but the four men were attired as two naval 
officers, an air cadet and one in a regular 
’ It convinced our men patrons 
that formal attire is out until victory. 


business suit. 


Buffalo Danley ede 
Named Superintendent 

James J. Hughes, display director of EF. 
W. Edwards & Son in Buffalo for the past 
ll years, has been appointed general super- 
intendent of the store, it is announced by 
William N. Wildridge, general manager. 
Hughes has been identified with display 
work for the past 25 years in the city of 
Buffalo, having been associated with J. N. 
\dam & Co., William Hengerer Company, 
and Hens & Kelly. Buring that time he has 
won many local and national awards for 
displays he has originated. During the past 
three years much of his time has been de- 
voted to the promotion of the war effort, in- 
cluding important work for the Red Cross 
and military forces recruiting divisions. 

Hughes would like to take this opportunity 
to extend to the display manufacturers and 
representatives his sincere thanks for their 
cooperation in the past. 
received as yet as to his successor as display 


No word has been 


director for Edwards. 


Visual Merchandising 
Is New Bliss Division 

\lbert Bliss, president of Bliss Display 
Corporation, 460 West 34th street, New 
York City, announces the establishment of 
a division of visual merchandising to serve 
It will 
specialize in internal store layouts, designed 


as a consulting and research service. 


educe selling costs and increase turn- 


Campbell Returns 

To Evansville 

vert Campbell, for many vears display 
ger for the 
iny, Evansville, and for the past five 


Evansville Dry Goods 


In a similar position with The Fair 


. Kankakee, I1l., has resigned in ordet 
t d display for Hoffman-Wells Com 
ilso of Evansville. His successor at 


ur Stores has not yet been appointed 
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The GROUNDWORK of Your Displays 


TT ei ~ | ...Gire-Proof EATON 
by) May | “VELVETY”: Grass Mats 


“Trade Mark Reg 


Yes, Eaton Grass Mats make a pleas- 
ant, eye-catching base or background 
for your window displays. 
or summer they attract pleased atten- 
tion to the tune of a faster ringing 
cash register! Expertly constructed, 
Eaton Grass Mats are power-dyed for 
lasting color, fire-proofed, mildew- 
proofed and lawn-smooth. They're 
tops in durability! Order now from 
your display jobber. 


EATON BROTHERS CORP. 


HAMBURG NEW YORK 





In winter 
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FOR FINER DISPLAYS, USE 


NEW MODELS PLASTEX 
ap | VENEERS 


SIGN MACHINES Peli 

: erringbone, 
NEW TYPE _commen Bond. 
— i aa 


SLATE: Two-toned or mono-colored. 
INKS 


| Sanded sunken or grass joints. 
Line-O- Scribe 


WOOD: Stained in natural or limed 
MACHINES 


Flemish or 


| finishes. 


OROTEX: A gold lace pattern set 
on any one of 20 selected back- 
grounds. Ultimate in design — 
Ideal for backgrounds. 


Rolls 36 in wide, 24 ft. long 


‘bee inti 
n printing Sheets 36 in. wide, 8 ft. long 


signs for 15 years 
Write for Samples 


MADE BY e 


THE MORGAN CO PLASTEX DECORATIVE 


; PRODUCTS 
3966 AVONDALE AVE., CHICAGO 41 269 Canal St. New York City 13 














pies! & oe AIRBRUSH 


particular artist 


Latest Style WIGS 


ALL TYPES—FOR MANNEQUINS 
Also Complete Line of Wiggers Supplies 


FW 20) 20) 9-050 931 (0) 2 
ARRANJAYS WIG CO., xew Youx ciry 


Telephone Chelsea 3-8341 


atalog § , 


“THAYER & CHANDLER 





910 W.VAN BUREN ST., CHICAGQ.ILL. 
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ODPORTUNITY EXCHANGE 








MERCHANDISING 
DISPLAY AND EQUIPMENT DESIGNER 


\utomobile manufacturer in Detroit area has an attractive position open tor 


a man with merchandising experience to create and design new types of 


automotive parts and accessories merchandising displays and storage equip- 


ment for retail dealer operations. 


This position also involves preparation 


of dealer parts and accessories department floor plan drawings, depicting 


location of fixtures and equipment, suggested lighting and color schemes, 


as well as developing ideas for interior decoration in modern design. In 


replying, state full particulars of past experience, education, age and attach 


small print of recent photograph. 


Address “‘M. P.”’ 


Care DISPLAY WORLD 


DISPLAYMAN WANTED 


For home office of our national retail 
store shoe division—with ability to cre- 
ate and set up merchandising windows 
and showcase displays. Excellent work- 
ing conditions, free hospitalization, paid 
vacations. Write Mr. Vieriech, giving 
qualifications, salary expected,  dratt 


status, age. 


The Scholl Mfg. Co., Inc. 


213 W. Schiller St. Chicago 10 














Combination Advertising and 
Display Manager Wanted 


By old, established, independent depart- 
ment store located in modern and grow 
ing city in Upper Michigan, catering to 
medium and better merchandise. A good 
opportunity for future and added respon 
sibilities, postwar security. Enjoyable 
living conditions. State full particulars 
first letter—replies confidential 


Address “BOX T. F.” 


Care DISPLAY WORLD 


DISPLAY LINES WANTED 


Aggressive sales representa- 
tive and jobber wants addi- 
tional lines for South and 


Southwest. 


Address “S. T.” 
Care DISPLAY WORLD 


COMPETENT DISPLAYMAN | 


For first-class furniture store with drap- 
ery, gift wares, china, ete., departments. 


Write fully 


compensation, ete. 


DORRIS-HEYMAN 
FURNITURE CO. 


Phoenix, Ariz. 


stating experience, present 


i 














WANTED DISPLAYMAN 
Excellent opportunity now and postwar. 
Exp. displayman for leading dept. store 
in one of the larger cities of Pennsylvania. 

Address “D. G.” 

Care DISPLAY WORLD 














DISPLAY DEPARTMENT 
HEAD 


A FAST GROWING SUCCESSFUL WOMEN’S 
WEAR CHAIN OPERATING OUT OF SI 
LOUIS WANTS A MAN OF OUTSTANDING 
ABILITY PO HEAD DISPLAY DEPART 
MENT. MUST HAVE PROVEN ABILITY TO 
PLAN AND DESIGN OUTSTANDING WIN 
DOWS. A TRULY UNUSUAL OPPORTUNITY 
TO GROW WITH PROGRESSIVE ORGANI 
ZATION WILL PAY TOP SALARY TO 
RIGHT MAN. WRITE IN DETAIL OF YOUR 
BACKGROUND, ABILITY AND SALARY DE 
STRED INTERVIEW CAN BE ARRANGED 
IN NEW YORK, CHICAGO, OR ST. LOUIS 


ADDRESS “L. 3.” 


CARE DISPLAY WORLD 


WANTED 


Combination window trimmer, card writ- 
er and advertising man for large, pro- 
gressive department store. Good salary, 
permanent position and advancement for 
person who qualifies. Please apply stat- 
ing age, experience and approximate sal 


ary desired. 


The Friendlander Corp. 


Moultrie, Ga. 


FOR SALE 
A growing display business—located in 
New England —excellent possibilities 
priced very reasonable. 
Address “E,. S.” 
Care DISPLAY WORLD 








SALESMEN 
One of America’s fastest growing display paper 
and accessory jobbers has openings for full or 


part-time salesmen in Middle West, Southwest 
ind Pacific Coast territories on liberal commmis 
sion basis. Prefer men now handling a display 
fixture line 


Address “H. W.,” care DISPLAY WORLD 

















WANTED 


Eight papier mache reindeer, 
half life-size; scenes of Nativ- 
ity, or any outstanding used 
Xmas props for interior or 
windows. 


NEWMAN DRY GOODS CO. 


Emporia, Kansas 








WANTED 


Man or woman window trim- 
mer for women’s specialty shop. 
Must also be able to make back- 
grounds. 


DONENFELD’S, INC. 


35 N. Main Street 
Dayton 2, Ohio 


Home Study 
“LESSONS IN WINDOW DISPLAY” 
A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin 
ner. Over 500 pages with 1,000 sketches to show 
you how. Write for circulars. 


WILL H. BATES, Box 101, Ellsworth, Ill. 











Displayman-Cardwriter desirous of location 

Florida; 15 yrs. exp. in better grade card work 
designing, construction and installation of win 
dow props, backgrounds, interiors, et Som 
exp. in trimming better grade ladies’ specialty 
shops. Conducted own business 11 yrs. Present] 
emploved by display house. Assistant also avatl 


able Write “M. W.,” care DISPLAY WORLD 




















WANT ADS—(Of all kinds eligible for the 
Opportunity Exchange. Only $3.00) per incl 
cash with order. February forms close Fe 
ruary 12 
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ANUARY, 1945 


Striking Display 
‘or Timken 


\ dioramic display employing motion in 
ree elements—on land, sea, and in the air 
built by The Timken Roller 
Company, Canton, Ohio, for the 
fuseum of Science and Industry in Rocke 
ller Center, New York City. 


been 


has 


earing 


Designed and constructed by Messmore 
amon Studio, of the latter city, the dis- 
landing Nor 
In the immediate foreground, 
of tanks, guns and armored 
from right to left 


ay shows a scene on the 


andy coast. 
row vehicles 


travel across the beach- 


ad, while more streams of mechanized 
juipment pour from the ramps of three 
LSTs offshore. 

\ll vehicles are built to scale and are 


vuthentie reproductions especially built for 
the display. In addition to being actual 
scale models they are likewise made to con 
iorm to the rules of perspective, becoming 
smaller as the distance from the foreground 
The LSTs rest on the beach and 
directly back of them is a display of water 
This wave 
motion is effected through a system of roll 
ers Which synchronize with 
placed between the rollers. 


increases. 
with waves rolling shoreward. 


rocking ships 

\irplanes, suspended from the top of the 
display on invisible wires, seem to fly by 
having the background move from left to 
right. full lighting 
effects from the rose-colored tints of early 
dawn to full daylight; from the bluish tones 
of twilight to full 
three-minute cycle. 


There is a cycle of 


darkness covered in a 


\ brief message covering the four prin 
cipal contributions of the Timken Company 
to the war effort are shown in the “Trans 
lite” side of the landing 


panels on each 





WANTED—DISPLA YMAN 


ine of America’s finest men’s stores has 
1 splendid opening for good man. May- 
be you are an assistant now and would 
like to better vourself both financially 
and with added experience. Write, stat 
ing your present experience. An appoint 
ent will be arranged. 


The National Clothing Co. 


Rochester 4, New York 








SALESMEN WANTED 

I blished men in large 
lay accessories and mannequins 
Excellent 


a line of 
Good com 


cities. Carry 


weekly 
additional 


Address “D. C.”* 


ons payable 
roa good 


opportunity 
Income 





Care DISPLAY WORLD 











CORRESPONDENCE INSTRUCTION—In Win 
Display, Advertising and Card Writing 
ntinuous operation for nearly 40 years with 
20,000 graduates in nearly every country in 


vorld. New graphic instruction and new 
L courses now available at special prices 
Oo for catalog. THE KOESTER SCHOOL, 








300 W. Adams St., Chicago, III. 


— 
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Four Outstanding Spring Fashion Leaders 


GOLD-TEX 


No monotonous design 
duplication in this 
rich hand-made panel 
or floor paper 36” 
wide by 24’—20 colors 


CHANTILLY 
LACE 


Beautiful blown-up de 


For Beauty 


Shelf displavers 





sign on No-Seam pa screens 

per 53” wide for Spring : 

panels or cases. In fences Wall plaques 
rolls 25 or 100 feet ae oa 

lone—5 colors Swings. 


Your Best Bet is--BIRCH 


Poles and Logs in all sizes and lengths. 
Animals made of birch for kiddies wear. SEEMS; 
hat stands 
case and counter displays 
Flexible pole fences 


PEBBLE-TEX 
Hurlock’s 


Sve 


exclu 
heavyweight 
paper tor scroll 
window 
shoe stands rising anh 
; SREeUCC Res, € Ut 
Birch ah 

Sheets 25 x 

Hurdle 


30 , 5.1 
sign posts SPRING COI 


ORS & WHITE 





CATALOGUES AND SAMPLES ON REQUEST 


W. C. HURLOCK, 4105 Taylor Ave., Drexel Hill, Pa. 








scene. Small panels containing Timken bear 
into the 
All vehicles were built 
in the Messmore Damon plant. 
are individually 
chined axles pivoted in the center so that 
they realistically the 


surtaces. 


ings are built main section of the 
display on each side. 
The wheels 
cast and 


operate on ma- 


follow uneven road 

The company name and title of the display 
are formed by cut-out wood letters, mounted 
lighted, while the 
display is 
trim 


in channels and indirectly 
front of the 
with a 


entire paneled in 


beech walnut 


NADI May Cancel 
June Market 

\s reported elsewhere in this issue, Wat 
Mobilization Director James F. Byrnes has 
asked that a ban be established for all con 
ventions or trade shows involving more than 
50 persons. As we go-to press, it is learned 
that Ralph Adler, Jas. B. Williams, Inc., 
New York City, president of the National 
\ssociation of Display Industries, is getting 
members 
to ask their opinions regarding a cancella 


in touch with of the organization 


tion of the NADI Display Market Week 
scheduled for June 18-23 in New York City 
Members thus far expressing their senti 
ments, President Adler states, are in favor 


oft calling off the meeting. 
\ definite decision will be re ached shortly, 


it is believed, but until that time the Mar 
ket week will be regarded as_ still forth 
coming and committees will proceed with 
their original plans 

\s this is written, arrangements are still 


a meeting between 
tives of the NADI and _ the 
\ssociation of Display at St 


uary 15 at which time they will try to work 


in effect for representa 
International 


Louis on Jan 


out a program whereby the IAD can hold its 
annual convention in New York City during 
the NADI Market 
Cleveland as the IAD had 
first—always provided, ot 


Market held as 


Display week, instead ot 
decided on at 
that the 


planned 


course, 
week 1s originally 


Elaborate Mexican Setting 
For Stix, St. Louis 

Under the direction of Syl Rieser, display 
manager, a “Mexican 
stalled on the sixth floor of Stix, Baer & 
Fuller, St. Typical Mexican wares 
are displayed in great profusion in the midst 


Market” has been in 
Louis. 


of appropriate settings 








Get sun-fading 
protection with 


Transparent 
SUN SHADES 


Bright sunlight ruins delicate colors 
of merchandise and display fixtures. 
TRANSPARENT SHADES help cut this 
waste. They insure constant window 
visibility and at the same time help 
protect display material from damag- 
ing sun rays. No need to use venetian 
blinds, canvas strips, or awnings that 
hide your windows. More than 100,000 
windows are now protected by TRANS- 
PARENT SHADES. 


WRITE TODAY for descriptive folder, 


sample swatches, and prices. 


IMMEDIATE 
DELIVERIES 


Transparent Shade Co. 


CHAMBER OF COMMERCE BLDG. 
1161 So. Broadway, Los Angetes 15, Calif. 
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Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are inteersted. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

() Air Brushes 
{| Airpainting Equipment 
{| Animated Signs 
{] Artificial Flowers 
{) Artificial Snow 
{] Backgrounds 
{] Background Colors 
() Background Coverings 
(} Brushes and Pens 
{] Card & Mat Board 
{_] Cardwriters’ Materials 
_] Color Lighting 
_} Crepe Papers 
_} Composition Pieces 
[] Cut-out Letters 
Cutting Machines 
Decorative Papers 
Decalcomania 
Display Furniture 
Display Forms 
Display Letters 
Display Racks 
Drawing Boards 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 
Flags and Banners 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Lithographed Displays 
Mannequins 
Mouldings 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Plaques (Window) 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Price Cards—Tickets 
Price Ticket Holders 
Ribbons 
Sale Banners 
Socks—Window 
Show Cards 
Show Card Colors 
Show Cases 
Show Case Lighting 
Signs—Card Holders 
Signs—Brass—Bronze 
Signs—Electric 
Sleeve Forms 
Store Designing 
{] Store Equipment 
| Store Fronts 
(]) Tackers 
] Time Switches 
) Turntables 
Valances 
] Veneers (Imitation) 
Wall Board 
) Wigs 
= [] Window Lighting 
C) Do you wish a copy of their catalogue? 

} Do you plan to remodel your store soon? 

[} Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI, OHIO 
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JANUARY, 1920 
Harry Jones, The Adler-Jones Company, 
Chicago, was a guest of honor at a meeting 
of the St. Louis Display Men’s Club and 
was made an honorary member of that or- 





ganization. 

Plans for the twenty-third annual con- 
vention of the International Association of 
Display Men were progressing satisfactorily, 
according to Charles F. Wendel, J. L. Hud- 
Company, Detroit, who was chairman 
of the program committee. 

The Buffalo Association of Display Men 
held a banquet at the Hotel Touraine, fol- 
lowed by a theatre party. 

Directors of the Kansas 
Display Men met in Salina to 
program for a state meeting to be held in 
May. A. C. Dannenfeld, Stevenson’s Cloth- 
ing Company, Salina, was president of the 
club. 

T. M. Solomon resigned as a member of 
the display staff of Gimbel’s, New York 
City, to become display manager for A. Har- 
ris & Co., Dallas. 

Howard Oehler replaced R. C. Hawley as 
display manager of the Lincoln avenue 
store of Wieboldt & Co., Chicago. Charles 
C. Paulsen was his first assistant. 

Edward A. Curtis, formerly display man- 
ager for Neustadt’s, La Salle, Ill., was 
named to a similar post at Maurice L. 
Rothschild’s, Minneapolis. 


son 


Association of 
formulate a 


JANUARY, 1935 

The Chicago Display Club elected the fol- 
lowing officers: president, Robert O. John- 
son, Commonwealth-Edison Company; vice- 
Butler Brothers ; 
secretary, Richard Peterson, McFarland’s, 
Evanston; treasurer, Dallas M. Schultz, 
Windmiller’s. J. W. Campbell, Carson Pirie 
Scott & Co., was retiring president. 


president, Carl Gestrine, 


In the national display contest sponsored 


‘by the International Silk Guild, first prize 


W. Jones, assistant display 
San Francisco. 


was won by R. 
manager, The Emporium, 

Douglas Conway, formerly with Bedell’s, 
Chicago and Detroit, became display man- 
ager for Rosenberg’s, Milwaukee. 

The Pacific Coast Association of Display 
Men, and Tacoma, Everett and Seattle dis- 
play clubs met for an evening of entertain- 
ment at the Club Villa, Seattle. Two hun- 
dred and sixty persons were present. 

Committee for the 1935 convention 
of the International Association of Display 
Men, to be held in St. Louis, were named by 
the St. Louis club. They were Glee Stocker, 
Wohl Shoe Company, convention chairman ; 


heads 


Carl Shank, Stix, Baer & Fuller, conven- 
tion committee; Syl Rieser, Advertisers Dis- 
play & Exhibits, program committee; Karl 
Kneis, Stix, Baer & Fuller, contest; Otto 
Lasche, Kline's, entertainment; Ed = Pluth, 
Erker Brothers, exhibit space; Bert Rain- 
water, Rainwater Studios, registration; 


George Prater, Prater-Heier, Inc., publicity ; 
Boyd's, demonstration. 


Armand Raining, 
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1945 
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Acme Bulletin & Directory Board Corp. 80 
Adler-Jones Co., The 6 
Advance Displays, Inc. 82 
Allied Display Materials, Inc. 83 
Arranjays Wig Co. 93 
Arrow Decorating & Fixture Co. 74 
Austen Display 89 , 
Becker Sign Supply Co. 89 
Bishop Publishing Co. 4 
Brenan, L. M. 85 
Bridge, Everett M. 84 
Bulkley, Dunton & Co. 73 
Carrata Co. 51 
Champion Display Material Co. 90 
Charrot Co., L. J. 63 
Chicago Cardboard Co. 72 


Darling Co., L. A. 
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Decorative Plant Co. 81 


Dingleman Co. 89 
Display Equipment Corp. 67 
Display Mannequin, Inc. 91 
Display Manufacturers Mart, Inc. 77 
Doerr & Associates 75 
Durable Displays, Inc. 86 
Eaton Brothers Corp. 93 
Facil Fabrics Co. 68, 69 
Fixture Mart, Inc. 91 
Fren-Zee Store Equip. & Fixt. Co. 90 
Garrison-Wagner Co. 92 
Gasthoff Co., Earl W. 31 
General Display Corporation 73 
General Staple Corporation 87 
Helms Chemical Co. 82 
Hurlock, W. C. 95 
Industrial Art Studio 91 
International Pictures, Inc. 43 
Ivano, Inc. 45 
Kaplan Textile & Products, Inc. 41 
Korrect-Way Display Products 26, 27 
Kurtis Studio, K. G. 84 
Laverne Originals 33 
Lloyd Co., Inc., W. H. S. 77 
London Displays 39 
Lynn Display 85 
Madisonia Manikins 61 
Maharam Fabric Corp. 67 
Manhattan Wood Letter Co. 89 
Marcus Window Disp. Service 70 
Marquardt & Co. 87 
Mileo, P. C. 23 
More Displays 71 
Morgan Co., The 93 
Mutual Display Mfg. Co. 63 
National Art Studio 80 
National Assn. of Displey Industries 37 
National Hanger Co. 70 
National Needlecraft Bureau 87 
National Sawdust Co., Inc. 92 
New Style Studio 76 
Opportunity Exchange 94, 95 
Pacific Exhibits Co. 5 
Pierce Co. 76 
Pin-Rose Studio 29 
Plastex Decorative Products 93 
Regalia Mfg. Co. 72 
Reyburn Mfg. Co. 35 
RIP Studio 25 
Rustic Furniture Co. 90 
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Back Cover 
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Scheuer Mfg. Co. 
Sherwin-Williams Co. 
Shipman, Frederic 


Siegel, Nat 75 
Silvestri Art Mfg. Co. 57, 33 
Speedway Mfg. Co. 80 
Stensgaard & Assoc., W. L. 1 
Sylvor Co. 82 
Taffel Brothers 7 
Thayer & Chandler 93 
Timbertone Decorative Co. 47 
Transparent Shade Co. 99 
Tropicraft 80 
Wabash Appliance Corp. 9 


Williams, Inc., Jas. B. 
Wold Air Brush Mfg. Co. 


Zacks, A. 85 
Zeppen-Field Studios, W. M. 9 











WRITE FOR YOUR COPY TO DAY! 


You wili undoubtedly want this new catalog for quick reference for your 
current display needs. All of the Darling Displays now available are 
shown. Write today for your copy to your nearest Darling Distributor or 
to L. A.DARLING COMPANY, BRONSON, MICHIGAN ... New York Office and 
Display Rooms, 735 Marbridge Building, 47 W. 34th St., New York 1, N. Y. 


The Darling Metal Plant is still 
100% on War Production 


\ sa DA R J N GG The Name To Think Of First In Display 











Send for this new Catalog 
and Guide of better dis- 
plays today! It shows 
hundreds of Spring and 
Summer Displays and 









imaginable display need. 
Mail this coupon for your 
free copy before the 
supply is exhausted. 









Decorations for every 


THE SHERWIN-WILLIAMS COMPANY 
Graphic Arts and Display Materials Division 
101 Prospect Avenue e Cleveland 1, Ohio 


Dear Sir: Send me your 1945 Spring and Summer Qualicraft 
Display Guide 


Name 


Address 





City 


Moat- 
CATALO 


MATFRIAIC NIV avewes aun: 








DON’T BE WITHOU 
THIS GUIDE 


Select your Spring requirement 
from this catalog containing 1001 
items and full of ideas too, fot 
trims of all types—window, stor 
interior, showcase, etc. 

Also plan to attend the previer 
of display materials and finishe 
soon to be held by your nearby} 
Quali-Craft Distributor of 
Sherwin-Williams Store. Wate 
for announcement of this coming 
event—It will save you timé 
effort and money! 


101 
PROSPECT Al 


